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ON THE COVER 

149 Fashion 
Editor Eaves 

171 Foreign 
Beauty 
Must-Haves 

181 10 Ways 
To ‘Lift’ 

Your Face 

219 25 Most 
Googled 
Style Q’s 

260 50 Best 
Dressed 

FEATURES 

246 Shine Bright 

Empire’s Naomi 
Campbell looks radiant 
in an array of brilliant 
diamonds. 

250 The Power 
ofS 

Trumbo stars Elle 
Fanning, Diane Lane, 
and Helen Mirren stand 
out in bold looks that 
are simple but not basic. 


DREW BARRYMORE photographed on 
the cover and at right by Jan Welters. 
This page: Stella McCartney dress. 




DREW BARRYMORE 

Over lunch at Spago in Beverly Hills, 
the actress dishes to our editor in chief 
about her new book, Wiidflower, the 
power of positive body image, and why 
she just wants to be Norm from Cheers. 
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Editor-approved finds that 
only look like a splurge 



REEL STARS GET REAL 

At the Toronto International Film Festival, the 
A-listers stop by our studio to pose for intimate 
portraits and talk about new roles. If you listen 
closely, you can hear the Oscar buzz from here. 

Photographed by Jens Langkjaer. 
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Clutches, clockwise from top: 
Ivanka Tru'mp, Proenza Schouler, 
AANDD, Talbots. 

Photographed by Brian Henn. 
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Our Social Network 

Hey, InStyle readers: Post, pin, tag, and tweet us. We can’t help but ///re your feedback online! 


/MmfTACEBOOK RED-CARPETTALK METER 



The Emmy Looks 
Youre Loving 

We’ve partnered exclusively with Facebook to chart which celebrities got the 
most buzz during the Emmys red-carpet spectacular. Then 
we found the Facebook and Instagram accounts of the glam teams behind 
each look so you can follow them for tips, tricks, and major inspo. 


1. LADY GAGA 


2 . 


3. KERRY WASHINGTON 


STYLING 

Brandon Maxwell 
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n BrandonVMaxwell 

HAIR 
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0@erinwalshnyc 
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HAIR 
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MAKEUP 

Carola Gonzalez 

B@carolagmakeup 

D CarolaGonzalezMakeup 


Novembers 
Featured Feeds 


FOR BEHIND-THE-SCENES ACTION 
ON YOUR FAVE TV SHOWS 



« 18.7K Likes 


(Sshondarhimes “Love this photo so 
much! The ladies of Thursday night!” 
Shonda Rhimes opens up on the 
importance of confidence on p. 288. 


FOR GLAM THROWBACKS 



« 33.9K Likes 


@iamnaomicampbeii “#Glrlsnlghtout 
#FBF #FlashBackFriday #Afro #70’s” 
Naomi Campbell shows off the season’s 
sparkliest trends on p. 246. 



(|i)giambattistapr “Fittings” 

Fashion News Director Eric Wilson catches 
up with Giambattista Valli on p. 83. 
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CLINIQUE 


INSIDE EDITOR’S NOTE 




^ Follow us on Twitter @instyle, and follow me @arielfoxman 
0 Follow us on Instagram (Sinstylemagazine, and follow me @arielfoxman 


There’s no shortage of immaculately 
women in Holiywood, but with the constant 
stream of snaps flooding our browsers and 
Instagram feeds, it has become more chai- 
lenging than ever to leave a mark. That’s 
why we’re so excited to unveii our newly 
minted annuai list, “Holiywood’s 50 Best 
Dressed” (p. 260), which honors the celeb- 
rities and artists whose styles define 
the red carpet, as weli as the behind 
the-scenes infiuencers who make 
it ali possible. Mark your calendar 
for October 26, when we present 
the inaugural InStyle Awards in 
L.A., and go to instyle.com/ 
instyleawards to create your 
own sartorially savvy lineup. 

When you’re done, check 
out some of the 70 cutting- 
edge apps, gadgets, and sites 
we rounded up for “Your 
Search Ends Here” (p. 219). 

And if you’re seeking a 
holiday gift that gives back, 
we’ve got you covered 
too. With each purchase 
of this limited-edition 
Michael Kors watch, the 
World Food Programme 
will donate 100 nutritious 
meals to children in 
need. Go ahead, the 


Time for 
Change 

:ulatelyclad V ^ 


clock is ticking... 




FTH AVENUE 




INSIDE 




After chatting at 
Spago in L.A., 
Barrymore signed 
Editor Ariel Foxman’s 
preview “gailey” 
of Wildflower. The 
inscription reads: 
“Ariel, I’m so glad 
you were the first! 
You made me feel 
beyond words! I 
love you and thank 
you. Your girl, D.” 


TALENT SHOW 


When we first shot Drew Barrymore in 1999, she was ready for a change. 
“I’ve been working for 23 years, my whole life. What now?” she said. Sixteen 
years and eight InStyle covers later (she holds the record!), the actress has 
mastered the art of constant evolution. Between takes on our N.Y.C. set, 
she approved bindings for her new book of personal stories (below), coordi- 
nated deliveries of her Flower Beauty line, and curated a playlist. #workgoals 


Wool felt, suede, and calf- 
skin sandals, Paul Andrew, 
$845; at Fivestory, 
212-288-1338. 


You Asked, Drew Answered 

Q What would you tell your 
younger sell? 

— TESS KORN FELD, Kingston, Pa. 


HAPPY FEET 

When Barrymore found out she’d been 
gifted these platforms, she gave our 
fashion assistant, Steffi Lee, a huge hug. 


nP 

> m 

7D > 


& 



Plexiglass cuff, Stella 
McCartney, $185; at Saks 
Fifth Avenue. 



A To do everything the same. When you’re 
young, you don’t know that everything is 
going to be OK. But relax, it will be. 


Between 

FRIENDS 

After trying on this cool cuff by Stella 
McCartney (pictured herewith Barry- 
more), our cover girl texted praise and a 
pic of herself wearing it to the designer. 
An enthusiastic supporter of McCart- 
ney’s label since it launched in 2001, the 
star gravitated to the modern bohemian 
looks from the line’s resort collection. 


L.A. artist Mimi Jung added rich 
texture to our set with three of her 
intricate weavings, including Nightfall 
(above). Handmade with custom-dyed 
mohair threads, her work is “a way of 
painting with natural fibers,” she says. 


COVER 
CREDITS 

dress VALENTINO 
photographed 
for InStyle by 
JAN WELTERS 
styled by 
MELISSA RUBINI 
hairMARKI 
SHKRELI 
makeup LISA 
HOUGHTON manicure JIN SOON CHOI 



• Try on hairstyles straight from our cover shoots at instyle.com/coverhair 


dior.com 

Nordstrom 





Dior Addict 


THE NEW LIPSTICK 






HYDRA-GEL CORE - MIRROR SHINE 


INSIDE 


Behind the Scenes 

Live on location: A sneak peek at the making of this month’s issue 



Chanel Le Vernis 
Nail Colour in 
Lavanda, $27; 
chanel.com. 


Set in 
Stones, 
$9; essie 
.com. 


P. 250 Manicurist Debbie Leavitt 


created a playful, llved-ln mani that 
perfectly suited the 17-year-old 
Trumbo actress [“The Power of 3”]. 
“We wanted It to feel like something 
File would have done on her own,” 
says Leavitt. In fact. Fanning was 
definitely a fan of the results, asking 
her publicist to snap a picture of 
them. “I’m totally obsessed,” she said. 
Here’s how the pro nailed the look. 

1 Leavitt painted this vivid violet shade 
on each finger but stopped before the 
edge of the nail to give it a chipped 
appearance. 2 Subtle dabs of silver 
shimmer added dimension. 3 While the 
nail was still wet, she placed a few floral 
sparklers at random with a dot of nail 
glue. 4 A clear topcoat sealed the design. 


Formula X 
Shine-Top 
Coat, $11; 
sephora.com. 


Kiss Salon Secrets 
Luxe Accents, 

$5; at CVS. ^ 

If 


BEAUTY BREAKDOWN 


WAKE UP and Smell the Coffee 


PREDILECTIONS 


P. 59 Festivals can be a grind for stars, so this year at the 
Toronto International Film Festival we asked the skilled 
barista Denis Grishchenko to pull shots at our tricked-out photo studio. Check 
the portraits in our portfolio, “Reel Stars Get Real,” and get the scoop here on 
what made the talent stay fresh-eyed and lucid. 



Matt Damon Idris Elba Brie Larson Alicia Vikander Kate Winslet 

Double-shot Black coffee Dirty chal with Black Soy American 

latte with one sugar almond milk Americano misto 


STATS 


POPPIN’ 

Baubles 

P. 246 Naomi Campbell has a 
10,000-carat smile, but on the 
L.A. set of our feature “Shine 
Bright,” she had some competition: 
the diamonds she wore. Here are 
the details on the bling our fashion 
team handpicked for her. 


S li i n (• 
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$5,789,292 

Total value of jewelry we had 
for Campbell at the shoot 


225 

Individual diamonds 'V, . 

on this Doves by . 

Doron Paloma ring, 
a Campbell fave ^ .'.■y 


184 

Carats that Campbell 
wore in our story 



7 

Security guards (joined by 
fashion director Melissa Rubini) who 
kept a close watch on the gems 
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See more behind-the-scenes action from our shoots and the InStyle offices at tumblr.instyle.com 








DULL HAIR? CHANGE IT. GLOSS IT. 

NOW TAILOR-MADE CARE WITH GLYCO-SILK. 




:arlie|Kloss 




Get your gloss on 






■ OUR 1ST SHAMPOO SYSTEM THAT 
ACTS LIKE A GLOSSING TREATMENT 
WITH EVERY USE 

■ THE SYSTEM INCLUDES SHAMPOO. 
CONDITIONER + GLOSSING MIST 

■ HELPS SEAL IN NUTRITION 
TO EVERY STRAND 

THE POWER OF BEAUTIFUL HAIR. 
EVERY DAY. 


NEW 

NUTRI-CLOSS 


L'OREAL 

ADVANCED HAIRCARE/PARIS 
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ADAM 

WOLFGANG 

Q @adani.wolfgang 
Makeup Artist, 

SHINE BRIGHT, p. 246 

Favorite thing about 
Naomi Campbell She has 

the most amazing facial 
structure. I really like her 
cheekbones in particular. 
They are so much fun to 
highlight. Other clients 
include Justin Bieber, 
Cassie, Julia Stiles. Go-to 
makeup look A sexy smoky 
eye always creates an air 
of mystery. Beauty bible 
Making Faces, by Kevin 
Aucoin [below], taught me 
to always see the beauty in 
every person you meet. 






BETTE 

ADAMS 

Q (Sbetteradams 
Set Designer, 
EVERYONE SAYS I 
LOVE DREW, p. 235 

First gig I assisted the 
production designer 
Mary Howard in the early 
aughts. Now I’m repre- 
sented by her design stu- 
dio. On-set objective To 
take the viewer to a fan- 
tastical place. Where she 
finds inspiration I enjoy 
seeing how people design 
their spaces at home. 
Also, photographer 
William Eggleston’s use 
of color [^979’s Memphis, 
below] is incredible. 






“Talking to Helen 
Mirren [pictured here 
with photographer Jan 
Welters] was a next-level 
fan-girl experience,” says 
Mesle. “She speaks in 
complete paragraphs.” 




SARAH MESLE 


^ @sunsetandecho 

Writer, THE POWER OF 3, p. 250 


Describe Helen Mirren 
in two words Gracious, 
charismatic. Most important 
lesson for writers It’s normal for 
writing to feel hard because it is. 
On her fall 
reading 

list Ghettoside, by Jill Leovy. 

It’s a book about homicide and 
race in Los Angeles. Favorite 
Dalton Trumbo film Roman 
Hoiiday, hands down. Audrey 
Hepburn [right] is one of the 
most magnetic actors in the 
history of cinema. Watching 
her is a delight every time. 



Charlotte Tilbury 
Filmstar Bronze & Glow 
in Light-Medium, $68; 
charlottetilbury.com. 


STAFF SPOTLIGHT 


ANGELIQUE SERRANO 

Q @angeliquemarieserrano BEAUTY DIRECTOR 

Background “I’ve always loved to write,” says Serrano, 
who double-majored in journalism and mass communications 
in college. First internship Working in advertising and sales 
at Teen Peopie. “It was my favorite magazine.” Describe 
your job “I’ll be on the phone with a dermatologist one minute, 
then testing a volumizing hair tool the next.” Current obses- 
sion “Charlotte Tilbury’s bronzer-highlighter palette [left]. 

It sculpts your face and gives it a luminous glow.” 
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INSIDE 

WeHear^bu... 

“Anne Hathaway has withstood 
media scrutiny of both her personal 
and professional life with immense 
poise. It’s great to see her continue 
to shine onscreen and off.” 

—MICHAEL AARON GALLAGHER, Syracuse, N.Y. 




THESE GO 
TO ELEVEN 

I always look forward 
to reading InStyle’s 
fashion stories, 
but Rita Ora’s 10 
Best Ever [August] 
exceeded my 
expectations. The 
layout was beautiful, 
and the sartorial 
selection was spot- 
on — each outfit really 
showcased the 
singer’s eccentric, 
risk-taking style. 

— EMILIA TILCH, 
Scottsdale, Ariz. 

A FEAST FOR 
THE EYES 

Emily Lael Aumlller, 
the baker behind Sep- 
tember’s “Eashlon You 
Can Sink Your Teeth Into,” Is a true 
talent. I’m amazed by her uncanny 
ability to translate some of the 
most captivating 
fall collections 
Into bIte-sIze forms. 
The mini cake 
Inspired by Marco 
de Vincenzo’s 
quirky designs 
[left] was espe- 
cially striking. Even 
though It was an 
elaborate recipe, 
her easy-to-follow 
Instructions were 
very helpful for a 


Your Ultimate Travel Companion 

Readers jet-set across the globe with their InStylel 


DUBROVNIK, 

CROATIA 

“Walking along the 
coastline in Old Town 
with Anne Hathaway.” 

— MARCI DEARING, 
Dominion, Nova Scotia 



CIEGODE 
AVI LA, CUBA 

“I used InStyle to 
teach students about 
American culture.” 

—MELINDA BLAISE, 
Brooklyn 



X KOHPHIPHI, 
THAILAND 

“I made sure to download 
the July issue for my 
23-hour trip to Thailand!” 

—EMILY ROSENHOLM, 
Boston 



novice baker like me. — Christian 
GOLLAYAN, Akron, Ohio 

DREAMING BIGGER 

Apartment envy can be a crippling 
affliction in New York. I’ve never had it 
as bad as when I saw Jennifer Eisher’s 
insanely gorgeous TrIBeCa loft In the 
September Issue. — JULIE S., New York 


Contact Us! 

TALK TO US VIA EMAIL 

Send a message to letters(g)instylemag.com. 
(All correspondence may be published 
and edited for clarity or length.) 

GET 24/7 CUSTOMER SERVICE & 

SUBSCRIPTIONS Go to instyle.com/ 
customerservice, call 800-274-6200, 
or write InStyle at P.O. Box 30606, 

Tampa, FL 33630-0606. 

FIND ADVERTISER & PRODUCT 
INFORMATION Call 212-522-4455. 
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EAU FLORALE 


INSIDE 


Inspired hy InStyk 

Readers show us how our pages have motivated them to try something new 



VOy TWEETED 


(SNortliManTiattan 
spired by Bolts from 
tlie Blues Sept 2015 
#lnspiredBylnStyle 

Blogger and InStyle 
reader Lauren 
Recchia showcased 
her love of denim 
with high-waist 
flares while at 
lunch with friends. 




Shira Rosenbluth 

Brooklyn 
WHAT I TRIED I never 
want to sacrifice style, 
even though comfort 
is key. That’s why this 
flowy mini, given an 
extra freewheeling 
boho touch with floral 
platforms [June’s You 
Can Do: Bohemian], 
was so liberating. 


I 

i 


I 


1 

‘I 



Lia 

Pellerano 

Santo Domingo, 

Dominican Republic 

WHAT I TRIED 

I tend to gravitate toward 
curve-hugging silhouettes, 
so I embraced the “Boxy 
Top + High-Waist Culottes” 

outfit equation in June’s “Find 
Your Fashion Formula.” The 
crisp pairing creates a super- 
flattering look by drawing 
attention to the waistline. 




Tatiana Pujol 

Weehawken, N.J. 


WHAT I TRIED The August issue got me 
excited about more than just fall fashion. 
As a dog lover, I was moved by Emmy 
Rossum’s advocacy for animal rights with 
the Best Friends 
If Animal Shelter 

1 [Cause Celeb]. 

Supporting her 
campaign helps 
make a better 
world for our 
furry friends, 
like my ad- 
opted minia- 
ture poodle, 
Shiloh, pic- 
tured here 
with me. 
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If one of our stories has inspired you to try a new fashion, beauty, or home idea, we want to know. Send us a pic (300 dpi or 
larger) of your transformation to letters(ffiinstylemag.com, or tweet us (ffiinstyle with the hashtag #lnspiredBylnStyle 







ARTURO CHIANG 

Beacon buckled 
riding boots, $159.99. 
Felita harness 
riding boots, $169.99. 


Dillards.com • 





With endless hair Color Personalities, 
Aloxxi delivers multi-dimensional, 
healthy, shiny hair that's all your own. 
So, tell us... 


#WhatsYourColorPersonali^ 


FROM THE FOUNDER OF O P-1 

Aloxxi 


Naughty 
in Napoli*' 


A Touch 
of Tuscany^ 




Firenze Fire® 


■Moda 

Fantastica® 


La Bella 
Signorina^ 



Roman 

Goddess® 


Espresso 

Yourself® 


SALON COLOR & CARE 





WHAT DOES THE EOUNDEROEOPI DO NEXT? 

BRING A MUCH-NEEDED 
BURST OF PERSONALITY 
TO HAIR COLOR 

WITH A LOX X I ! 

"From head to toe and everywhere 
in between, you decide how to 
define your personal style. The 
details matter. They give personality 
to your story. But what about when 
it comes to your hair color? 

With over 30 years in the Professional 
Beauty Industry and delivering 
personality to nails worldwide with 
OPI, I am infusing my passion for 
color and quality salon-only products 
into Aloxxi and changing the hair 
color experience. 

Now, instead of being a natural blonde, how about becoming 
a Blonde Bambino*? You aren't just a chocolate brown or a 
coppery red, with Aloxxi you're a Florentine Dream® or a Party 
in Lombardy*. With over 100 Color Personalities, which are 
the end result that only a hairdresser can create, we invite you 
to participate in your hair color experience and express a 
style that's all your own. 

Because you don't just color your hair, you wear Aloxxi!" 

- George W. Schaeffer 



- George W. Schaeffer 
Founder of OPI 
President & CEO 
of Aloxxi International 
1 atw... (/eoraio 9 
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up in one word 'color'! It sounds so simple... 
nothing compares to the natural hues, the 
seamless grey coverage, and the fact that 
the hair feels healthier afterwards." 

-Lisa DeLeo & Kathy Petrella 
Co-Owners, Lumina Salon, Reading, MA 
We- are,... Cion ^ Sax TeM Vino* 



"Aloxxi has single-handedly 
transformed the consultation process. Their 
Color Personalities make it so fun for our 
guests. When they walk in and ask for a natural 
boring brown or say 'just cover the grey', you 
are able to tell them that they are not so boring 
after all. They are ‘Aloxxi's Favorite'! They can't 
help but smile on the way out. Plus, the color 
is gentle and the shine is insane!" 

-Ashley Toliver-Williams 

Owner, Fringe Salon and Color Bar, Houston, TX 

1 ate.... ix tke-Tre-i/il ® 


To locate an Aloxxi Salon near you, visit: 

aloxxi.com 


@ Gluten Free SuKau FrM ^ Paraban Fraa Purity from a Higher Power® ^ NOT Tested on Animals 

OOOO ©201 5 Aloxxi International • Los Angeles, CA 


FROM THE FOUNDER OF O P-I 


Aloxxi 

SALON COLOR & CARE 
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Asked. 
We Found It! 



Rachel 

McAdams’s 

LACE-UP 

BOOTIES 

Don’t want to 
commit to a pair 
of slides that can 
be worn only a few 
months out of the 
year? These woven 
leather sandals 
with cage-like 
fronts and sleek 
4-inch patent 
leather heels work 
well in all seasons. 
“They’re chic, sexy, 
and surprisingly 
comfortable,” 
says designer 
Sophia Webster. 

Leather sandals, Sophia 
Webster, $650; sophia 
webster.com. 




Lupita Nyonsds 

CIRCLE 

STUDS 

Gold-plated earrings with cubic 
zirconia, Melinda Maria, $58; 
melindamaria.com. 

We're giving 
away 10 pairs 
of these 
studs! Find 
out how you 
can win at 
instyle 
.com/ 
melinda 
maria. 




SEE SOMETHING 
YOU LIKE YET DON’T 
KNOW WHERE TO FIND IT? 

Tweet, pin, post (©InStyle 
using the hashtag 

#wherecanifind and your 
query may be featured 

on lnStyle.com! 
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LOVE STAR STYLE? Shop more celebrity must-haves at instyle.com/wherecanifind 


GIVENCHY 

rll’’* " 



IrresisbibLe 


THE NEW FRAGRANCE 
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AMANDA SEYFRil 



SUPERSTART 


CHIEF CONTENT OFFICER Norman Pearlstine 


Boost your skin’s 
natural defenses. 

Boost your skin’s 
ability to renew. 

Boost the results 
of your 

skincare products. 



SUPERSTART Skin Renewal Bcxsster 
is an uitra-iight, fast-absorbing formula 
designed to work hoiisticaily to restore 
the healthy appearance of your skin's 
surface layer for supple, smoother, 
more resilient and radiant skin. 
Apply before your PREVAGE* serum 
for better results in reversing the signs 
of aging skin such as lines, wrinkles 
and uneven skintone caused by 
environmental assaults. 
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95% of women agree that 
SUPERSTART boosts the effectiveness 
of their skincare products.' 
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Helps reverse the signs of environmental damage, 
the #1 cause of aging skin. Clinically proven to 
reduce the appearance of fine lines, wrinkles, 
sun damage and uneven skin texture. 
96% of women saw an improvement in 
skin's overall appearance in just four weeks.’ 

Proof... not Promises' 

Available at Macy's and macys.com 
elizabetharden.com 
#prevage 
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It s a simple equation. 

Healthy skin equals beautiful skin. 


Aveeno Aveeno 


AVEENO* Daily Moisturizing Lotion and Body Wash give 
your skin 2X the nourishnnent when used together. The exclusive 
ACTIVE NATURALS* Oat formula delivers healthy-looking 
skin in just one day. What a beautiful difference. 


DAILY MOISTURIZING 
bodywMh 


daily montuhzing 


I 






‘twice the nourishing oat ©Johnson & Johnson Consumer Companies, Inc. 2015 


Aveeno. 

ACTIVE NATURALS. 

Naturally Beautiful Results* 
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shf understood the potver of a non-stick approach in heated situations. 
introducing the all in good taste kitchen collection, 
exclusively at macy’s 


kate spade 

NEW YORK 
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4< Perfect 

PAIRS 

You’re not the only one looking for a snuggle 
buddy to get cozy with this holiday season. 
Stars, influencers, fashion houses, and 
retailers we’ve long admired are all about the 
love too. Thankfully, a handful have found 
one another and teamed up to create collabo- 
rations worth lusting after. Here are the duos 
that will get you feeling all the feels. 


THE HIGH-LOW 
HOTTIES 

Balmain 

+H&M 

HOW THEY MET Balmain 
creative director Olivier 
Rousteing used to wait in 
line for hours to score 
H&M’s designer capsules as 
a teen. Now it’s his turn to 
draw crowds when his collab 
drops on November 5. 
THEIR LOVE CHILD 
The French label’s greatest 
hits— beaded jackets, 
jewel-toned sequined 
dresses, black-and-gold 
tops, and cage heels— 
re-created with the 
retailer’s lower-price 
magic. “We may be 
from different worlds, 
but we have so much 
in common,” says 
H&M’s creative 
adviser, Ann-Sofie 
Johansson. “We 
both believe 
fashion should 
be inclusive 
of everyone.” 


Beaded silk-blend top 
($499), cotton dress 
($299), and cotton 
and leather shoes with 
metal detailing ($199), 
Balmain x H&M; 
available Novembers 
at hm.com. 


10^0 For more of everything #WhatsNow, follow @SharonClott on Twitter, Instagram, and Snapchat 
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Nar^ Steven Klein One 
^hocking Moment Cheek 
fctu(io Palette, $69; 
available November 1 
It slphora.com. 


Nars Steven Kiein Despair ' 
Cheek Palette ($65) and DeSd 
of Summer Dual-Intensity ^e 


Shadow Palette ($49): 
narscosmetics.com. ^ 


t£;to5N0W! FAB COLLARS 


THE SEXY-TIME TWINS 


Steven Klein 
+ Nars Cosmetics 


HOW THEY MET Famed makeup artist Francois Nars had been a fan of the 
boundary-pushing photographer’s work for two decades, but it took until this year for 
the Frenchman to screw up the courage to ask Klein to dance. “It wasn’t love at first 
sight, because I’d adored him for a while,” Nars admits. 

THEIR LOVE CHILD A capsule that conjures the provocative allure of Klein’s images, 
many of which are featured on the compacts, with Nars’s saturated and shimmering 
colors for lips, cheeks, eyes, and nails. 




Cotton and cotton 
velvet pillow ($40) 
and aluminum lamp 
base with linen shade 
($349),CB2xKravitz 
Design by Lenny 
Kravitz; cb2.com. 


THE BIG SOFTIES 


Lenny Kravitz 
+ CB2 


HOW THEY MET When 
Kravitz isn’t jamming, he 
stays busy with his interiors 
firm, Kravitz Design, through 
which he met CB2 managing 
director Ryan Turf. 

THEIR LOVE CHILD Twenty 
pieces inspired by the rocker’s 
earthy-glam style, like sheepskin 
tables and gold-accented lamps. 
“Lenny and his team have a great 
attention to detail and passion for 
affordable design,” says Turf. 



THE RULE BREAKERS 


Rebel 
Wilson 
+ Torrid 


HOW THEY MET The Pitch 
Perfect star fell for the plus-size 
retailer when she tried on a pair 
of its jeans at a photo shoot, so 
last year, her talent agency set 
up a meeting for her with Torrid’s 
CEO, Lisa Harper. 

THEIR LOVE CHILD A 25-item 
line infused with Wilson’s sassy 
humor, like T-shirts with her 
name splashed across them. 

“I want people to be rebels in 
their own lives,” she says. “No 
one thought I would be an actress 
crushing it around the world, 
but I beat the odds. I want to 
encourage women out there 
to go out and crush it too.” 

Polyester-spandex dress ($69), jersey 
T-shirt ($35), and rayon-nylon double- 
knit sweater ($55), Rebel for Torrid; 
available November 1 attorrid.com. 
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M AR U LAO I L 


DISCOVER 
A RARE LUXURY 


Not all oils are equal. 

Experience the 
transformative pov/er 
of wi Id - harvested, 
cold-pressed marula oi 
in a new, restorative 
hair care collection. 


IMPROVED 
CONDITION 
OF HAIR* 


REDUCED 
SPLIT ENDS 


RAREMARULA.COM 

#RAREMARULA 


Guaranteed only when purchased within the professional beauty salon industry. 


'When using a combination of Rare Oil Replenishing Shampoo, Conditioner 
and Intensive Masque, as compared to untreated hair. 




whats NOW! © © © 




“I’m confident when 
I’m comfortable,” 
she says. This is 
what’s in her arsenal. 


A LIVED-IN 
COTTON T 

Cotton, 
ATM 
Anthony 
Thomas 
Melillo, $76; 
atmtees 


JEANS FOR 
RELAXING 

Denim, Rag& 
Bone /Jean, $210; 
saks.com. 


Julia Roberts 

may be known 
for her Mona 
Lisa smile, but 
not many people 
realize how 
damn hard she 
works for it. The 
Lancome spokes- 
woman and star 
of Secrets in 
Their Eyes, out 
November 20, 
reveals how she 
cultivates the 
joy from within. 

Choose wisely. 

One of the first steps to 
happiness is deciding 
that you want to be 
happy and knowing 
what that means. I have 
had many full-on con- 
versations about what 
that looks like for me. 
To be happy is a choice 
you make every day, 
every hour. And refining 
and renewing that state 
is a constant pursuit. 

Take a moment. 

I’m devoted to yoga, 
but the empowerment 
comes not from doing 
the asanas but from 
being able to step out 
of a busy day and take 
time for myself. That 
could be running or 
reading a book or what- 
ever. To feel yourself 
get lighter, you must let 
go of what weighs you 
down emotionally. 

Turn off. 

We live in an age in 
which technology is 


both liberating and 
enslaving. It’s hard for 
any parent, especially a 
working parent, to sign 
off. When I’m at home 
with my children and 
husband [cinematogra- 
pher Daniel Moder], it’s 
a continual exercise to 
allow myself to unplug. 

Be strong 
and fair. 

I make an effort to 
teach my kids to re- 
spond with empathy 
when someone is un- 
kind. If they feel hurt by 
someone, my husband 


and I try to help them 
see beyond the pain, 
into what might be 
happening with the 
person who caused it. 
It’s hard, even as an 
adult, to see beyond 
your own experience, 
but it allows you to 
treat others fairly. 

Find a power 
anthem and 
run with it. 

My kids listen to Survi- 
vor’s “Eye of the Tiger,” 
but I am obsessed 
with “Geronimo,” by 
Sheppard. I first heard 


it at my son’s soccer 
game. Whenever it’s on 
while I’m running, I feel 
like I can complete 
whatever mile I’m on. 

Trust yourself 

It’s been more difficult 
for women than men 
to be no-nonsense. But 
in tough decisions, I’ve 
always relied on my 
gut. I think it’s really 
important for women 
to be in touch with 
their instincts and have 
enough faith in them- 
selves to follow them. 
— KAHLANA BARFIELD 


MASCARA AS A 
ONE-STOP 
MAKEUP KIT 

Lancome Grandiose 
in Noir Mirifique, $32; 
lancome-usa.com. 


HOW TO TAKE 
HAPPINESS SERIOUSLY 
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OPI 

#1 SALON BRAND WORLDWIDE 



COlLECnON 


BRANDS 


AVAILABLE AT ULTA, MACY'S IMPULSE BEAUTY^* 
SALLY BEAUTY, REGIS HAIRSTYLISTS, AND SELECT 


;I0NAL SALONS 
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t£;to5N0W! EXCLUSIVE 


Feanuts-a-Porter 



As Charlie Brown, Snoopy, and the gang hit the big 
screen in The Peanuts Movie, out November 6, 

L fashion director Melissa Rubini styles 

W the leading ladies for the big premiere 
fc' in red-carpet-ready fall looks. 
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PATRICIA 
“PEPPER- 
MINT PATTY” 
REICHARDT 

“Ever the tomboy, 
Miss PP would feel 
most comfortable 
in pants, which 
is why Prada’s 
two-piece suits 
her perfectly,” says 
Rubini. In true 
Patty fashion, 
she kept on her 
signature Birken- 
stocks but 
upgraded them in 
metallic gold. 



SALLY 

BROWN 

“Sally is the type 
of girl who would 
jump up and show 
off her outfit,” says 
Peanuts director 
Steve Martino. So 
Rubini picked 
out an ensemble 
worth flaunting: 
this confection by 
Giambattista Valli. 
“A stunning dress 
can make anyone 
giddy, even a 
cartoon character,” 
says Rubini. 



LUCY 
VAN PELT 

This psychiatric- 
booth operator 
required a strong 
look to match her 
#girlboss personality. 
Rubini turned to the 
avant-garde Maison 
Margiela, now designed 
by John Galliano. 

“Not only does Lucy 
show her forward 
thinking with this 
number,” says Rubini, 
“but she can also 
keep her 5(j fees in 
those pockets.” 
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See more exclusive looks and learn about the animators’ process at instyle.com/peanuts 


©2015 TWENTIETH CENTURY FOX FILM CORPORATION. ALL RIGHTS RESERVED. PEANUTS 
©PEANUTS WORLDWIDE LLC. NOT FOR SALE OR DUPLICATION. 
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A HISTORY OF MODERN. 

BULOVA 

ESTMBIS 0 NEW YORK 



BULOVA DIAMONDS 

Classic. Modern. Exquisite. A collection crafted with 
hand-set diamonds, feminine details, and luxe designs 
to match every woman’s personal style. Established on 
Maiden Lane in New York City in 1875 with a passion for 
artistry and innovation, Bulova has become a leader in 
diamond timepieces. 

BULOVA.COM 
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To Africa 
with Love 

As a Goodwill Ambassador for the United Nations 
Development Programme, ABC’s Nashville 
star Connie Britton spends her free time fighting 
to empower women worldwide 


riday Night Lights fans may 
recall that Connie Britton’s 
character, TamI Taylor, 
would often head to bed 
wearing an African Chil- 
dren’s Choir T-shirt. But few know 
that her T reflected a true passion of 
Britton’s herself. The star has been vol- 
unteering with the choir and a host of 
other organizations In the region since 
the late ’90s. “There’s something very 
appealing about that part of the world,” 
she says. “Though we often see the neg- 
ative, It’s a beautiful place with a rich 
cultural history.” Since April 2014, the 
actress has served alongside Antonio 
Banderas, Marla Sharapova, and eight 
others as a Goodwill Ambassador 
for the United Nations Development 
Programme (UNDP), the U.N.’s anti- 
poverty agency. “This is something 
I’ve dreamed about for a long time In 
terms of what I want to be doing with 
my career and my life,” she says. “It’s 
one of my greatest opportunities yet.” 
You’ve been working in countries like 
Kenya and Rwanda for nearly two 
decades. What are some of the issues 
you are most eager to address now? 
Education, particularly for girls. Many 
are still not getting proper schooling 
for various reasons — some of them 
cultural, some of them religious, and a 
lot of them poverty-driven. Another 
area of focus Is creating opportunities 
for women to break Into the economy. 


We met with a youth organization 
called PAJER In Rwanda that came up 
with a type of banking system In which 
women can borrow and earn money 
and Invest In one another’s businesses. 
Why Africa? In the ’90s a friend of mine 
took a trip to visit AIDS orphanages In 
Ethiopia. I looked at his pictures and was 
completely blown away by everyone’s 
spirit. Soon after that, I started working 
on a documentary about orphans In 
Ethiopia. My friends used to say that I 
would come back with an orphan. It 
turns out, they were right — but It took 
me three years to adopt my son, Eyob, 
so It wasn’t nearly that simple. 

For so many Americans, the African 
experience is completely foreign. 

How do you get people here to relate 
to what’s going on there? Whenever I 
talk about It, I try to speak to our mutual 
humanity. Eyob came from Ethiopia, 
and now he’s an American boy going to 
school with kids In Nashville. Sometimes 
It’s hard to see outside the confines of 
our own country, but a lot of Issues we 
face are similar around the globe. We’re 
all human beings. Taking a closer look at 
the world helps us look at ourselves. 
President Obama recently visited 
Kenya and spoke about women’s em- 
powerment in his last speech. Why do 
you think now’s the time for change? 
Because It really needed to happen 
yesterday. Thankfully, It’s not too late to 
make real progress. — claire stern 
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Million people benefiting 
from UNDP’s efforts 


1 

41 

Million jobs 

Percentage 

created by 

of those jobs 

UNDPin 2014 

held by women 





Percentage increase in 
sub-Saharan women’s access to 
non-farm employment since 1990 
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■ For more inspiring stories about celebrity activism, go to instyle.com/causeceleb 



Clean is one thing 

DOUBLE CLEAN 


is the new thing, 


Introducing the Double Cleansing Method from Neutrogenaf 
for skin so clear, it glows from within. 


STEP 1 - Remove Surface Impurities 

Neutrogena® Makeup Remover Cleansing Towelettes 


Ordinary cleansers may not thoroughly remove makeup 
and oil. Only our patented formula is clinically proven to 
remove 99.3% of even the most stubborn makeup to 
prepare your skin for deeper cleansing. 

STEP 2 - Clean Deep Into Pores 

Neutrogena® Deep Clean® Gentle Scrub 

Oil and dirt trapped in pores can make skin look dull 
and lead to breakouts. With gentle exfoliators and 
Beta Hydroxy acid, our scrub removes 99.9% 
of dirt and microtoxins to reveal clear skin 
that glows from within. 


Nothing works better. 



doublecleansing.com 
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Neutrogena 


makeup remover 

ctijdri'jing lovftifaJtBS 


\ 


X 



Neutrogena 

#1 Dermatologist Recommended Skincare 


©Neutrogena Corp. 2015 




InStyle.com 

Go Behind the 
Scenes of Onr Cover 
Like Never B^ore 

Learn more about InStyle’s virtual-reality experience at instyle.com/virtual 



Get your viewer at 
instyle.com/virtual 
(while supplies iast). 


A One-of-a-Kind Trip 

Using the latest VR technology, 
/nSty/e takes you on an immersive 
tour of this month’s cover shoot. 


Pack Lightly 

All you need is a viewer to slip 
your smartphone into, plus the 
app to get the 3-D effect. 


3-Drei/i^mensional 

Our eight-time cover girl has a 
special message for InStyle 
readers who join in on the fun. 



Cream of 
the Crop 


^ / pownload the free 

( Manif^tch™app to virtually 
try on any shade live 


NEW MIRACLE GECiJ 
mizM L VIBE COLLECTION 

2 Steps • Up to 14 Days of^feolor and Shine • Easy Removal 

The next laest thing to a salon gel mani! 


Tribal Sun 


Rhythm&Blue 


Totem-ly Yours 


Buffalo Nickel 










\u 

PANDORA 


< 
U ^ 

H O 


IN YOUR HANDS, IT CAN TELL A WHOLE NEW STORY. 

IT'S THE GIFT THAT EVOLVES EVERY TIME YOU WEAR IT. WHAT WILL YOU ASK EOR? 
SHARE THE #ARTOFYOU AND EXPLORE AT ESTORE-US.PANDORA.NET 


shown: NEW BEZEL-SET BLUE AND ICE CRYSTALS ON SILVER NECKLACE 


A NECKLACE ISN’T JUST A NECKLACE 



Reel Stars Get Real! 



At the 
TORONTO 
INTERNATIONAL 
FILM FESTIVAL, 
actors are a blur of 
constant motion. But 
at our studio, they 
paused for a series of 
intimate portraits 
and opened up about 
challenges raced, 
triumphs won, and 
lessons learned 


BY SHARON CLOTT KANTER 
AND KAREN LEVY 

PHOTOGRAPHED BY 

JENS LANGKJAER 


Natalie 

Portman 


A TALE OF 
LOVE AND 
DARKNESS 

“The book the 
movie is based 
on, a memoir by 
Israeli author 
Amos Oz, reso- 
nated with my 
own family 
mythology. 

I directed in 
Hebrew. If I was 
at a loss for a 
word, people 
around me 
helped out.” 


5.9 



WONDER 

WOMEN 


Complicated, vulnerable, and tough, 
these leading ladies carried some of the 
slate’s strongest films. 



Emily Blunt 

SICARIO 

“Women are bad- 
asses. Thankfully, in 
the past couple of 
years, there have 
been more and more 
action roles for us. 
We aren’t just dam- 
sels meant to be tied 
to a tree.” 


Surveen Chawla 

PARCHED 

“This project 
replenished me as a 
woman. It’s about be- 
ing fearless, question- 
ing things, breaking 
shackles, and discuss- 
ing real issues.” 





Elisabeth Moss high-rise | truth 

“As the Dan Rather saga at the heart of Truth 
shows, the power we have over information is an 
important one to respect.” 





NEW 

ULTRA HD 

FOUNDATION 


MORE INVISIBLE THAN EVER 

Tlie first 4K ULTRA High Definition Foundation 
for the highest resolution technology. 

Invisible coverage on camera - and in real life. 




MAKE UP 
fOREVER 
^ 

r%A 

HDJ 

Avollable In 
L I 40 Shades 


Avalobl* In 
15 Shades 


Available at Sephora, MAKE UP FOR EVER Boutiques, and www.nxikeuptorever.com 


MAKE UP FOR EVER 

PROFESSIONAL - PARIS 






BUZZ 

ALERT! 

Directed by Lenny 
Abrahamson, this 
film, about a mother 
raising her child in 
captivity, won the 
People’s Choice 
k award. ^ 


• See more from the festival at instyle.com/TIFF15 


Ellen Page, * 
Julianne Moore, o 
Michael Shannon ° 

FREEHELD “The more we isolate 
each other because of sexual 
orientation, the more we become 
distanced,” says Moore. “When 
we recognize our similarities, 
the better off we are.” 


TRUTH 

ONSCREEN 

Real-life characters, from criminals to cam- 
paign strategists, provided the inspiration 


Julianne 
Nicholson, 
Joel Edger- 
ton, Dakota 
Johnson 

BLACK MASS 

“This movie 
explores the idea 
of loyalty,” says 
Nicholson. “At 
what point, it 
asks, is enough 
enough?” 


OUR BRAND 
IS CRISIS 

“The character I play 
has baggage,” Bullock 
says. “She has a past. 
She's complicated but 
incredibly brilliant. In 
short, she reflects 
human beings.” 


Brie Larson room 

“The tiny room my 
character is stuck in felt 
like a representation of 
her mental state. We 
can let the outside 
world crush us, or we 
can participate in it.” 


Scoot Mcl^iry, 
Zoe Kazan, 
Sandra Bullock, 
producer Grant 
Heslov, director 
David Gordon 
Green 
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A 100 

BEAUTY 
, AWARDS' 



One Drop. 

Double the Power. 

Double Serum 

Complete Age Control 
Coneentrate 

Experience anti-aging excellence. 

Powered by 20 potent plant 
extracts and high-tech 
molecules — Clarins’ dual phase 
formula helps revitalize skin 
with age-defying results. 

In just one week, skin is 
visibly firmer, more radiant, 
younger-looking." 


900/0 

of women are convinced 
by its efTectiveness.” 


Discover at ivivw.clarim.com 


Experience SKIN TIME at Clarins today - 
20 minutes ofliLxurious pampering. 

Our treat. 



Awards granted by the International press 
to Clarins Double Serum since 2013. 

* Satisfaction test - 74 women. 


AVAILABLE AT NORDSTROM 


CLARINS 


THE 

EVOLUTION 
OF MAN 

The festival’s screens 
were home to stunning 
performances hy men 
of all ages. Their portrayals 
reflected the struggles 
and glories of hoys’ jour- 
neys into manhood and, 
finally, a reckoning with 
their own mortality. 





Eddie Redmayne, 33 

THE DANISH GIRL 


Tom Hiddleston, 34 

I SAW THE LIGHT 


Idris Elba, 43 

BEASTS OF NO NATION 



Jeremy Irons, 67 

THE MAN WHO KNEW INFINITY 


Patrick Stewart, 75 

GREEN ROOM 


Michael Caine, 82 

YOUTH 





ELIZABETH 

OLSEN, in Juaa 
Carlos Obando,’ 

and DAKOTA 
JOHNSON, in 

Christopher 
Kane ^ 


' SUSAN 

SARANDON and 
SARAH 
^VERMAN, both 
Max Mara, and 
NAOMI WATTS, 
: in Fausto Puglisi 


ORGANIC 

CHEMISTRY 

These films captured an essential fact: 
Relationships— between friends, 
colleagues, or family— take work. 


Toni Collette, 

Drew Barrymore 

MISS YOU ALREADY “A real 
female connection is healthy, 
loving, and supportive,” 
Collette says. “It makes you 
appreciate what you’ve got.” 


The Annual 
InStyle + HFPA 
Festival Bash 

AT THE WINDSOR 
ARMS HOTEL 

The InStyle and Hollywood 
Foreign Press Association’s annual 
fete, presented by Max Mara, 
brought the festival’s biggest stars 
to Yorkville’s French-inspired 
ballroom. Inside, 8-year-old Room 
star Jacob Tremblay met his hero, 
Eddie Redmayne; Sarah Silverman 
gave Susan Sarandon the giggles; 
and Elizabeth Olsen caught up 
with Dakota Johnson over 
cocktails. “TIFF feels so elite,” 
Olsen says. “When you have 
a movie here, you feel grateful 
and excited ... and nervous!” 
—KRISTEN VINAKMENS 


Jessica Chastain, 
Matt Damon 

THE MARTIAN “I want girls 
to see the film and realize 
that not only can they be 
astronauts but commanders 
too,” Chastain says. 
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DSQUARED2 


NEW YORK LOS ANGELES BAL HARBOUR SHOPS 




HAILEE STEINFELD 
in Stella McCartney 


WeVe no prudes, but let’s face it — the flesh 
parade at the MTV Video Music Awards 
was a tad much. At least one actress made 
a stand for good taste, in this hourglass 
jumpsuit that was daring in its own right. “I 
k loved it, so I went with it,” Steinfeld says of 
I the cream wool combo of a cool cape and 
I wild flares. “I do feel like this is a place you 
can take risks.” Of the fashion kind, that is. 
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the LOOK 


Yin Meets Yang 

Crisp, clean, and concise but never boring, the high-contrast combination of black and white 
creates a striking visual effect, seen here in sharp-pleat insets, two-toned fabrics, and complementary, 
origami-like compositions. Perfect harmony is achieved with a bright pop of color on the lips. 



JESSICA CHASTAIN 

in Ralph Lauren 
Coilection 


BELLA THORNE 

in Mugler 


LAURA LINNEY 

in Narciso Rodriguez 
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EialU^ 



Face the Elements 

Power suits are having a heavy-duty moment, rewired with electric, take-notice hues and smart tuxedo 
cuts. These solid versions in red or white have enough currency to stand on their own 
(no blouses required for the daring), but they work equally well when grounded with a simple black tank. 




CARLA 

GUGINO 

in Vatanika 


FREIDA 
, PINTO 

in a Monique 
Lhuillier suit 
and J Brand 
camisole 
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<^201 5 movado group, ii 



MODERN.FORM.SWISS. 
MOVADO.INSPIRED. 
MIDCE 
INDUS 
INTER 


G 

INT 
AU 
UNI 
GENUI 
GRAP 
MINII 
AUTHENTIC.ART. 
TACTILE.MODERN. 

Movado Edge designed in collaboration with Yves Behar 
movado.com 


MOVADO 


the LOOK 



^ GIA COPPOLA, 
SELENA GOMEZ, 
AND MIRANDA KERR IN 


Artistic director 
Nicolas Ghesquiere has 

sparked a rage for mod 
minis since his debut 
at the house two 
. years ago. ^ 


Punk with Spunk 

As hemlines remain on the rise, short and not-so-sweet skirts are becoming 
hot commodities. Add a sprinkling of studs or a moto-inspired zipper detail 
and you have a scheme for street chic that’s investment-worthy. 


[[ilIII[R Mill!) 
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VOTE NOW! Choose the hottest star look of the day at instyle.com/lotd 





MICHAEL 

MICHAEL KORS 


MICHAELKORS.COM 




FALL 2015 

AGJEANS.COM 


AG 





TARAJI P. 
HENSON 

in Alexander 


KERRY 

WASHINGTON 

in Marc Jacobs 


The best gowns of television's biggest night 
share a common link — industrial-strength 
straps o^a metallic dot lace resembling the 
lightest/brightest chain mail im^inable. 
These power dresses are built t^ast 
BY ERIC WILSON 
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MAGGIE 

GYLLENHAAL 

in Oscaij de la 
V/enta 


How delicious! 

A trend so sweet, 
who can resist? “It’s 
super-glamorous 
supermodel 
Kim my,” says 
Unbreakable Kimmy 
Schmidt actress 
Ellie Kemper of her 
dress. “Like, if 
Kimmy had to buy a 
gown, it would look 
similar to this.” 


5 

LAVERNECOXj ' 

in Calvin Klein ' . 
Collection I 


JESSICA 

PARE 

in Monse 


Z/teLOOKEMMYS 


COOL 

COLORS 

(For a Hot Night) 

Temperatures soared on a humid Los Angeles evening, but these 
celebrities beat the heat in vivid hues reflecting their sunny dispositions. 


TAYLOR 

SCHILLING 

in Stella 
McCartney 




. '"--f 





BEAUTIFUL BY 
NATURE 

Celebrating 35 years 
of planting and 
protecting healthy forests. 


PRUL MU'CHELL 

LIVE BEAUTIFULLY 


The Best In Professional Salon Hair Care Products. 

Guaranteed ONLY when purchased within the professional beauty salon industry. 


Z/teLOOKEMMYS 


Wrist EASY 

Stars made a big accessories statement by piling on multiple layers of lavish bracelets, but only on one arm. 
Want to glam up the night? These dazzling looks can do it one-handed — right or left. 




SOFIA VERGARA 

in St. John, with 
Lorraine Schwartz 
muiticoiored diamond 
braceiets and a 
brown diamond band 


UZO ADUBA 

in Jonathan 
Cohen, with Kwiat 
diamond tennis 
braceiets in piatinum 
and white 


GINA RODRIGUEZ 

in Lorena Sarbu, with a 
combination of Forever- 
mark Diamonds 
bracelets of white goid, 
piatinum, and diamonds 



JULIA LOUIS- 
DREYFUS 

in Safiyaa, with 
Chopard diamond 
bracelets in white 
goid and piatinum 



EMMA ROBERTS 

in Jenny Packham, with 
piatinum and diamond 
bracelets by Platt 
Boutique Jewelry and 
Martin Katz (middie) 


VIOLA DAVIS 

in Carmen Marc 
Valvo, with Neii 
Lane diamond 
and piatinum 
braceiets 



citizenwatch.com 



PO¥fsmpatuotfr 

Eco-Drive. 

A watch that never needs a batteiy 



CITIZEN 


BETTER STARTS NOW 





the LOOK 




Giambattista Valli 

One of the rare designers to rise to the rank of haute couturier 
(under his own name, no less), Valli is celebrating his 
10th anniversary with a dynamic new silhouette for ready-to-wear 
and a more youthful collection called Giamba. And there’s still plenty 
of extravagant froth left to go around for his red-carpet fans 

BY ERIC WILSON 
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the LOOK TALK TO ME... GIAMBATTISTA VALLI 


Q Your collections have become so 
incredibly opulent over the past two 
seasons. What’s behind the new look? 

A Everyone was saying, “Oh, he does the Valli 
dresses.” And I really don’t like to be put in 
a corner. Of course, dresses are the strongest 
things I’ve done until now, but I love the idea 
of the graphic tunic and trousers together. It 
looks even dressier than a dress. It is important 
to remember that I am Roman by birth, so there 
is always a very baroque, very Caravaggio side 
of me, and I’m Parisian by work, which is the 
more introspective side that says less is more. 

It is a balance of the two things. 

Q You show your ready-to-wear, couture, 
and Moncler Gamme Rouge collections 
in Paris and your new Giamba collection 
in Milan. As a designer, do you consider 
yourself more French or more Italian? 

A I don’t understand much of France. I never 
go outside Paris. And Milan can be complicated. 
I’m saying something mean, but the people 
there are less welcoming. It’s a little harder. So 
I just say I’m Parisian or Roman. 

Q You dress such a broad range of women, 
from Lee Radziwill to Rihanna. What do 
they have in common? 

A I think it’s about a state of mind. They are all 
leaders who have their own ideas. They are 
effortless in a way, not part of a trend, and the 
opposite of bourgeois. It’s not even about some- 
one who’s breaking the rules but about some- 
one who doesn’t know there are rules to break. 

Q I saw a picture of Amal Clooney coming 
out of a restaurant recently, with you in 
the background [far right]. 

A That was just an informal dinner between 
friends! When we first met, in Milan, she was 


preparingfor her wedding, and we had this 
feeling of knowing each other for ages. It’s 
a little bit of a secret that when I design, I 
sketch with real women in mind. I always 
think of someone potentially wearing the 
clothes, like Amal or Bianca Brandolini 
d’Adda, and sometimes I have sketches lined 
up on the floor, building up a story, imagin- 
ingthem all talkingto each other. 

Q What was your relationship 
with women like when you were 
growing up? 

A They were my best friends. I was not the 
kind of kid who was attached to the skirt of 
Mamma at all. The first time my eyes really 
stopped on a woman was with Claudia 
Cardinale in The Leopard. But it was not 
because of her beauty. It was her inner 
life, the way she was laughing in an almost 
vulgar way. She was alive in the middle of 
this dead aristocracy. 


Q Your name comes up for every big 
job opening in Paris. Why not design 
for another house? 

A I already did, for Emanuel Ungaro 
[from 1998 to 2004]. And I really enjoyed 
it, but it was not my story. There are 
actors, and there are those who do 
voice-overs, dubbing movies in French 
or Italian. I’m not a translator. I want to 
speak with my own voice and mind. I 
want to sign my own name. 
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sheer indulgence 

legendary lift 



introducing skin caviar luxe cream • sheer 

The lavish lifting and firming of Skin Caviar is now yours in a cream so sheer, so weightless, 
you’ll wonder how it delivers so much so effortlessly. Powered by a potent concentration of 
precious caviar extract and our exclusive Cellular Complex, it recontours and redefines. 

Brand new, it’s already a legend. 



Neiman Marcus • Bergdorf Goodman • Saks Fifth Avenue • Nordstrom • Bloomingdale’s 

laprairie.com 


LAPRAIRIE.COM 


the LOOK TALK TO ME... GIAMBATTISTA VALLI 



Margot 

Robbie 


COU TURE 

Precisely 
Right 

Valli lends a very personal touch 
to clients like Ailison Williams, 

his date for this year’s Met Gala. 
She recalls “standing in his 
gorgeous studio, surrounded 
by couture, eating a bacon-egg- 
and-cheese, and having 
the designer of my gown draw 
eyeliner on me. Bliss.” 



' “I fell in love 
with this'dress 
for its sheer 
heautyand 
daring Jt was 
both soft 
and slightly 
audacious.” 

— Elizabeth 
Debicki 


Keira 4 
Knightley 




COLLECTION 

Runway Fantasies 

The designer creates ready-to-wear with charac- 
ters in mind. Kate Mara says her dress reminds 
her of Mia Farrow: “The structured flower neckline 
works well with the new pixie cut.” 


GIAMBA 

On a 


Lighter 

Note 


Like a breath 
of fresh air 
(scented with 
a dollop of 
edge), Valli’s 
more youthful 
Giamba collection 
debuted last year 
to the delight of 
a new generation. 
“I’ve absolutely 
fallen head 
over heels for 
the pieces,” 
says Klernan 
Shipka. “Each 
look is differ- 
ent, fun, eye- 
catching, and 
exciting.” 
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precious caviar 

sheer beauty 


introducing skin caviar concealer • foundation spf 15 


Instant, natural-looking perfection slips onto your face 
with this dewy foundation and an exquisitely matched concealer compact. 
Enriched with a precious caviar extract, it helps firm with legendary results. 
A flawless finish, a firming legend. 


This is the foundation of perfection. 



Neiman Marcus • Bergdorf Goodman • Saks Fifth Avenue • Nordstrom • Bloomingdale’s 

laprairie.com 








LANDS'END 



SHOP AT LANOSENO.COM 


the LOOK 



Donna Karan 
Starts Her 
Next Chapter 

As the designer closes the 
book on her signature label, 
she begins to tell the best story 
of all; her own 

BY ERIC WILSON 

arbra Streisand knows Donna Karan 
best. “She is the most scattered, dis- 
organized human being you’ll ever 
meet,” Streisand writes other friend of 
more than 30 years in a foreword to 
the designer’s fascinating new memoir. 
My Journey (Ballantine Books, $30; randomhouse 
books.com). “Chaos is her middle name.” 


That’s Karan. Impulsive, mystical, challenging, 
and also incredibly inspiring, she rarely fails to be 
surprised by her own success— a megabrand based 
on solving a working woman’s wardrobe with “seven 
easy pieces.” 

“Even though I’m Donna Karan, I don’t see myself as 
Donna Karan,” she says, flipping at the strap of her black 
bodysuit as if to double-check that she designed it. “I’m 
pretty amazed by it myself sometimes.” 

On the shaded patio of the Sag Harbor, N.Y., Urban Zen 
store, Karan’s wellness-centered retail concept, she 
seems remarkably centered after having stunned the 
fashion world one month earlier by announcing she was 
leaving her job as chief designer of her signature label. 
LVMH, which bought the company in 2001, said it would 
suspend the Donna Karan collection and instead focus on 
DKN Y, which unveils a new look by Public School design- 
ers Dao-Yi Chow and Maxwell Osborne for spring. 

(Karan retains her interest in Urban Zen.) 

Of the change, Karan says, “I feel somewhat OK. It was 
still very difficult because of the effect this decision would 
have on so many people, knowing that it’s time to open the 
doors to another generation.” 

Was there drama? A long-running one, if you’ve fol- 
lowed the tale of Karan’s rise through fashion, from 
being Anne Klein’s lead assistant to a global humanitar- 
ian. She decided to add a final chapter to the book 
addressing her departure. (“People are going to be read- 
ing this like a Hebrew book,” says Karan’s confidante and 
spokeswoman for 30 years, Patti Cohen. “Back to front.”) 
But you’ll have to read on for the rest of the story. 

Your book, just like the program notes for every one of 
your shows, ends with the words “To be continued...” 

So what happens now? 

My next chapter. I don’t believe in planning anything, be- 
cause whatever you plan, I guarantee God has got it set 
up a whole different way. I want to take a little break and 
look at it very carefully. I’m not that young anymore. I’m 




Karan, on top of 
New York in 2010 


Woman to Woman 

From “cold shoulder” cutouts to the first 
female president (at least in an ad), Karan 
created a perfect world in her own image. 
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Z/teLOOK LOOK SMART 


not that old. How do I want to live my life? There’s 
a big part of me that wants to do this motorcycle 
diary. I love working with artisans in Haiti. Td like 
to document that and travel the world. There are 
so many places I haven’t been. Would you believe 
I have never been to China? 

Did you have any idea you were leaving the company 
when you decided to write this book? 

I wanted to reflect back and say what my life was all 
about. I do things a little bit selfishly, and I really did this 
for me, to explore everything and get through it. Actu- 
ally, I don’t know if I’m ready to have people read it. But 
the ending is not that different from what you would ex- 
pect. What I wrote is just a little more informative about 
how difficult it was for me to separate from the company. 
And I’m not saying it’s over. It was a bit shocking, but I 
know it was the right thing to do. 

I can’t even imagine New York fashion without Donna 
Karan. How did you know this was the time to go? 

I don’t think it was me doing it. There is a higher self out 
there. I was talking about it for so long, but I knew 
I wasn’t ready until now. It’s like when I was leaving 
Anne Klein, when I was carrying on like a lunatic [Karan 
was famously fired by the owners of the label, but they 
later financed her new company]. That was the biggest 
struggle, to be patient and wait for everything to really 
happen on its own. 

What did you learn about yourself throughout all this? 

How much more vulnerable I am than I thought I was. 
Everybody thinks. Oh, Donna Karan, she’s so strong. I’m 
not. There’s an inner core of creativity that I will tell you 
is very, very strong. But I’m more emotional 
and personal. I’m a true woman. 

You reveal some rather intimate details, 
such as your beginning an affair with 
your second husband [Stephan Weiss, 
also Karan’s business partner until his 
death, in 2001] even before you mar- 
ried your first husband. 



My life is my life. It’s my family, my exploration, my 
wanting to help other people when I see a problem and 
can find a solution. I would never want to hurt any 
human being, but I felt the story of Stephan was truly a 
love story. There are few times in your life that you have 
that kind of love, so don’t pass it by when it happens. I 
don’t know how he would feel about the book, actually. 

I think my grandchildren are going to be more surprised 
about the book than anybody. I don’t think they’ll read 
it, really. To them I’m Grandma, not Donna Karan. 


6i 


The competition 
today is outrageous.” 


Are you at all relieved to be stepping away from the 
runways after 30 years? 

The competition today is outrageous. You’re dealing 
with a huge amount of stuff to buy out there, and the 
customer is confused. She’s buying items, not collections. 
There used to be a time when we didn’t have as much 
access to fashion, and now there is too much. The timing 
is crazy too. When it’s hot out, you walk in most stores 
and there will be shearling coats. And god forbid you 
need snow boots in winter. 

Well, if you were to design a collection of seven easy 
pieces that would solve all of fashion’s problems for 
today, what would they be? 

They haven’t changed: The bodysuit, the pant, the leg- 
ging, the sweater, the leather jacket, the dress, the scarf. 

I was born into this field, whether I wanted to be or not. 
That’s what I find so fascinating, even to this moment, 
is that you have to wait to find out what is calling you. In 
the end, it’s your health and your personal relation- 
ships that are most important. Don’t lose faith in that, 
because you’re only as good as your last collection. 

As much as we love these stories and the writing, that’s 
not really what matters. It’s the small things in life. 



Real-Life 

Story 

From humble 
beginnings — Karan 
sketched her first 
collection as a 
Long Island teen- 
ager— came a 
creative force, 
empowering 
women in board 
rooms and 
on the red 
carpet. 


ON THE START 
**\ was inspired 
by my own 
needs. Then I 
found out 
there were a 
lot of other 
people with the 
same needs.” 

ON THE END 
'*Who doesn’t 
want to go on 
an exciting new 
journey? To be 
continued...” 


For more insider info and analysis from our fashion news director, follow him on Twitter @ErkWilsonSays 
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RESULTS 

without 

the 

PROCEDURE 


Micro-Sculpting Cream, formulated with 

Hyaluronic Acid, Amino-Peptides and 
Vitamin B3, hydrates to lift, plump and 
firm your skin. 


OLAY REGENERIST MICRO-SCULPTING CREAM 

The #1 Anti-Aging Facial Moisturizer* 


*52 week unit sales through week ending 5/30/15 US xAOC 


OlAy 

ReGeNORIST 



MAN OF m SAM 

CLAFLIN 

Though he’s deadly as Finnick Odair in this month’s finale of 
The Hunger Games, the dashing English actor is really just an old-fashioned softie 


BY SOPHIE WILKINSON 

PHOTOGRAPHED BY JOACHIM MUELLER-RUCHHOLTZ 
STYLED BY DAVID ST JOHN-JAMES 


the LOOK 
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he sky hangs heavy and 
sullen on a muggy day 
in London. But Sam 
Claflin looks positively 
breezy. Sporting a pair 
oflight blue jeans, a 
white linen shirt with 
its two top buttons 

undone to reveal a polite amount of chest hair, a tussled 
mane, and day-old stubble, he could be one of the more 
suave guests at a summer pool party. And he does, 
indeed, have a swashbuckling air about him. As F innick 
Odair in The Hunger Games and Philip Swift in Pirates 
of the Caribbean: On Stranger Tides, the 29-year-old 
Ipswich-born actor has the swagger, skill set, and 
sexiness of a young Errol Flynn. But right now, with 
eyes glimmering in the low light of the Hoxton Holborn 
Hotel’s lounge, Claflin sinks into a slouchy chair to sip 
a cappuccino and admits, “In general. I’m very feminine, 
much more of a darling than a—” he pulls his chin to 
his neck and affects a gruff voice: “—mate.” Then he 
adds chirpily, “If you know what I mean.” His smile is 
wide and bashful, with dimples halfway up his cheeks. 
And then he tells me— spoiler alert— how he dies. 

So, Sam, let’s cut to the chase. As anyone who has read 
the trilogy of books knows, in the next installment of 
Hunger Games: The Mockingjay Part II [out this month], 
your character gets “decapitated by a lizard muttation.” 
How do you even begin to prepare for that? 

That was the hardest day of work I’ve ever done. I was 
continually flghting, killing one stunt guy after another, 
and all for a grizzly end. 

But that’s why one goes into acting, right? The thrill 
of victory, the agony of defeat. 

Weirdly, yes. I was very sporty growing up, and through 
drama school I focused more on fight choreography 
and stage combat and less on Shakespeare. My dad 
and I enjoyed watching action films: all the Bonds, 
Braveheart, Gladiator. Lots of epic historical films. 

But The Goonies was and is my favorite movie. 

And what about your mother? 

She hates those sorts of movies. Homeward Bound was 
abigfavorite of hers. 


In your next film, the heartstring tugger Me Before You, 
you play Will Traynor, a paralyzed man. You’re also in talks 
to play Robin Friday, an English soccer player who died 
at age 38. Even Finnick, though superheroic, is human in 
the end. You seem attracted to the mortal in an age when 
so many actors are donning capes and masks. 

I’m open-minded. If the right script came along, I would 
happily jump aboard. But the main thing is, I want to 
be challenged in new ways and work with interesting 
people. I’m not in a rush to win an Oscar or even try to 
go down that route. 

You’ve got a bit of a tween fan base. Do you feel pressure 
to act in a certain way? Is it something you discuss with 
your wife, who is also an actress? 

I suppose I have a certain following that my wife, Laura 
[Haddock], doesn’t. But in general, she’s much more pub- 
licly scrutinized— for everything from how she behaves to 
what she wears— than I am. As we’re both actors, we don’t 
talk much about it. To us, it’s just normal. As for my fans. 
I’m respectful of the age group that’s interested in me. I 
try not to swear much, and, well ... it’s a difficult balance. 

I like to drink, and I have a tattoo, but I keep it quiet. 

I don’t want kids saying, “He’s got one, so I’ll get one.” 
What’s your tattoo of? 

It’s a red and black swallow on my inner left bicep. 

Who did you look up to as a kid? 

That’s easy— David Beckham. I’ve played football every 
day of my life. 

Oh, he has a ton of tattoos. You guys could bond over 
that. Have you met him? 

No. I was at a party and he was there, but I was too 
nervous to approach him. It’s the second time I’ve really 
been quite speechless and giddy and childish. I hate the 
selfie thing, but I saw Paul Rudd in a hotel in New York, 
and I have a secret man crush on him. I wanted to take 
a picture with him, but I said to myself, “I can’t stoop to 
that level.” I wish I had, though. I was telling my wife, 
who knows I love him, that I saw him and she said, 
“Prove it,” and I couldn’t. 

What’s your issue with selfies? 

I was in the gym the other day when these two women 
arrived in their gym gear. After taking 10 minutes’ 
worth of selfies in front of the mirror, they went to every 
machine in turn and took more, with that little duck 
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face people pull. It really bothered me. Their 
workout consisted of them taking photos 
of themselves on equipment. It’s a vanity the 
world has taken on. I don’t feel like I’ve 
worked out unless I’m dripping with sweat 
and probably looking my worst. Why do peo- 
ple want to see that? I think it’s part of a 
larger issue of how much we depend on com- 
puters. Even in my work, I worry about how 
much we rely on CGI. Animation is getting 
so good that soon we’ll just be voices, then 
manufactured voices and out of ajob. 

Would you prefer to be in another era, doing 
the lo-fi epics Errol Flynn did? 

Yeah, I think I would. They literally slap 
their thighs and the music comes in at 
exactly the right moment. But I don’t know 
if people back then took those action films 
seriously. 

Is being taken seriously a big concern? 

It’s quite low down [laughs]. I think there 
are parts of me that would like to be taken 
seriously. But a lot of roles are offered to 
someone who’s better or more handsome. 
Can anyone really be more handsome, Sam? 
There’s a Hollywood hierarchy, and the 
same parts are offered to the same people. 
There’s a pool, and I’m on the outskirts 
trying to get in. I’m very lucky, though. I 
have friends who would happily do the 
script I’ve just said no to. It’s a first- wo rid 
problem, but it is a problem I’m having. ■ 


Berluti jacket. 
Ermenegildo 
Zegna Couture 
pullover vest. 
Jeffrey Rudes 
shirt. 



HAPPINESS is a WARM DOG 

Sam Claflin claims he isn’t a fan of social media — “I use it as a tool to keep my fans happy,” he says — but his canine companion, 
a cockapoo named Rosie, is all over his Instafeed like a mutt on a bowl of lams. After looking at some of our faves, you can see why. 



ROSIE AS CO-STAR 

“Happily reunited x” 


ROSIE AS PILLOW 

“Rockin’ my new hair poodle. 
Wanting one last cuddle before I 
put her to bed, and instead she 
decides to curl up on my pillow 
... Goodnight world, from me 
and the do #goodnight” 


ROSIE AS PILLOW, PART II 

“I love this little one #Rosie” 


ROSIE AS ZEBRA FRIEND 

“I’m more animal than my little 
dog #merryxmas #zebra” 
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the LOOK 


ask DIANE VON 
FURSTENBERG 

Buying online has turned shopping into a totally different experience. I buy 
almost everything online. Amazon is still my favorite. I trust it completely. 

And the same is true for any well-known brands. When it comes to ordering, 
the key is knowing where to go for high-quality items. This is one place where 
you don’t want to take too many chances with risky pieces — 
stick with what you know you’re comfortable in so ■ 
you won’t have to worry about shipping back 
anything that just doesn’t work out. 




Q 


What do you have to he cautious of 
( when buying clothing and shoes online? 

— KIMBERLY S., FOREST HILLS, N.Y. 

A Return policies. Sizing and material can vary from site 
to site, so never buy anything that cannot be returned. 


Q 


How do you guarantee the authenticity 
of antiques and vintage pieces you huy 
online? — allies., tampa,fla. 

A If I’m purchasing something that I haven’t already 
seen for myself, I buy only from dealers I know and 
trust from having worked with them before. 

What are your favorite products to scroll 
through right now? —Jennifer f., Atlanta 

I love the DVF Arabella jumpsuit [below, $317; dvf 
com] from my 2015/2016 resort collection, and I’m 
just getting started on my holiday shopping. I’m 
looking for books and antiques to give as gifts to 
friends and family members. 

Q Are there items you 
would never huy online? 

— JEN D., NEW YORK 

A I prefer to shop for jewelry in person— 
usually with my granddaughters, so I 
can see what they’re into at the moment. 



Q 


What are some sources of 
helphil style advice? 

KATHLEEN B., BOSTON 


A Net-a-Porter does an 
amazing job with the 
styling videos on its weekly 
mag. The Edit. I think it’s 
really useful to show women 
how to work new pieces into 
their existing wardrobes. 


DVF’s Top Downloads 




“I’m drawn to art 
deco-inspired finds.” 





“1 enjoy browsing the 
IstDibs app for unique 
furniture. Amazon has 
endless options too.” 




“1 use Doodle 
Buddy to make 
little cards and 
fun creations 
that 1 send to 


“With Jigsaw 
Puzzle, pictures 
from your 
smartphone’s 


“1 play Scrabble 
on my iPad when 
I have downtime 
on vacation, 
or when I’m on 
a plane.” 


Q 


“I’m on 
Instagram and 
Twitter, but my 
newest discovery 



^ ^ 

Submit 
r question 
for DVF 

instyle.com/ 


friends and to become which turns the 

colleagues in personalized Internet into your 

my studio.” puzzles own curated 

, featuring your magazine.” 

favorite photos.” 

^■n 

askdvf 
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SUN VALLEY PARKA. 

650 FILL PREMIUM DOWN. 
TEMPERATURE RATED TO -30°F. 

FROM EDDIE BAUER, 

THE INVENTOR OF THE DOWN JACKET. 


LIVE YOUR ADVENTURE* 



Ca 


ERINE 


I N D I G 



photo: Haley Ballard • AD: Jeanne Arnold catherinemalandrino.com 
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©2015 COACH® 



Find Your 
Perfect Pair 


During the winter months 
your everyday outerwear 
becomes a personal-style 
calling card. And while 
neutrals are a fail-safe 
choice, there’s something 
to be said about a coat that 
can instantly brighten the 
dreariest of days. To pro- 
vide plenty of impact, try 
a statement stunner in a 
pretty pastel or warm satu- 
rated hue like cinnamon. 
Team with a structured 
frame bag in cool contrast- 
ing shades and you’ll look 
refined and ladylike but not 
precious. Plus, the duo 
adds polish to virtually any- 
thing you have on under- 
neath, which might make 
venturing out in the cold 
that much easier. 


your 




Coat Wool blend, 
Belstaff, $2,425; 
belstaff.com. 
Bag Calfskin, 
Valentino 
Garavani, $3,545; 
at Valentino. 
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Coat 

Wool 
blend, 
Theory, 
$865; 
barneys 
.com. Bag 
Polyester, 
H8<M,$50; 
atH8(M. 


Vince, 
Vince 
Bag 
2 r, The 


.com. 


Coat Wool- 
blend boucle, 
Karen Walker, 
$T,105; karen 
walker.com. 
Bag Leather, 
Dooney 8< 
Bourke, $675; 
dooney.com. 


Coat Wool, 
Lauren Ralph 
Lauren, $450; at 
select Lord 8c 
Taylor stores. Bag 
Leather and calf 
hair, Ted Baker 
London, $425; 
tedbaker.com. 


Coat Wool, Rhie, 
$995; rhiestudio 


us.sandro-paris 


Coat Wool 
blend, Topshop, 
$250; topshop 
.com. Bag 
Leather, Luana 
Italy, ^78; 
saks.com. 


Red and 
copper 
create 
an arty 


clash. 




106 InStyle / NOVEMBER 2015 








AL krOWE'S JEWELERS, Fairhope, AL 251 .928.5349 • HOBBS JEWELERS, Athens, AL 256.233.4653 & Huntsville, AL 256.715.1377 AR POWDER & SMOKE, Little Rock, AR 501 .225.5353 


CA YONAN'S JEWELERS, Turlock, CA 209.656.9219 CT BECKER'S DIAMONDS & HNE JEWELRY, West Hartford, CT 860.521 .3202 & Old Saybrook, CT 860.391 .8281 
‘ FL CLEOPATRA'S BARGE, Naples, FL 239.261 .7952 GA BRODY'S JEWELERS, Rossville, GA 706.866.3033 LA McCARY'S JEWELERS, Shreveport LA 318.798.3050 
MA DEPRISCO DIAMOND JEWELERS, Boston, MA 617.227.3339 MD UTTLETREASURY JEWELERS, Gambrills,MD410.721.7100 NC DRAKE'S DIAMOND GALLERY, Highlanr]/ 
NC 828.526.5858 •CHARLOTTE'S, Raleigh, NC 919.821 .9828 OH GINO'S JEWELERS, Cleveland, OH 216.831.5653 SC ELEANOR PflTS JEWELRY, Pawleys Island, SC 843.237.8080 
TTM BOB RICHARDS JEWELERS, INC, Germantown, TN 901 .751 .8052 TX BENOLD'S JEWELERS LTD, Austin, TX 512.452.6491 • HOGUE'S JEWELBY, INC., Beeville, TX 361 .358.3859 • 
KARAT CREATIONS JEWELRY, “Texas City, TX 409.945.9999 VA JERRY'S OCCOQUAN JEWELERS, Occoquan, VA 703.494.2904 • KETTERMAN'S JEWELERS, Leesburg, VA 703.777.0033 
BAHAMAS JOHN HEATH JEWELLERS 242.373.8^ BONAIRE, CN ATLANTIS BEDAZZLE ADAUZ BONAIRE 599.717.7730 ST. CROIX, USVI BACI DUTY FREE 340.773.5040 
’ ST. KITTS, Wl VENETIAN RNE JEWELERS 869.466.8441 ST. MAARTEN, DWI BALLERINA JEWELERS 213.291.8533 > 

^ r ST. THOMAS, USVI ARTISTIC JEWELERS 340.776.3299 • LUCKY JEWELERS 340.776.2049 TORTOLA, BVI Ml AMOR JEWELLERS 284.494.7477 * 


t 


FOR THE NEAREST FINE JEWELER, CALL 800.365.6101 I WWW.VAHANJEWELRY.COM 
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MILD OR WILD 

Whether your style is classic or consistently pushing the envelope (or both), you’ll never find 
five pieces better suited for playing dress-up. Bank on guaranteed chic, no matter your mood 



the BOLD COAT 


EAR CUFF 

Gold fill, By Boe, 
$70; byboe.com. 

SUNGLASSES 

Acetate, Raen, 
$185; raen.com. 


SUNGLASSES 

Acetate, Krewe 
du Optic, $235; 
kreweduoptic 
.com. 


Wool-polyamide, ICB, $595; icbnyc.com. 


NECKLACE 

Gold vermeil, 
Jennifer 
Zeuner 
Jewelry, 
L $242; 

V jennifer 

^ zeuner 

^ .com. 


FLATS 

Faux leather 
and faux suede, 
Express, $50; 
express.com. 


SKIRT 

Lambskin, Polo Ralph 
Lauren, $598; 
ralphlauren.com. 

BOOTS 

Calf hair. Coach, $375; 
coach.com. 


BAG 

Leather, 
Henri Bendel, 
$278; henri 
bendel.com. 


PANTS 

Polyester- 
viscose, Ann 
Taylor, $98; 
anntaylor 
.com. 


TOP 

Neoprene, 
Clover Canyon. 
$242; clover 
canyon.com. 


LOUSE 

olyester, 
jren Ralph 
uren, $90; 
Dmingdales 
.com. 


VEST 

Wool, DKNY, 
$495; at 
Bloomingdale’s. 


BAG 

Leather and 
calf hair, 
Kara, $620; 
karastore 
.com. 


Make a menswear statement with a button-front blouse 
tucked into polished pants (a dark burgundy hue tempers 
the flamboyant quality of the cobalt). Pointy-toe flats 
look as refined as heels but are blissfully more on-the-go. 


Leopard and leather come together in an outfit that’s 
got undeniable edge. There’s no overdoing the attitude 
here: Opt for a short hemline, heeled booties, and a 
showpiece of a turtleneck with embellished sleeves. 


DLP STUDIO 
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the SLEEK SHIFT 



SUNGLASSES 

Acetate, Michael 
Kors, $205; at select 
Michael Kors 
stores. i 


SUNGLASSES 

Acetate, Toms, 
$179; toms.com. 


Faux leather, 1. State, $139; nordstrom.com, 


NECKLACE 

Resin and 
alloy, French 
Connection, 
$38; macys 
.com. 


SHIRT 

Cotton, Uniqlo, 
$40; uniqlo.com. 

COAT 

Wool blend, 
White House 
Black Market, 
$240; 

whbm.com. 


CUFF 

Gold plate, 
Charmed 
Circle, $375; 
charmed 
circle.com. 


BAG 

Leather, 

Longchamp, 

$1,065; 

longchamp.com, 


WATCH 

Gold tone, 
Michael 
Kors, $195; 

michael 

kors.com. 


BAG 

Leather, & Other 
Stories, $245; 
stories.com. 


JEWELRY 

Malachite and 
gold-toned cuff 
and ring ($125 
each) and rose 
gold-toned ring 
($75), Michael 
Kors; michael 
kors.com. 


BOOTS 

Suede 
with leather 
trim, Ted 8< 
Muffy, $320; 

tedand 

muffy.com. 


HEELS 

Patent leather and 
calf hair, Furla, 
$645; furla.com. 


JACKET 

Polyester 
crepe, Rachel 
Zoe, $455; 
nordstrom 
.com. 


How to take (faux) leather into the office: Layer a crisp 
cotton poplin shirt underneath, and finish with a sumptuous 
robe coat. A structured colorblock tote says you are ready 
for business but have plenty of personal style to spare. 


On days when you’re feeling more daring, turn up the heat 
with animal-print extras, like a python-embossed bag done 
up in lipstick red and ankle-strap heels with flirty spots. A 
moto-inspired jacket brings the perfect touch of tough girl. 
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LIKE IT? 


FIND IT 

1 ■ -- 

FAST 


Download the 


^ JCPenney mobile app 

' ’ and scan anything here 
to buy online, or scan 
anything, anywhere to shop 
more options in the app. 

jcp.com/apps 

a SNAP2SHOP' 

now in the JCPenney app 


w 

WORTHINGTON' 

only at JCPenney 


\ \ orthiiigTon juTtipsuit - orig. *80, sale 54.99 

Shoes and accessories acailahle in-store and online. 
Pricing and products acail(d)le 10/16. II hde supplies last. 



JCPenney 

when it fits, you feel It | jcp.conn 
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Silk, Equipment, $268; equtpmentfr.com. 


Acetate, Jonathan 
Adler, $128; jonathan 
adler.com. 


COAT 

Felted wool, 
COS, $350; cos 
stores.com. 


WATCH 

Silver tone and 
stainless steel, 
Timex, $65; 
timex.com. 


CUFF 

Resin-painted 
gold plate, 
Gemma 
Redux, $313; 
gemma 
redux.com. 


SKIRT 

Viscose-wool 
crepe, Jill 
Stuart, $625; 
at Jill Stuart, 
212-343-2300. 


BAG 

Leather, Hilfiger 
Collection, $490; 
tommy.com. 


SKIRT 

Fleece wool 
blend, Elie 
Tahari, $298; 
elietahari.com. 


SANDALS 

Metallic leather, 
Calvin Klein, $119; 
at Macy’s. 


BOOTS 

Ultrastretch, Stuart 
Weitzman, $798; at 
Stuart Weitzman, 
512-834-2800. 


NECKLACE 

Acrylic and 
gold plate, 
Charming 
Charlie, $13; 

charming 

charlie.com. 

JACKET 

Wool-nylon, 
Armani 
Exchange, 
$330; armani 
exchange.com. 


SUNGLASSES 


the GRAPHIC TOP 


Go the sophisticated route and ground a playful shirt with 
a pleated navy skirt— a subtle ombre detail hints at 
your print-making powers. Throw on an elegant wool coat 
for a sleek silhouette that’s got cozy texture too. 


Why stop at one pattern when two can deliver that 
much more visual punch? The key to combining motifs is to 
work in common colors, like the black and white here. 
Show a softer side of thigh-high boots with gray suede. 
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the PASTEL PANTS 


SHIRT 

Silk, Banana 
Republic, 
$90; banana 
republic 
.com. 


I tf 



Wool, J.Crew, $158; jcrew.com. 


TURTLENECI 

Polyester 
blend, 

ASOS, $51; 
us.asos 
.com. 


SUNGLASSES 

Wood, Woodzee, 
i; woodzee 
.com. 



MILD 

Thanks to deftly tailored separates, a blush and marigold 
color clash reads as confidently offbeat, not totally 
crazy. A traditional trench ties it all together, while navy 
pumps In lieu of basic black bring a slight twist. 



COAT 

Wool- 
polyamide, 
L.K. Bennett, 
$695; Ik 
bennett.com. 

WATCH 

Stainless steel 
with leather 
strap, Caravelle 
New York, $80; 
macys.com. 


WILD 

Glam rock enters the present with a striped turtleneck that 
has flecks of head-turning glitter — the fitted cut works 
with the slightly flared trousers to create a look laced with 
’70s cool. Continue the fun with purple velvet booties. 
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SKAG E N 


COPENHAGEN - NEW YORK - LONDON - FRANKFURT 


www.skQgen.com 


(askQgendenmark 
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the BRIGHT SKIRT 



Polyester blend, Boss, $595; at Hugo Boss. 


NECKLACE 

Acrylic pearl 
and brass, 
Ann Taylor, 
, $40;ann 

i taylor.com. 


JACKET 

Cotton, Solid 
& Striped, 
$278; 
solidand 
striped i 

.com. J 


CLUTCH 

Leather and 
shearling, 
Iris & Ink, 
$175; the 
outnet.com. 


WATCH 

Gold tone with 
leather strap, 
Citizen Watch, 
$185; citizen 
watch.com. 


BRACELET 

Gold plate, 
So Pretty 
Jewelry, $148; 
soprettycara 
cotter.com. 


BOOTIES 

Calfskin, 
Etienne 
Aigner, $375; 

etienne 

aigner.com. 


HEELS ^ 

Felt and leather, Misha 
Nonoo xAldo Rise, $160; 
aldoshoes.com. 


JACKET 

Wool, The 
Kooples, $595; 
at The Kooples, 
212-219-0515. 


TOP 

Triacetate- 
polyester 
with ostrich 
feathers, 
Elizabeth 
and James, 
$395; 
intermix 
online.com. 


BLOUSE 

Polyester, Bebe, 
$98; bebe.com. 


Raoul, $450; 
raoul.com. 


MILD 


WILD 


For an ultrafeminine approach to suiting, reach for a 
bow-tie blouse, aka the top of the season, and team it with 
a checked blazer nipped in at the waist. Layer delicate gold 
chains on top to further highlight that fantastic neckline. 


Nothing says you’re ready to hit the town like feathers 
and fire-engine red. An unassuming navy bomber 
brings things back down to earth, but sex-kitten booties 
will keep ’em guessing. 
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Saffiano leather 
bag, Calvin 
Klein, $268; 
macys.com. 


Leather and 
rabbit-fur booties, 
BCBG Max Azria, 
$425; bcbg.com. 


Wool coat, 
DKNY,$625; 
dkny.com. 

Cashmere 

turtleneck, 

Magaschoni, 

$268; 

magaschoni 

.com. 


Wool-polyester 
turtleneck vest, 
Objects Without 
Meaning, $245; 
henryandjuneatl.com. 


CHERRY 

This bright red may conjure images of a stop sign, but with 
its seif-assured sex appeai, we definiteiy think it’s a go 

WHY WE LOVE IT Few other shades can command a room quite like this one. 
Even the smallest dose will turn whatever you’re sporting into afull-on power outfit. 

HOW TO WEAR IT Try it head-to-toe in sharp silhouettes — a tailored coat, 
an architectural shift dress — for a high-impact spin on minimalism. Or balance 
its heat-seeking qualities with a cool green, then throw in a pop of pastel pink 
to keep from going too “holiday.” 


THE PALETTE 


THE WILD CARD 


COLOR CRASH COURSE 


I 




Leather heels, 

VC Signature, $250; 
vcsignature.com. 


Cubic zirconia and gold- 
plated ring, Pink Peonies 
Collection, $45; shop 
.pinkpeonies.com. 


Leather gloves, 
Caspar Gloves, 
$235;gaspar 
gloves.com. 


Polyester- 
blend dress, 
L.K. Bennett, $395; 
lkbennett.com. 
Leather belt, 
Marimekko, $125; 
us.marimekko.com. 


Wool-viscose tunic, 
Line & Dot, $108; 
thelineanddot.com. 

Leather bag, 
Halston Heritage, 
$395; halston.com. 


Wool-blend skirt, Belstaff, 
$795; belstaff.com. 

Suede pumps, Jessica 
Simpson Collection, $98; 
macys.com. 


Cotton 
sweater, Joe 
Fresh, $39; 
joefresh 
.com. 


Cotton-blend 
trenchcoat,T by 
Alexander Wang, 
$650; alexander 
wang.com. 

Wool-viscose dress. 
Ann Taylor, $139; 
anntaylor.com. 
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It’s really quite simple to take on a trend. 
Just follow this smart advice from 
InStyle’s Cindy Weber Cleary 

Picture it: Me at age 8, decked out in my finest on Christmas 
Day at my grandparents’ house. But instead of the typical 
velvet dress, I’m wearing a black-and-white houndstooth 
pantsuit (and white go-go boots!). Back then, during 
the real Mad Men era, I remember thinking that my dad’s 
style was downright dashing. And my love of masculine 
tweeds, checks, and silhouettes continues to this day— 
though, thankfully, my taste In footwear has evolved. 


Cotton blouse, 
Carieen, $225; 
carleen.us. 


Polyester 

scarf, 

Express, $15; 
express.com. 


Wool 

. herringbone 
blazer, J.Crew, 
$248;jcrew 
.com. 


' Leather, 
bag, Luana 
Italy, $298; 
luanaitaly 


Wool skirt, 
Veronica 
Beard, $395; 

veronica 

beard.com. 


Leather loafers^ 
Sigerson Morrison, 
$395;sigerson- 
morrison.com.^ 
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Wool- 
polyamide 
coat, Sonia by 
Sonia Rykiel, 
$780; at select 
Bloomingdale’s 
stores. 


Wool-blend 
blazer 
($550) 
and pants 
($295), 
Gant 
Rugger; 
gant.com. 


Wool-cotton sleeveless coat 
(sold with fox-fur stole), Theory, 
$895; at Nordstrom. Leather 
belt, Salvatore Ferragamo, $595; 
at Salvatore Ferragamo. 


Rabbit-fur felt 
fedora, Hat 
Attack, $188; 
hatattack.com. 


SECRET 

Don’t hesitate to 
shop in the men’s or 
hoys’ departments 
for finds like 
oversize knits and 
k shrunken 
blazers. 


Towr LOOK YOU CAN DO 

How toPullItOff... 

1 Going all In on this look can be superchlc (think 
Marlene Dietrich), but it takes a tot of confidence 
to commit head to toe. Instead, try mixing in a 
few feminine pieces with your tailoring, such as 
sexy shoes, a delicate camisole, or long earrings. 

2 Ifyou’re youngish, you can do the reverse: 

Team borrowed-from-the-boys extras — loafers, 
a natty fedora — with a silky short dress for an 
edgy contrast. I suggest staying away from ties, 
but a skinny black scarf worn undone with a white 
shirt would look great with a black leather mini. 

3 You really can’t go wrong with a sharply cut 
overcoat. It’s a worthy Investment that pairs equally 
well with jeans and a turtleneck or with an LED. 


Wooi-nyion 
pants. 
Rag & Bone, 
$450; at 
Rag & Bone, 
212-219- 
2204. 


Polyester gloves, 
Aldo,$18; 
aldoshoes.com. 


JENNIFER 

CONNELLY 

in Louis 
Vuitton 


Stainless steel 
watch, Citizen 
Watch. $295; 
citizenwatch.com. 
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SIMULATION OF PRODUCT RESULTS ON LASHES ENHANCED WITH LASH INSERTS. 


TRY ON ENDLESS LOOKS INSTANTLY, DOWNLOAD THE MAKEUP GENIUS APP. 

e201S L'Or6al USA, Inc. 



SUPER-VOLUMIZED, SUPER-EXTENDED, SUPERSTAR LASHES 

A SHOW-STOPPING LASH EFFECT 

MASCARA ARTISTRY IN A TUBE. VOLUMIZING PRIMER: INSTANTLY THICKENS. BLACK FIBER FORMULA: 
EXTENDS LASHES TO THE EXTREME. GET READY TO #BEASUPERSTAR 

BECAUSE YOU’RE WORTH IT.” 



L'OREAL 

MAKEUP DESIGNER/PARIS 


yourl^OOK 



, i 


I Gct glowing Never underesti- 
mate the power of a little strategically 
placed rouge. “It gives life to the skin 
and makes you look healthy,” says Fonda’s 
pro, Charlotte Wilier, who uses a blush and 
a highlighter quad to add color and lumi- 
nosity. Forthe most fresh-faced effect, 
apply from the cheek up toward the temple 
in a C shape. “It visually lifts the face up.” 

L’Oreal Paris True Match Lumi Powder 
Glow Illuminator in Rose, $13; ulta.com. 


2 Suit yourself 

Make like a sharp- 
dressed man and 
choose atailored blazerand 
trousers on nights when you 
need to get decked out. It’s a 
confident approach that oozes 
well-heeled sophistication, 
especially in elegant ivory. 

Polyester-spandexjacket ($150) 
and trousers ($98), White House 
Black Market; whbm.com. 


Great Style 
Has NoAse 

With experieFice comes expertise.'^ 
Jane Fonda shows how to owfi a look 
iFito your 50s and beyond 


3 Take the wrap ifyou, like 
the late, great Nora Ephron,feel 
bad about your neck, we’ve got 
three words: the dressy scarf A beauti- 
ful numberingoldorchampagnesilk 
not only offers a bit of coverage but 
also elongates the torso and casts a 
flattering glow on your complexion. 

Silk satin and silk chiffon scarf, Echo, 

$128; echodesign.com. 


4 Put a riug OU it a single outsize 
stunnerlendssome much-needed 
glitz to the simple separates while also 
imparting ayouthful vibe. If you’re craving 
more glamour, pair with a statement bracelet 
that fal Is below the wrist for a suggestive spar- 
kle peeking out from your jacket sleeve. 

Shell pearl, crystal, and ruthe- 
nium (left) and crystal, hema- 
tite, ruthenium, and 14ktgold 
rings, Alexis Bittar, $245 each; 
at Alexis Bittar, 877-680-9017. 



1 

4 

r 

In a Max Mara suit® 

A 

and Ralph Lauren 


Collection scarf 
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For more age-appropriate style advice, go to Cindy Weber Cleary’s Age-Wise Style column at instyle.com/age 




FROM SUPER-THIN TO SUPER-BOLD 
IN A SINGLE STROKE 

A SHOW-STOPPING LINER IS BORN 

ONE DARING STROKE TRANSFORMS YOUR LOOK. THE ULTRA-PRECISE 
FLEXIBLE FELT TIP EFFORTLESSLY FOLLOWS THE CONTOURS OF YOUR EYE. 
INTENSE BLACK LIQUID FORMULA GOES ON SMOOTHLY WITH A SHINY FINISH. 
IT'S SHOWTIME! WBEASUPERSTAR 

BECAUSE YOU’RE WORTH IT.*- 


NEW 




It 


-sTu m\\\ 



TRY ON ENDLESS LOOKS INSTANTLY. 
DOWNLOAD THE MAKEUP GENIUS APR 

e2aBL'0«alUSA.Illc. 


loreal 

MAKEUP DESIGNER/PARIS 





Vg24HR MATTE WITHOUT THE FLAT 

THE PRO LOOK OF LONGWEAR 

GO PRO WITH A PROFESSIONAL DEMI-MATTE FINISH AND AIR-LIGHT TEXTURE, JUST LIKE 
THE PROS. NOT HEAVY. NOT MASKY. NOT SHINY. 

BECAUSE YOU'RE WORTH IT.'" 
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SLIP DRESS 

Ever since Kate Moss first wore one on the red carpet, this strikingly simple '90s staple has 
only gotten more alluring. So too have the layering possibilities that come with it 



1 A chic 9-to-5 option over 
a crisp button-front and 
cinched with a leather belt 

Shirt Cotton, Uniqlo, $40; uniqlo.com. 

Belt Leather, A.P.C., $165; at A.P.C., 212-966- 
0049. Watch Gold plate with leather strap, 
Isaac Mizrahi New York, $95; isaacmizrahi.com. 
Jewelry Gold-toned earrings ($22) and 
silver-toned ring ($18), Lydell NYC; lydellnyc 
.com. Clutch Leather and suede, L.K. Bennett, 
$345; lkbennett.com. Boots Leather, Tory 
Burch, $550; toryburch.com. 



Refined and ready for a night 
out with an elegant pastef 
coat and strappy sandals 

Coat Wool, Carleen, $850; carleen.us. Necklace 
Gold plate, A Peace Treaty, $158; apeacetreaty 
.com. Clutch Rabbit fur, Alice -i- Olivia by Stacey 
Bendet, $395; aliceandolivia.com. Sandals 
Leather, H8<M, $50; hm.com. 


Minimalist cool on top of slim 
trousers and teamed with an 
off-the-shoulder sweater 

Sweater Cashmere, Autumn Cashmere, 

$340; neimanmarcus.com. Trousers Viscose- 
elastane, Brock Collection, $890; barneys.com. 
Earrings Gold plate, Stella 8( Bow, $75; Stella 
andbow.com. Palm cuff Freshwater pearl and 
gold plate. Edge of Ember, $225; edgeofember 
.com. Clutch Lambskin and calfskin, Facine, 
$425; facine.com. Loafer slides Spazzolato 
leather, Via Spiga, $225; viaspiga.com. 
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ALEX BEAUCHESNE 




"More than 25 years ago. in my Brooklyn kitchen. I began 
creating beauty products made with natural ingredients and 
lots of love. I needed a name for my company, so I made a list 
of everything I was and everything I wanted to be. and I realized 
the most special thing I am is Lisa, Carol's Daughter." 


BLACi 

VANIL 


h]r<ratln 

can4lll*i 


Lisa Price, Founder 


available at 

CAROLSDAUGHTER.COM & 
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Great Style Has No Size 

So long, puffy coat! This season, get all wrapped up in a tailored topper that’s as chic as 
it is cozy. Fur accents, rich colors, and abstract prints bring classic shapes into the now 



blend 


Wool 
with faux-fur 
collar, Talbots, 
$359 (12-24W): 
talbots.com. 


gy/OOl-r 

a Myni 

Hass 0 

^ mynt’ 


r A structured i 

outer layer punctuates 
a breezy pleated 
skirt with polish. Go 
for deep wine, a pretty 
alternative to black 
that stands out in 
^ a sea of blah. ^ 


Coat Wool, Ava & Viv, 

$70 (X-4X); target.com 
Turtleneck Cotton-polyester, 
Old Navy, $55 0X-4X): 
oldnavy.com. Skirt Polyester 
georgette, Jessica London, 
$35 (12-32); fullbeauty.com. 

Earrings Silver plate, Orly 
Genger by Jaclyn Mayer, $60; 
jaclynmayer.com. Bag Leather 
and shearling, Tory Burch, 
$525; toryburch.com. 
Pumps Embossed leather, 
Etienne Aigner, $345; 
etienneaigner.com. 


1^54 


Acrylic 
blend, | 
Persona 
by Marina m 
Rinaldi, f| 
$599 i| 
( 8 - 22 ): - 
hey 

gorgeous 
.com. 


[KIRA 
L 

Lookingforthe 
best wide- calf 
boots? These 
brands have you 
covered. 


FRYE Ranging 
from $350 to 
$450, this rugged 
ware is worth 
the splurge (it 
only gets better 
with age), thefrye 
company.com 

NATURALIZER 

A great site for 
timeless everyday 
options that also 
come in wide soles. 
naturalizer.com 

NINE WEST 

On-trend and 
gently priced — 
done and done. 
ninewest.com 
VINCE CAMUTO 
Don’t miss the 
stellar selection 
of riding boots, 
perfect for work 
or weekend, vince 
camuto.com 

Leather 
boots, 

Guess, 

$179; 

guess.com. 

Bonus tip: 

Fora 
more 
generous 
fit in 


reguiar- 
size styies, 
iook for 
a side 
or back 
panei with 
stretch. 



ACCESSORIZE 

one of your best 
accessories. 


The best socks on two feet! 

GOLDTOE 
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(SAnnaLRaymond 

I love my beanie for 
vrinter, but lately it seems 
kind of blab, like I 
need to do more with it. 
Any suggestions? 
#AsklnStyle 

(ffilnStyle While there’s no denying 
the hipster appeal of this laid-back 
look, we do agree it can feel a little 
boring, and perhaps even too 
casual, at times. To amp things up, 
think beyond your solid standby 
and go for one boasting a multi- 
colored pom-pom, like those spot- 
ted at Gucci, or get even more 
playful with a version decked out 
with gemstones. A glittering gold 
knit becomes daytime-appropriate 
when anchored with subdued sil- 
ver. The trick, as with all of these 
options, is to let your hat steal ' 
the show by choosing a relatively I 
low-key coat. Now just swipe on 
a red lip and you’re ready to face 
the next polar vortex in style. ' 


Embellished wool 
with polyester, 
Club Monaco, 
$99; club 
monaco.com. 


Cellulose-acetate blend, Eugenia Kim, 
$215; at Barneys New York. 


Give any plain 
knit cap a 
personalized 
refresh by 
adding sparkly 
brooches. 


Howlite, glass stone, and 
oxidized brass-plated 
brooch, Gerard Yosca, 
$140; yosca.com 

Glass and silver-plated 
brooch, BaubleBar x Olivia 
Palermo, $34; baublebar.com 


Embellished alpaca wool, Jennifer 
Behr, $595; jenniferbehr.com. 


Wool-cashmere with 
fox fur, Inverni, $335; 
neimanmarcus.com. 


Acrylic knit, 
Vince Camuto, $48; 
vincecamuto.com 
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4^ Got a style question? Tweet us @lnStyle with the hashtag#AsklnStyle 


I-UTURIE 

WON'T 

WAIT 

LIET'S 

RIETMINK 

HIGH 

SCHOOL 

Join the movement to reimagine High School 
and change the future of American education. 

XQsuperschool.org 

#RethinkHighSchool 





FINE JEWELRY SINCE 1979 


GEO COLLECXrON.JrWHITE GOLD I AVAILABLE AT MACY’S AND MACYS.COM/EFFY 

NEW YORK ARUBA GRAND;<:/totiyiAN‘.;COZUMEL CURAQAO SAN JUAN 
ST. LUCIA ST. MAARTEN NA.SSA'U''ROiM'AN ST. THOMAS GRAND TUR 


EFFYJEWEj^Y.COM 

1-877-AS#&FFY 
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COAT Check 


Too bulky, too long, too meh. Don’t let outerwear ruin a chic winter outfit. We break down which 
styles go best with the trickier items in your closet so you can look polished and stay warm 



If you re wearing 
a suit, try a... 
MAXI COAT 


The goal: long, lean, and put 
together. Get there with a topper 
that skims your body in a straight 
line and hits about four inches 
above your pants hem. The more 
tailored the trouser legs, the 
slimmer the overall silhouette. 


Coat Cashmere-wool, Raey, $989; matchesfashion.com. Suit Viscose blazer ($99) and polyamide-elastane pants ($80), H8cM Studio; hm.com. 

Shirt Wool, Aeron, $495; at Grethen House, 952-926-8725. Bag Leather, Flynn, $298; urbanoutfitters.com. Pumps Suede, Raye, $225; revolveclothing.com. 


PHOTOGRAPHED BY PHIL DUNLOP 
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If you re 
wearing a 
dress, try a... 
WRAP 
COAT 

Play it chic and go with a 
cinched-waist style that 
has more than just a whiff 
of Old Hollywood glam- 
our. Don’t worry about 
length; it’s more about 
keeping the overall vibe 
elegant with a relaxed 
shape that mimics a skirt. 


Coat Wool, Boss, $1,195; at Hugo Boss. Dress Polyester-viscose, Tibi, $395; tibi.com. Earrings Imitation rhodium tone, Lydell NYC, $28; lydellnyc.com. 

Bag Leather, The Cambridge Satchel Company, $220; cambridgesatchel.com. 
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WHY BE BARE, WHEN YOU CAN GO NAKED? 


NAKED 

MANICURE 



TM 



RE 





0ZOYANAILPOLISH f i ^ @ M 13 * Unretouched NAKED MANICURE™ shown. 

sEEiTALLBLOG.zoYA.coM “ • U ImP A® IpP Rosults achievod in one application. 


OVER 300 LONG-WEARING, 

VEGAN FRIENDLY, BIG5FREE COLORS: 

Formula contains no formaldehyde, formaldehyde resin, 
toluene, dibutyl phthalate or camphor. 

FOR MORE INFO CALL: 1800.659.6909, live chat or shop online: zoya.com 



2015 ART OF BEAUTY INC. ALL RIGHTS RESERVED. 







If you’re 
wearing a 
midiskirt, 
try a... 
SWING 
COAT 

In this case, like attracts 
like: The movement of the 
skirt calls for a jacket 
that's equally swishy. You 
don’t want to be caught 
in the outfit equivalent 
of “business up front, 
party down below.” 


Coat Wool, Misha Nonoo, $595; shopbop.com. Turtleneck Wool, Uniqlo, $30; uniqlo.com. Skirt Wool, Suno, $695; at Saks Fifth Avenue. 
Earrings Melange wool and leather, COS, $25; cosstores.com. Bag Calfskin, Zac Zac Posen, $350; zaczacposen.com. 
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With Crest 3D White Whitestrips you can truly transform 
your smile. They safely go below the enamel surface to 
give you a whiter smile in just 3 days. 


REMOVES 


YEARS OF STAINS 


ProfrMional Fffcctf 


3l)WHITE 


life opens up with a whiter smile 


^Use full kit as directed. 


www.3DWhite.com 
© Procter & Gamble. Inc. 2015 ORAL-17802 
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If you’re 
wearing a 
miniskirt, 
try a... 
DOUBLE- 
BREASTED 
COAT 

Nothing sets off a sexy flash 
of leg quite like sharpiy 
structured shouiders. The 
powerful juxtaposition 
yieids an air of mascuiine- 
meets-feminine cooi. 


I 



Coat Wool, J.Crew, $425; jcrew.com. Cardigan Cotton-nylon, Maryam Nassir Zadeh, $525; mnzstore.com. Top Cotton-nylon, Maryam Nassir Zadeh, $380; 
mnzstore.com. Skirt Wool, Derek Lam 10 Crosby, $350; dereklam.com. Earrings Zinc, brass, acrylic, and steel, Zara, $16; zara.com. 
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$30 


GET A FREE 

SILVER CHARM 


WITH YOUR NEW BRACELET 


FOR THE NEAREST RETAILER PLEASE CALL 855-665-8555 
OR VISIT ENDLESSJEWELRY.US EACEBOOK.COM/ENDLESSJEWELRY 


FROM 

‘39 





©2015 Timex Group USA, Inc. TIMEX, TRUE SINCE 1854 TIMEX and WEAR IT WELL are registered trademarks of Timex Group USA, Inc. 



AT FIRST SIGHT 


SWAROVSKI 




TIMEX 


timex.com 




nature’s secret to healthy hair. 



INDULGE YOUR TRESSES. 

We fill every OGX bottle with exotic fragrances and benefits your hair will love. 

Because healthy hair is happy hair. 

BEVtJTY, PUKE AND SIMPLE. 



iK'auty |)iuv j '1 and simple 


ogxbeauty.com iD#n ogxbeauty 
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Score Like a Fashion Editor! 

Nothing beats a true style find — and our staff are total pros at sniffing them out. Here, they 
pulled their favorite wardrobe all-stars from our go-to well-priced shops. Hello, good buys! 



USDS 

“Meet every fashion girl’s 
secret source for right-now 
pieces. This is my nod to 
the current ’70s moment, 
complete with a killer 
pair of snakeskin hoots.” 

— WENDYWALLACE, 
market director 


ALL AVAILABLE AT US.ASOS.COM Turtleneck Synthetic Lurex, 
$54. Jacket Denim, $81 . Bag Polyurethane, $33. Boots Faux snakeskin, 
$117. Sunglasses Plastic, $22. Skirt Polyester blend, $63. 



ALL AVAILABLE AT SELECT 
FOREVER 21 STORES Sweaters 

Acrylic-wool (white, $25) and acrylic- 
polyester ($18). Pants Acrylic- 
polyester, $18. Bag Faux leather with 
chain, $23. Brogues Faux leather, $30, 




“It’s such a good spot for playing 
around with trends, guilt-free. A 
head-to-toe take on sweater dressing 
comes off as minimalist and 
moder n-hohemian at the same time.” 

— ALI PEW, senior sty/e editor 
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“If you’re on the hunt for sharp 
office essentials, look no further. 
A sleek white sheath dress 
will get you out of a hasic-hlack rut, 
while a plaid coat lends a hit 
of menswear-inspired polish.” 

— DANIELLE PRESCOD, accessories ed/tor 



ALL AVAILABLE AT 
DILLARDS.COM 
Pumps Kid suede, Antonio 
Melani, $98. Dress Polyester- 
spandex, Cremieux, $129. 
Handbag Faux leather, Kate 
Landry, $89. Coat Alpaca 
blend, Katherine Kelly, $699. 




mm 

“The shopping scores 
don’t stop with the 
designer collahorations: 
A leopard-print 
cardigan and denim 
overalls are tomboyish 
in a very cute way.” 

— MIASOLKIN, 
market editor 



ALL AVAILABLE AT TARGET.COM Coat Wool, Merona, $55. 
Hat Acrylic with faux fur, Merona, $17. Overalls Denim, Mossimo 
Denim, $35. Boots Faux leather and faux shearling, Mossimo 
Supply Co., $38. Cardigan Acrylic, Mossimo Supply Co., $35. 
T-shirt (under cardigan) Cotton, Mossimo Supply Co., $12. 
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HYDRATED, HEALTHY-LOOKING SKIN 
NOW FITS INTO YOUR MORNING RUSH. 




Eucerini 


IN-SHOWER 
MOISTURIZER) 
Body Lotion 

for Dry Skin ^ | 

S« Cr»««> lr»l 


frjgrjncr Frrr 


INTRODUCING EUCERIN IN-SHOWER BODY LOTION 

It leaves no greasy residue, letting you get dressed immediately. 
So moisturize in the shower with a fragrance-free formula that's 

enriched with pro-vitamin B5. 


See back of bottle for full usage instructions. 

Avoid applying to bottom of feet. Thoroughly clean tub/shower 
with hot water after usage to remove residue and avoid slipping. 




T 


Wash off Apply In-Shower Rinse off, 
your shower gel Body Lotion dry off and go! 



Eucerin 


SkiFi Science That Shows. 
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FOR 



“Yes, they’ve got great going- 
out clothes, hut you can 
also find good work options. 
Try classic silhouettes in an 
autumnal palette for a richer 
take on weekday chic. These 
pants are especially striking 
with those nautical huttons.” 

—WENDY WALLACE, market director 


ALL AVAILABLE AT EXPRESS.COM 
Coat Polyester-wool with removable faux-fur 
collar (not shown), $228. Bag Polyurethane, 
$70. Pants Polyester-viscose, $80. Boots 
Faux leather, $80. Cropped top Rayon, $50. 





“I love the idea of a winter 
uniform, and I find that the 
combo of neutral tones and 
plenty of cozy texture makes 
for an effortlessly cool one. 
Talk about a one-stop shop! ” 

— MIA SO LKI N, market editor 



ALL AVAILABLE AT AMAZON.COM/FASHION 
Sweater Polyester blend, Joie, $198. Jeans Denim, Paige, $199. 

Cuff Crystal and rhodium, Vince Camuto, $128. Sneakers Suede, 

Sam Edelman, $140. Jacket Faux leather and faux shearling, J.O.A., $154. 
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JANIE 

AND 

JACK* 


JANIEANDJ ACK.COM 
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“It’s the Alexa Chung of 
fast-fashion stores: 
always on trend and 
a little oflheat. I like the 
juxtaposition of a 
graphic striped top with 
a vintage-looking 
tapestry print. The hoots 
and coat tie it all together 
for a slightly retro vihe.” 

— ALI PEW, 
senior Style editor 


ALL AVAILABLE AT 
US.TOPSHOP.COM 

Bag Polyurethane, 
$58. Coat Wool and 
shearling, $370. Skirt 
Polyester blend, $68. 
Boots Leather, $T50. 
T-shirt Polyester 
blend, $68. 



itEiitittftttlS, 




“They’ve got your 
9-to-5 completely 
covered. The outfit above 
can also go straight from 
desk to drinks with the 
simple addition of a glittery 
clutch and satin stilettos.” 

— M\ASOLK\Nj market editor 



ALL AVAILABLE AT WHBM.COM Sleeveless turtleneck Cotton blend, 
$98. Clutch Glittered polyester and polyurethane, $68. Sleeveless coat 
Polyester-viscose, $180. Heels Satin, $130. Skirt Polyester blend, $88. 
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Map* by Alex Elko Design. C2015 Minted LLC 


FOIL-PRESSED HEART SNAPSHOT MIX'" 


minted. 


ART HOME STATIONERY 


t 


THE art ofGIFTING 

Perfectly custom 
foil-pressed art and photo gifts 


CUSTOM LETTERPRESS SILHOUETTE 

Upload your photo, well hand-craft for you. Neon inks available. 



FOIL'PRESSED MAPS OF CITIES AND STATES 
Cuatom or ready-made. 


Introducing our perfectly customizable art collections, 
available in standard, foil-press, or letterpress printing. 


CODE: INSTYLEARTNOV15 EXPIRES; 12/1/2015 
WWW.MINTED.COM/LUXURY 
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“Still the place 
to go for closet 
classics, from 
denim to 
button-downs to 
knitwear. I was 
going for a 
weekend-warrior 
look that’s casual 
yet polished. And 
everyone should 
get these lace-up 
flats. They have 
the power to 
make any outfit 
feel instantly 
more feminine.” 

—DANIELLE 
PRESCOD, 
accessories editor 



ALL AVAILABLE AT GAP.COM 
Flats Leather, $40. 
Crewneck Cotton-polyester, 
$60. Skirt Denim, $50. Bag 
Polyurethane, $40. Hat Cotton 
with acrylic-polyester, $25. 



ALL AVAILABLE AT JCPENNEY.COM 

Bag Polyurethane, Liz Claiborne, $50. 
Sweater Polyester blend, A.n.a, $60. Pumps 
Polyurethane, SM, $50. Peacoat Wool blend, 
St. John’s Bay, $200 (available in sizes 
up to 3X). Skirt Wool blend, A.n.a, $44. 


. JCP[IN[Y 

“So many hidden gems here- 
including a lot of staples updated 
in fresh colors and prints. This 
chunky turtleneck and checked 
mini evoke an ‘East Coast in the 
fall’ mood that’s kind of romantic.” 

— ALI PE\N, senior style editor 
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NEW 


”^UEAKS 


#STOCKYOURSTASH with our Ultra Thin pads 
featuring the X| “ess DR! ' cover for crazy fast 
absorption to help stop leaks. 


GRAB A FREE SAMPLE AT UBYKOTEX.COM 



REVIVE YOUR 



ENERGIZE 

YOUR THINNING HAIR 

Some products temporarily coat thinning hair. 

Women's ROGAI N E® Foam gets to the root of 
the problem. Reactivating inactive follicles 
from the inside out. Apply once a day to 
regrow hair, restore body and revive volume. 




Use as directed. *ln a 6-month placebo-controlled clinical study (n=404). **Based on mean hair strand diameter. .© J&JCI 201 5. 



SIS 


BEAUTY 




The Switzerland of statement lips, 
cocoa manages to remain neutral 
while still commanding attention. 
The key to your success lies in 
finding a lipstick that reads more 
multidimensional than muddy: If 
you have fair to medium skin, pick 
a hue with a berry undertone, says 
N.Y.C. makeup pro Genevieve Herr, 
referencing the shade she used on 
Katie Holmes. If you have darker 
skin, a hint of sparkling plum will 
ensure the look doesn’t fall flat. 
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' Softer, smoother skin 
after just one shower. 

With our most effective skin-natural nourishment, 
feel the difference it makes to your skin. 

To learn about our breakthrough formula, 
visit Dove.com 
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miles 


Two friends walk into the fragrance aisle at a crowded 
department store. One shudders and makes a 
heeline for the shoe section while the other barely 
notices the tsunami of aromas. Been there? Turns out 
a person’s “receptiveness” has a huge impact on 
the perception (and appreciation) of fragrance. 
Amy Synnott sniffs out the best blends 
across the spectrum 


’ve always known there was something a little 
unusual about my sense of smell. It is (and 
has always been) twitchy, like a raw, exposed 
nerve. When I was a child, the prospect of 
being stuck in a small elevator with an old lady 
and her noxious cloud of perfume was enough 
to make me break out in hives. I had a particularly 
hard time with spicy fragrances and powdery florals. 
On the other hand, there were some scents— the wild 
roses that blanketed the rocky shoreline near our 
beach house in Ogunquit, Maine, or the sweet lilies of 


the valley that grew in a dark corner of our backyard 
in Wellesley, Mass.— that had the opposite effect 
on me. They were my own Breakfast at Tiffany’s, a 
sensory refuge where I could take a few intoxicating 
whiffs and begin to feel calm and centered again. 

In high school my aversion to heavy, synthetic 
fragrances intensified. This was the ’80s, the era of 
bold, brash perfumes like Giorgio and Yves Saint 
Laurent’s Opium. My best friend wore Poison, and it 
grew like a black mold between us. I literally could not 
stand to be in the same room with her when she was 



PHOTOGRAPHED BY BRIAN HENN 


InStyle / NOVEMBER 2015 161 


BEAUTY FRAGRANCE 


wearing that famously sweet and potent perfume. (I 
later found out she was equally repulsed hy the clean 
fragrances I gravitated toward. How, I wondered in my 
sensory self- absorption, could anyone be repulsed by 
the smell of fresh grapefruit? Or Aveda’s Shampure, to 
this day one of my all-time favorite scents?) 

It turns out our radically different perceptions of 
scent weren’t all that unusual. “We all exist on a 
sensory spectrum,” says Dr. Ted Zeff, author of The 
Highly Sensitive Person’s Survival Guide. “About 20 
percent of the population has a very sensitive nervous 
system. These are the people who feel things more 
deeply, and that often includes scent. In my research 
I found many of them struggle with synthetic fra- 
grances.” Natural essential oils are often easier to 
take in and process, he says. And many have beneficial 
effects: “Consider something like lavender. If you 
are an HSP and you inhale that, it can calm you down. 
It’s the same with chamomile and rose. These oils 
all reduce stress.” 

Dr. Zeff says that whenever he— a self-diagnosed 
HSP— sits next to someone wearing a synthetic 
perfume on an airplane, he gets a headache. It should 
be noted that there are a variety of other reasons— 
including allergies and asthma— someone might 
become highly reactive to perfume. But in many 
cases. Dr. Zeff believes, it can simply be chalked up to 
an overactive sensory system. Sometimes the fra- 
grance doesn’t have to be particularly strong or even 
unnatural to elicit a nasty reaction. “I once had a 
fragrance that I loved,” explained a colleague of mine. 
“But then someone I disliked asked me what it was 
and started to wear it every day. Now I can’t even 
smell that fragrance without getting in a bad mood.” 
To an average person, this story might sound a little 
crazy. But as Dr. Zeff notes, highly sensitive people 
feel everything more intensely, and that often in- 
cludes not just the aroma of the scent but the 
emotions generated by it. 

To comprehend this fully, it helps to know how 
scent is processed in the brain. When we inhale a 
fragrance, it travels to the olfactory bulb, which is 
right next to the hippocampus, otherwise known as 
the seat of memory. This explains why, after many 
days frolicking along the shore of Ogunquit, I came 
to associate those heady wild roses with the carefree 
happiness of summer. It also explains why my 
husband should never have used his favorite cologne 
as a dog deodorizer. 

On the other end of the sensory spectrum are 
people with an underdeveloped— or what some sensory- 
integration specialists call a hyposensitive— sense 
of smell. Some people are just born this way; others 
lose their powers of olfaction due to health or environ- 
mental reasons. “There are a number of things that 


can diminish one’s sense of smell,” says Dorene 
Petersen, chair of the Aromatherapy Registration 
Council. “One of the first things to look at is zinc 
intake. This mineral is intimately connected to a 
healthy sense of smell, and it’s quite a common defi- 
ciency.” Smoking can also reduce the efficacy of your 
sniffer, as can aging, medications, chemical exposure, 
and a host of medical issues. My late father, who suf- 
fered from asthma, completely lost his sense of smell 
as a child (this condition, known as anosmia, can 
occur when the olfactory bulb is blocked by swelling 
or nasal polyps). You could literally spray an entire 
bottle of Love’s Baby Soft on his pillow and he 
wouldn’t smell it. Interestingly, since scent is closely 
tied to our gustatory sense, he could barely taste his 
food. While I, a hypersensitive child, recoiled at the 
slightest hint of red hot chili flakes in my tacos, my 
dad would routinely pour a bottle of Tabasco sauce 
over almost everything he ate (eggs, stew, pig knuck- 
les, pickled herring). He made a sport out of repulsing 
us kids with his eccentric culinary habits— which I 
now realize were made possible by the slowly firing 
nerve receptors in his embattled asthmatic nose. 

So what does all this mean in terms of choosing a 
signature perfume? A lot. Armed with a better under- 
standing of your unique sensory and emotional profile, 
you’ll have an easier time navigating the sea of over- 
whelming choices. And about that colleague in the 
next office who just dropped a bottle of perfume on the 
carpet? F ill a spritzing bottle with equal parts vinegar 
and water and spray liberally. I swear it will help. 

Are You a Highly 
Sensitive Person? 

Not all HSPs struggle with fragrance, but many do, 
says Cliff Harwin, author of Making Sense of 

Your High Sensitivity (The Highly Sensitive Person 
Publishing Company, $9; amazon.com). Take 

this quiz to see whether any of these characteristics 
sound like you. Ifyou check off three or more 
boxes, you are probably highly sensitive. 

□ You have a strong need for alone time. 

□ You are easily affected by caffeine and alcohol. 

□ You are deeply moved by art and music and 
have a rich interior life. 

□ You have a long-standing relationship with ear 
plugs and eye masks. 

□ You sometimes tear up in the middle of an 
emotionally charged conversation (even a 
positive one). 

□ You have a keen radar for other people’s 
feelings and are extremely conscientious. 
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Hit Your High Note 

So you can sniff out a rogue aldehyde faster than a bomb-detecting Labrador? Big whoop. Now there are dozens 
of essential oils (1) and natural blends (2) that will appeal toyour finely tuned nose. For something a little stronger and 
more complex, check out these other heady creations (3). But please: Don’t head straight into the elevator. 


IF YOU LIKE 

VETIVER 

T. The pure oil 

Aura Cacia 
Vetiver organic 
essential oil, 
$17/0.5 fi. oz.; 
amazon.com. 

2. The natural 

blend 
Heeley Paris 
Vetiver Veritas 
eau de parfum, 
$195/1.7 fl. oz.; 
aedes.com. 

3. The potent 
perfume 

Carven Vetiver 
eau de toilette, 
$102/3.33 fl. 
oz.; saks.com. 



IF YOU 
LIKE 


JASMINE 

1. The pure oil 

Apothecary Shoppe 
Jasmine Sambac 
Absolute essential oil, 
$25/1 ml; apothecary- 
shoppe. com. 

2. The natural blend 
Red Flower Champa 
organic perfume 
concentrate, $186/ 
15 ml; redflower.com. 
3. The potent 
perfume 
Diptyque Jasmin 
Essences Insensees 
eau de parfum, 
$175/2.5 fl.oz.; 
nordstrom.com. 



IF YOU LIKE 

BERGAMOT 

1. The pure oil 

Aura Cacia Bergamot 
Organic essential 
oil, $15/0.25 fl.oz.; 
amazon.com. 

2. The natural blend 

Strange Invisible 
Perfumes Leo eau de 
parfum, $125/0.5 fl. 
oz.; siperfumes.com. 

3. The potent 
perfume Tom Ford 
Private Blend 
Venetian Bergamot 
eau de parfum, 
$220/50 ml; 
tomford.com. 



IF YOU LIKE 

ROSE 

1. The pure oil 

Jurlique Rose Pure 
essential oil, $51/0.03 
fl. oz.; jurlique.com. 

2. The natural 

blend 

Aftelier Perfumes 
Wild Roses eau de 
parfum, $180/0.25 fl. 
oz.; aftelier.com. 

3. The potent 
perfume 

Chanel No. 5 Eau 
Premiere eau de 
parfum spray, 
$100/1.7 fl.oz.; 
chanel.com. 



IF YOU LIKE 

NEROLI 

1. The pure oil 

Apothecary Shoppe 
Organic Neroli 
essential oil, $20/ 

1 ml; apothecary- 
shoppe. com. 

2. The natural blend 
Tsi-La Organics Fiori 
d’Arancio organic 
eau de parfum, $95/ 
50 ml; spiritbeauty 
lounge.com. 

3. The potent 
perfume 
Nomenclature 
Effloresce eau de 
parfum, $165/3.4 
fl. oz.; aedes.com. 



( 

/ 


IF YOU LIKE 



1. The pure oil 

Aveda Singular Note 
Vanilla Absolute 
essential oil, $28/ 

1 fi. oz.; aveda.com. 

2. The natural 

blend 

Pacifica Island Vanilla 
spray perfume, 
$22/1 fi. oz.; pacifica 
beauty.com. 

3. The potent 
perfume 

La Collection Privee 
Christian Dior Feve 
Delicieuse eau de 
parfum, $210/4.2 fl. 
oz.; dior.com. 
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Best Beauty Buys 

FROM AROUND 
THE WORLD 

Ever wanted to evoke the beachy glamour of Brazil or cop the effortlessly cool vibe of the 
Brits? We have too! So we embarked on a worldwide reportage to uncover the must-have 
products of 10 beauty influencers (including InStyle’s own international editors). Now you 
can nail a new trending look with just a couple of clicks. No checked baggage fees required 

BY MAURA LYNCH 





The Complexion 
Perfecter 

“Gamier was one of the 
first brands to make BB 
creams mainstream 
here,” Steer says. The 
tinted hydrator with SPF 
immediately “exploded in 
popularity, and it still 
does well because it’s the 
ultimate multitasker.” 
Gamier Perfector BB Cream 
in Light/Medium, $13; 
gamierusa.com. 


YOUR TOUR GUIDES 



The Editor 
Cassie Steer 

Beauty Director 
InStyle UK 
@cassiesteer 



The Infiuencer 
Alexa Chung 

Model, author, Eyeko 
creative consultant 
@chungalexa 


THE BEAUTY SCENE 

Masters of the l-(literally)-woke- 
up-like-this look, “people in the U.K. 
are snobs about looking as though 
you’ve tried too hard,” says London- 
based Steer. In fact, “seemingto 
have made an effort is somewhat 
un-British,” says Hampshire-born 
Chung. Not surprisingly, Steer says 
women value “time-saving, multi- 
benefit products.” But they can have 
a bit of fun with their routines. 
“We’re not afraid to play with a little 
makeup,” Steer says. So long as it 
doesn’t come off as too perfect. 


SCORE THEIR PAVES 



The Cooi-Giri Liner 

“I choose either 
eyes or lips to play 
up, never both,” 
says Chung. With a 
sturdy felt tip, “this 
liquid liner is 
absolutely the best 
in the business for 
speedily achieving that 
precise feline flick.” 

Eyeko Eye Do 
Liquid Eyeliner, $20; 
eyeko.com. 



N7 


The Skin Preserver 

Following a 2007 BBC 
documentary that showed 
how the Boots Protect & 
Perfect beauty serum helped 
reduce the look of wrinkles, 
there was, and continues to be, 
a frenzy surrounding it, says 
Steer. This updated version 
packs even more line-fighting 
peptides than the original. 


Boots No7 Protect 
& Perfect Advanced Serum, 
$23; target.com. 
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YOUR TOUR GUIDES 



The Editor 
Karla Jauregui 
Lopez 

Beauty Director 
InStyle Mexico 
(Skarjauregui 


The Influencer 
Salma Hayek 

Actress, director, 
and co-creator 
Nuance Salma Hayek 
@salmahayek 


THE BEAUTY SCENE 

YouTube tutorials tend to have less 
Impact on a girl’s routine than her 
own family. “Mothers teach kids early 
on about how to care for their skin 
from head to toe,” says Mexico City- 
based Lopez. Many in Mexico also 
pass down DIY beauty remedies: 
Lopez applies local aloe vera to her 
hair, while Coatzacoalcos-born Hayek 
based her skin-care line Nuance on 
natural recipes learned from her 
grandmother. “She taught me how to 
use native Mexican ingredients,” says 
Hayek, who fills products with plant 
extracts like passion fruit. 


The Must-Have Styler 

“A lot of places here 
are hot and humid. 
This leave-in cream is 
amazing for taming 
frizz,” says Lopez. “It 
makes hair shiny and 
supersoft without 
weighing it down.” 

Davines Love Hair 
Smoother, $24; 
davines.com. 


SCORE THEIR PAVES 


NOANC ! 



The Soothing 
Face Wash 

“In Mexico, extracts from 
the tepezcohuite tree 
have been used on burn 
victims,” says Hayek, 
who added the ingredient 
to her moisturizing, 
oil-rich cleanser. 

Nuance Salma Hayek 
AM/PM Daily Cream 
Cleanser, $11; cvs.com. 



The Major Mascara 

“I swear, whenever I 
interview any Mexican 
celebrity, they say that 
they love this mascara,” 
says Lopez. “It’s infused 
with mamey-seed 
oil.” The fruit is loaded 
with vitamins and helps 
condition lashes. 

Im Mascara, $11; 
amazon.com. 



YOUR TOUR GUIDES 



The Editor 
Hayley D’Onofrio 

Beauty Editor 
/nSty/e Australia 
@hayleymdonofrio 


SCORE THEI 



The Influencer 
Miranda Kerr 

Model and creator 
Kora Organics 
(ffimirandakerr 


PAVES 


THE BEAUTY SCENE 

Life is lived outdoors Down Under, 
which is why “the importance of 
SPF is instilled from ayoung age,” 
says Sydney-based D’Onofrio. 
Since many women have active 
lifestyles, there’s a penchant for 
no-fuss skin care and fresh-looking 
makeup, she says. “And we’ve got 
a significant trend toward natural 
and organic products here,” says 
Gunnedah-born Kerr. “We have 
access to a lot of rare, indigenous 
ingredients,” says D’Onofrio, citing 
vitamin C-rich Kakadu plum. 



The Sun Shield 

“Besides being one 
of the highest SPF 
products available 
here, this liquid 
contains the antioxi- 
dant duo of vitamins 
C and E,” says 
D’Onofrio. “Plus, it’s 
sheer, not greasy.” 
Dermalogica Solar 
Defense Booster SPF 50, 
$49; dermalogica.com. 



The Basic Base 

A lightweight alterna- 
tive to foundation, 
this tinted moisturizer 
is formulated to sink 
in and show up just 
enough to even out 
the skin. “It leaves your 
face looking radiant,” 
says Kerr. 

Kora Organics Tinted 
Day Cream, $62; 
koraorganics.com. 



The Does-lt-AII Balm 

“I have one of these 
in my handbag, car, 
desk, and bedside 
table,” says D’Onofrio. 
“It has 100 percent 
pure lanolin, and it 
locks in moisture. I use 
it on my lips, cuticles, 
and even minor cuts.” 

Lanolips 101 
Ointment, $17; 
victoriahealth.com. 


172 InStyie / NOVEMBER 2015 





People love Hollywood 


Pick up a copy in store today or subscribe at Peopte.com 






BEAUTY INTERNATIONAL SHOPPING LIST 



YOUR TOUR GUIDES 



The Editor 
Julia Tiberio 

Beauty Editor 
InStyle Brazil 
@juliatiberio 



The Influencer 
Helena Bordon 

Fashion 
entrepreneur 
and blogger 
(Shelenabordon 


THE BEAUTY SCENE 

Is it any wonder that the country 
that gave us Gisele’s waves has 
hair on the brain? “Almost 90 
percent of women have had some 
treatment for color or texture 
done,” says Sao Paulo-based 
Tlberlo. But salons aren’t just 
service spots— they’re social clubs: 
“There’s at least one In every 
neighborhood; friends go to the 
salon together,” she says. Another 
beauty hub? The beach: Sea- 
sprayed strands and sun-kissed 
skin are always trending here, says 
Sao Paulo-based Bordon. 



The Hair Glossers 

“This popular 
shampoo and 
conditioner makes 
highlights pop while 
hydrating color- 
treated hair,” 
says Tiberio. 

John Frieda Sheer Blonde 
Go Blonder Lightening 
Shampoo and 
Conditioner, $7 each; 
walgreens.com. 


SCORE THEIR PAVES 



The Clow Booster 

“This bronzer gives 
the impression 
that you’ve just 
been on vacation,” 
says Bordon. “It 
creates the most 
natural effect.” 

Givenchy Poudre 
Bonne Mine Healthy 
Glow in No. 2 
Douce Croisiere, 
$51; sephora.com. 



The Immaculate 
Man! 

“For years, it’s seemed 
as if this was pretty 
much the only nail 
lacquer women here 
wore,” says Tiberio. “It 
gives the perfect, barely 
there finish.” 

Risque Niasi Nail 
Polish in Renda, $6; 
amazon.com. 



YOUR TOUR GUIDES 



The Editor 
EunJoo Han 

Beauty Director 
InStyle Korea 
(a)schatzi_han 



The Influencer 
Irene Kim 

Model, blogger, and 
Estee Lauder global 
beauty contributor 
(ffiireneisgood 


SCORE THEIR PAVES 


THE BEAUTY SCENE 

Many Korean women want to 
look like “they’ve got skin that 
is naturally flawless,” says 
Seoul-based Han. But make no 
mistake — there’s much effort 
Involved. A 10-step skin-care 
regimen Is not out of the 
question. But that might be 
why routines are “less about 
concealing and more about 
maintaining your complexion,” 
says Kim, who lives primarily In 
Seoul. In Korea, a dewy face is 
associated with being hydrated 
and youthful, says Han. 



The Insta-Hydrator 

it’s ail about the face mist. 

“This essence, with 
hyaiuronic acid, is enough 
to moisturize skin, so you 
may not need to use cream 
on top,” says Han. “I keep 
it with me and spritz it 
on when my skin feels dry.” 

Chanel Hydra Beauty 
Essence Mist, $90; 
chanel.com. 



The Pop of Color 

“I use pink lipstick as a 
tint on the inside of my 
lips, instead of all over, 
because we love the 
ombre effect here rather 
than a full-coverage 
look,” says Kim. 

Estee Lauder Pure Color 
Envy Sculpting Lipstick in 
Tumultuous Pink, $30; 
esteelauder.com. 




The Sheer Cover-Up 

These days, a lot of 
Korean women don’t use 
traditional foundation, 
says Han. “Many prefer 
cushion compacts, which 
typically deliver a lighter 
dose of color that feels 
comfortable on the skin.” 


lOPE Air Cushion XP 
in Cover Vanilla, $41; 
sokoglam.com. 
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“I usually carry a 
fragrance with 
me, and right 
now I’ve got this 
new, fresh scent 
from Burberry 
in my hag.” 



liHilHIIH 

Cara 

Delevingne 

There’s a lot more to discuss than 
those full brows: The model turned 
actress, who’s the face of Burberry 
fragrance and YSL Beaute, chats about 
keeping her skin clear, her mind 
zen, and those movie roles coming 

What’s the best beauty tip you’ve ever scored? 

Joan Collins, my godmother, has impeccable skin 
and always told me to stay out of the sun, which I 
find hard to do. Oh, and if I’m in a hotel, I sleep 
with a humidifier on. The air conditioning is really 
bad for your skin and throat. It dries you out. So 
that’s something I always do. 

And how do you feel about fragrance? Can you 
recall your first scent memory? 

My dad always smelled like Acqua di Parma cologne. 
And my mother, she always used to smoke ciga- 
rettes, so that was a big part of her smell. My granny 
is a bit of a hoarder, and she would always keep old 
perfume bottles. I used to collect them too. I’d play 
with them in the bath, filling them up and pouring 
them out. I found them to be so much fun. 

Do you wear perfume now? 

I do, yeah. I forget to apply it sometimes because 
I try to take only 10 minutes getting ready in the 
morning. But I do like to smell good, I promise! 
With such a tight beauty routine, is there one 
thing you do every morning, no matter what? 
Beauty-wise? I wake up and do yoga. I started 
doing it about a year ago, and now I do it every 
morning and night. Yoga saved me; it’s changed 
my life. I notice a difference when I do it. I feel 
more focused — more like I don’t have a million 
things going on in my brain at once. 

And you’re acting now. How does that 
compare with modeling? 

I always felt like I was acting when I was modeling, 
because I never really felt like a model. Modeling 
is about what’s on the outside. Acting’s about 
what’s on the inside. — angeliqueserrano ^ 


1 » 


InStyle / NOVEMBER 2015 177 



BEAUTY BEAUTY TALK 



Caras 


YVES SAINT 
LAURENT 
TOUCHE ECLAT 

The brightening 
concealer is “a 
must-pack, 
especially when 
you’re traveling 
all the time.” 
$42;yslbeauty 
us.com. 


ANASTASIA 
BEVERLY HILLS 
CLEAR BROW GEL 

“I like how this gel tames 
my brows. It gets the 
hairs to stay put without 
making them feel hard.” 

$22; anastasiabeverlyhills.com. 


LUCAS’ 
PAPAW 
OINTMENT 

The soothing 
salve seals in 
moisture, so “I 
put a little hit of 
it everywhere.” 

$16; rickysnyc.com. 


FRESH GLOW 
LUMINOUS 
FLUID BASE 

“Fresh Glow — 
now this is 
something I 
probably have 
in my bag right 
now. You can 
use it for 
highlighting.’' 

$48; burberry 
.com. 


YVES SAINT LAURENT 
VOLUME EFFET FAUX CILS MASCARA 

“This is one of my favorites. I’ve always 
been good with mascara because I’m really 
OCD about getting each lash individually 
and spreading them all out.” 

$32; yslbeautyus.com. 


PLAIT & SWITCH 

Delevingne, 23, is the first to adnnit she’s not handy with a hairbrush. “I’ve been lucky enough to be around the best pros in 
the world, so why the hell would I do my own hair and makeup?” she says, laughing. Marveling over an array of striking looks 
from the past several months, she says, “I’m like a different person in each picture. It’s so weird.” (In a good way!) 



MAY 2014 

“I don’t know [what] the hair 
was doing here. Was it tied up? I 
like the texture a lot — you know, 
salt spray and such. The style 
goes well with the big earrings.” 



JANUARY 2015 

“This was a really, really messy 
braid. It looked like I had 
done it myself — even though 
I can’t braid my own hair, or 
anyone else’s for that matter.” 



FEBRUARY 2015 

“The vibe was Old Hollywood. I 
was winning a newcomer award, 
and that’s exactly what I wanted: 
Old Hollywood glamour. Red lips, 
big hair, you can’t go wrong.” 



APRIL 2015 

“I mean, this was a rea//y great 
[Reem Acra] dress, so I wanted 
to do something simple. Just 
natural makeup. My lips look a lot 
pinker than they did in real life.” 
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Try on many of Delevingne’s looks with our Hollywood Makeover Tool at instyle.com/delevingne 


Age defying 

comes to lip care. 



Introducing 


NEW 

CAapSUcA 

total hydtati(^n 


100% Natural 


Argan Oil 

Omegas 6 + 9 

Clinically proven to 
provide healthier, more 
youthful looking lips 




ChapStick 

total hydrati n 


100 % 

KJATURAi 




C^apSUdk 


©2015 Pfizer, Inc. 


PUT YOUR LIPS FIRSr 
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GET A FREE SAMPLE AT UNDERWARENESS.COM 

®Registered Trademark and ‘Trademark of Kimberly-Clark Worldwide, Inc. ©KCWW 
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It’s slim and smooth so it fits 
comfortably under your clothes. 
Drop Your Pants to support the 
over 51 million women who may 
need a different kind of underwear. 


Depend 





BEAUTY 



GiveY)ur 


Face a Lift 





Charlotte 
Tilbury Matte 
Revolution 
Lipstick in Sexy 
Sienna, $32; 
charlottetilbury 


Stop on Red 

For the most youthful appearance, try 
skipping that bold lip, “which can 
appear aggressive and pull your face 
down,” says L’Oreal makeup artist Sir 
John. Instead, he advises keeping lips 
soft by slightly overdrawing them with a 
pinkish beige linerforafuller look and 
then finishing with neutral lipstick. 



2 

(^en 
Your Eyes 


who knew drawing a simple line could revive 
tired lids? A cat eye can “immediately raise up 
your entire face,” says Sir John. “Place a dot 
outside the outer corner of each eye, where you 
want the wing to end up. Starting at the tear 
duct, trace your lash lines until you get to the 
outer edge and then flick up toward the dot.” 

L’Oreal Paris Infallible Gel Never Fail Lacquer Liner 
24H in black, $10; drugstore.com. 


Tighten Up 

The Roloxin Lift, 
a rinse-off mask, 
deposits silica and 
polymers to iron 
out lines for up to 
24 hours. Want a 
longer-lasting fix? 
Dermatologist fa- 
vorite Ultherapy 
(sessions run up- 
wards of $T, 500) 
uses ultrasound to 
heat the dermis 
and underlying 
muscle, producing 
a shrink-wrap-like 
effect that takes a 
few months to kick 
in and can last two 
years, says N.Y.C. 
dermatologist 
Anne Chapas. 

Roloxin Lift, $110/10; 
sephora.com. 




Lash Out 

The eyes have it— the first signs 
of aging and the consequences of 
too little sleep, that is. But it’s 
nothing faux lashes can’t solve, or 
at least minimize. Just take a strip, cut it in 
half, and then glue the inner section along the 
edge of your lids to create an elongated lash 
line, extending it just past the outer corner. 
“Stronger lashes make the eyes look more 
lively and awake,” says Sir John, who counts 
Beyonce and Gabrielle Union as clients. 

Ardell No. 109 Lashes, $4/set; ulta.com. 


Chanel Lift Lumiere 
Smoothing and 
Rejuvenating Eye Contour 
Concealer in 10 
Beige Lumiere, $46; 
chanel.com. 



\ \ 


Conceal Last 

“When shadow is applied, 
powder can fall and land 
under your eyes, making you 
look worn out,” says Sir 
John. Dabbing on concealer 
after you’ve put on other 
makeup “gives you an in- 
stant luminizing boost,” he 
says. Chanel makeup artist 
Kate Lee, who works with 
Keira Knightley, says to go 
one shade lighter than your 
skin: "Pat it right up into 
your lash lines to raise the 
outer corners of the lids.” 





CHA 




■ MORE! Discover other smart insider ways to make your life beautiful at instyle.com/tenways 
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ELIZABETHHAMES 

NIRVANA 


THE FIRST 
FINE FRAGRANCE 
DRY SHAMPOO 



REFRESH 

VOLUMIZE • TEXTURIZE 


BEAUTY 10 WAYS TO 



Use illuminator on the top of your cheekbones, 
brow bones, and jawline, says Lee, who prefers 
liquid or cream formulas for their blendability. 
“You want to attract light to the high points of 
the face,” she says. “This enhances your skin’s 
texture and makes it appear more taut.” But, she 
adds, “avoid sparkle— it’s the enemy if you’re 
trying to look younger.” 



r 



Electric 

currents 

instantly 

tighten. 



Zap It 


Getting your bounce 
back might take a 
(non-painful) shock to 
the system. Nano-current 
treatments can ramp 
up production of ATP, a co- 
enzyme found in the skin that helps increase 
collagen and elastin. The currents also 
promote lymphatic drainage, especially 
important around “the jowls and cheekbones 
and under the eyes, where excess fluid can 
make the face look saggy,” says L.A. aestheti- 
cian Melanie Simon. “With devices like these, 
you can get instant and long-term sculpting.” 

ZMP Nano-Current Skincare Device, $495; ziipbeauty 
.com for more information. 







Get Plumped 

Collagen starts to 
decrease with age, 
so we lose fullness in 
our faces. A simple 
way to counteract 
this downward 
trend? Increase the 
skin’s hydration 
levels, which has a 
plumping effect, 
says L.A. aesthetician 
Kate Somerville. 

At home, apply 
hyaluronic-acid- 
rich products, like 
Somerville’s Der- 
malQuench (the 
newest version, 
available this month, 
has collagen-boost- 
ing retinol too). At 
the dermatologist’s, 
check out “hyal- 
uronic-acid-based 
fillers like Voluma, 
which can fill out hol- 
lows and lift cheeks,” 
says Dr. Chapas, who 
adds that results may 
last from one to two 
years (one treatment 
costs about $1,200). 

Kate Somerville Dermal 
Quench + Retinol Advanced 
Resurfacing Treatment, 

$98; katesomerville.com. 



EXCLUSIVELY AT SEPHORA 



Don’t let your 
strands keep you 
down: “Long, 
blunt cuts can 
have a dragging 
effect,” says 
Gamier stylist 
Tommy Buckett. But short framing layers with 
body (like those on Cate Blanchett) visually 
pull everything up. The rule also applies to color. 
“Partial highlights around the front brighten 
up the face,” says colorist Adrian Wallace of 
N.Y.C.’s Rita Hazan Salon, who suggests 
sticking with complexion-softening neutral to 
golden tones. Prefer balayage? Just make sure 
you don’t wait so long between touch-ups 
that the color reaches below eye level. 

Gamier Fructis Full & Plush Ends Plumper Amplifying 
Leave-In Serum, $6; garnierusa.com. 


9 

Hit 

the Hair 
Salon 



Sania’s 
Brow Bar 
Slanted Tip 
Tweezers, 
$25; sanias 
brow 
bar.com. 


Raise 

Some Brows 

A full arch definitely 
makes you appear 
younger, but creating the 
right shape is also key. For 
the most fresh-faced look, 
eschew a straight, boyish 
style: “Leave the thickness in 
the front, in line with the inner 
corners of your eyes,” says N.Y.C. 
brow expert Sania Vucetaj. “Then 
remove stray hairs beneath the 
arch and from below the tail so it 
extends outward instead of down, 
which can make eyes look droopy.” 


\\ 



Inspired by Nature - Acadia National Park, Maine 


^yiSCENTSATIONS 


THE CLEAN YOU NEED, SCENTS INSPIRED BY NATURE, FOR LESS 


POWERFULLY CLEAN 

VIBRANTLY FRESH 


*per load vs. the leading detergent 



GWENCHV 


BEAUTY 



NICKI 

MINAJ 


Why I Love It... 


1 It says “look at me” without your having to tug at your hemline 
all night. A smudge of subtle peach shadow this is not. This is makeup 
that gets you noticed— and possibly grammed by random beauty 
bloggers you pass on the street. 



FIERCE 

Eyeliner 

It’s surprisingly easy to master 
the look. Just follow this insider 
advice from Executive Editor 

Amy Synnott 



C. - 


2 It’s unexpected. Unlike bright red lips, these edgy styles have not 
been watered down by overexposure. It’s safe to say you’ll be the only 
member of your squad sporting a double cat eye on your next GNO. 

3 It’s flattering. You may bethinking, This is fine if you’re Nicki Minaj 
or Gigi Madid, but what about us mere mortals? Turn the page. As you’ll 
see, there’s an iteration that works for pretty much every eye shape. 


I GIGI 

J MADID 


Discover exclusive step-by-step beauty, hair, and styling videos at instyle.com/how-to 
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BEAUTY YOU CAN DO 


COLORING OUTSIDE the LINES 

When it connes to creativity, eyeliner is giving nail art a run for its wow factor. Double lines, squared-off cat eyes, blunt 
edges — name the trend and makeup artists have tried it backstage this season (and in many cases, it’s turned out incred- 
ibly cool). One word of advice: To avoid looking like an ’80s flashback, resist the impulse to pair this with hot pink lips. 

SCI-FI 

Makeup artist Gucci Westman 
describes her look for Rag & Bone 
as a cross between Jean Seberg in 
Breathless and Milla Jovovich in 
The Fifth Element. What makes this 
unique? Two thirds of the lower 
lid is kept bare while the wing initially 
drawn on is wiped off, leaving a 
straight horizontal edge in lieu of 
a dainty point at the corners. 

Ideal for: Small eyes with hooded 
lids because this technique really opens 
up the eye. 

Nars #47 Angled Eyeliner Brush ($28) 
and Eye Paint in Black Valley ($25); 
narscosmetics.com. 






The theme for Anna Sul was all 
about Viking beauty, so CoverGirl 
makeup artist Pat McGrath dreamed 
up a “fresh-faced warrior woman.” 
Leaving both the upper and lower 
lids clean, she drew two long lines 
out from the corner of each eye 
using brown pencil. 

Ideal for: Almond eyes. Like its tamer 
cousin, the classic cat eye, McGrath’s 
double flick perfectly accentuates 
this shape of eye while visually lifting 
the upper lid. 

CoverGirl Brow 8< Eye Makers Pencils in 
Midnight Brown, $5/2; covergirl.com. 




IIFFLUMFICO 

“You know those Spanish dancers who 
snap their fingers and give you that sexy 
attitude? We wanted to bring that feeling 
to the makeup,” explains makeup artist 
Tom Pecheux, who painted giant square 
wings on models’ eyes at Badgley Mischka. 
After outlining the shape with black gel 
liner, he went over it with an ink blue pen. 
“It’s powerful but a bit rebellious.” 

Ideal for: Round peepers because 
the strong horizontal shape draws 
the eye outward. 

MAC Cosmetics Fluidity Pen in Indelibly 
Blue ($22), #231 Small Shader Brush 
($20), and piuidline in Blacktrack ($16); 
maccosmetics.com. 
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ITS For more beauty and style tips, follow our executive editor @AmySynnott on Twitter and Instagram 






Drama? Sometimes 
I like to push it. 


Simulation of 
actual product results. 

MAYBELLINE.com 

Gigi is wearing New The Falsies® Push Up Drama’^'^ Mascara in Very Black. 


MAYBE L 


MAKE 


I T 


HAPPEN" 
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Lashes so lifted, 
so dramatic. 

Dare to get the 
push-up effect. 


Show us your 
#PUSHUPMASCARA look, 


NEW YORK 


©2015 Maybelline LLC. 



BEAUTY 


PRO S[CR[IS 


WHY FRENCH GIRLS 
LOOK SO FRESH 


El 


Co-founder of anti-aging skin-care line Caudalie and author of The French Beauty 
Solution, Mathilde Thomas shares her chic commandments, complete with DIY 
recipes to get glowing as well as generations-old tricks from her grand-mere 


1 


ALWAYS 
PAMPER SKIN 


The mark of an effective regimen 
shouldn’t be a red face inflamed 
with the sting of abrasion. Your daily 
routine, however long, should 
delight the senses. “It also doesn’t 
need to be expensive,” says Thomas, 
who, while growing up in the French 
Alps, whipped up natural remedies 
with her grandmother, like gentle 
exfoliants powered by dried 
oats. This weekly mask is still 
a favorite: Honey moistur- 
izes, while acids in the 
lemon resurface. 

Honey Mask 

1 tbsp lemon juice 
]4cup honey 
Mix and apply to skin. 

Rinse off after 10 minutes. 



2 


BATH TIME 
IS SACRED 


“Beauty treatments shouldn’t stop 
at your chin,” says Thomas. After a 
soak, the author recommends 
massaging limbs with antioxidant- 
packed oils (you can buy a 
premade blend or make your own 
with oils like argan and grapeseed). 
This practice hydrates, and the 
kneading motion increases 
circulation to 
help plump 

and smooth the ■ , yF: \ 
look of skin. 

Bliss Stimulating 
Massage Tool, 

$22; blissworld 
.com. Caudalie 
Divine Oil, 

$49; us 

.caudalie.com. 
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LESS IS 
MORE 


The key to achieving that 
Parisian nonchalance? 
Mastering the no-makeup 
makeup approach. “French- 
women never appear as 
though they’ve tried too 
hard,” she says. Thomas’s 
five-minute face begins 
with shots of her hydrating, 
antioxidant-infused 
Beauty Elixir, “which is like 
Nespresso for my skin.” 
Dark mascara and a dose 
of shimmering blush give 
her complexion a natural- 
looking radiance, she says. 

Nars blush in Orgasm, $30; 
narscosmetics.com. Caudalie 
Beauty Elixir, $49; us.caudalie.com. 


CAUfMut 
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RED IS 
BEST 


Since 1995, Caudalie’s 
formulations have 
maximized the potency 
of the grape in the 
form of polyphenols 
like resveratrol, 
an antioxidant that 
defends against 
skin-cell-scavenging 
free radicals. Not only 
does Thomas apply the 
new Resveratrol Lift Firming 
Serum ($82; us.caudalie 
.com), but she also indulges 
in a resveratrol-rich glass 
of red wine at dinnertime: 

“It fills the body with those 
antioxidants that help 
keep cells healthy.” 
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MAKE MEALS 
MINDFUL 


Thomas’s top gripe: women who 
use their ovens for storage, a la 
Carrie Bradshaw. “Every Erench- 
woman knows howto make a quick 
roast chicken,” she says. In addition 
to cooking healthy meals with non- 
processed food, “I don’t let anyone 
in my family eat in front of a screen,” 
as it can lead to absentmindedly 
overindulging. Eind all of Thomas’s 
beauty recipes— and instructions 
for roast chicken — in her 
new book. The French 
Beauty Solution: 

Time-Tested Secrets to 
Look and Feel Beautiful 
Inside and Out. 




Gotham Books, $27; 
amazon.com. 



M^ku. rA.f^ 


' 


MARION 
COT1H.ARD 


See a Gallery of 
Parisian Looks We ^ 

Get tips on how to re-create some of 
our favorite hairstyles and makeup 
moments, as seen on stars like 
Brigitte Bardot and Vanessa Paradis, 

at instyle.com/frenchbeauty. 
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BEAUTY AT ANY AGE 


Got Dry Winter Skinf 

DEW TE[E RIGHT THING 

Cold weather is conning, but a parched complexion doesn’t have to tag along. 

These smart strategies will keep you hydrated even when the temp drops below freezing 



Some teen habits are cool 
to carry into adulthood- 
like a weakness for Justin 
Timberlake. But an 
aggressive anti-acne routine 
isn’t one of them. “Unless 
you’re totally broken out, 
skip the daily benzoyl 
peroxide washes. They’re 
very dehydrating,” says 
New York dermatologist 
Ellen Marmur. Instead, use 
a potent yet gentle salicylic 
acid cleanser up to three 
times a week. Not plagued 
with pimples? Stick with 
creamy, sulfate-free 
versions, says Austin, Texas, 
aesthetician Renee Rouleau. 
And reach for a moisturizer 
that contains SPF to prevent 
sun damage, which can 
cause dryness later in life. 

CeraVe Hydrating Cleanser, $12; 
target.com. Elta MD UV Clear 
Tinted Broad-Spectrum SPF 46, 
$34; dermstore.com. , 


Cera^ mn 




Things start to slow down 
at this point, from your 
motivation to leave your 
couch on Friday nights to 
the speed with which your 
skin cells turn over— a key 
function for maintaining a 
fresh face. “When dead 
skin accumulates on the 
surface, it’s like a dirty 
window,” says Dr. Marmur. 
The buildup makes skin 
look dull. Exfoliate twice a 
week to get rid of the 
gunk. Try easy swipe-and- 
toss pads infused with 
glycolic acid. And start 
layering a serum with 
hydrating hyaluronic acid 
underneath your moistur- 
izer, says Rouleau. 

Cane + Austin Retexturizing Treat- 
ment Pads, $60/60 pads; caneand 
austin.com. Renee Rouleau Skin 
Drink, $41; reneerouleau.com. 


I 




Feeling flaky? Ifyour anti- 
aging routine stars a 
certain vitamin A derivative 
famed for its ability to fight 
wrinkles, then you might 
have found your culprit, 
says Danbury, Conn., 
dermatologist Mona 
Gohara. Consult with your 
doctor about swapping 
your retinoid prescription 
for a creamier formulation, 
like Refissa or Renova, says 
Santa Monica dermatologist 
Karyn Grossman. If you use 
an over-the-counter retinol 
product, pick one that 
comes with a buffer cream, 
like Dermalogica’s. Another 
trick? Mix your retinol 
with a super-mild lotion, like 
this one from Ghanel. 

Dermalogica Overnight Retinol 
Repair (with Buffer Cream), $85; 
dermalogica.com. Chanel La 
Solution 10 de Chanel, 

$80; chanel.com. 



CMAMti 



Postmenopause, estrogen 
takes a nosedive, and so 
does sebum production. To 
counteract this, go for a 
two-pronged approach: 
Incorporate more essential 
fatty acid-rich foods, like 
avocado, into your diet, 
and pop a fish-oil supple- 
ment (aim for 1,200 mg 
daily). This can improve 
your skin’s health and 
texture from the inside out, 
says Rouleau. On the 
surface, use thick creams 
made with shea butter, 
coconut oil, or ceramides. 
And top them with a few 
drops of face oil; that’ll 
turn your complexion into 
an impenetrable force field 
of moisture. “Layering seals 
in hydration,” says Rouleau. 

Origins Three Part Harmony 
Nourishing Cream, $68; origins 
.com. La Mer The Renewal Oil, 
$240; cremedelamer.com. 




The One Faeial You Might Just Need Now! 

WHAT IT IS The HydraFacial MD is a machine that comes with four tips to cleanse, exfoliate, 
and restore skin’s moisture levels in 30 minutes. HOW IT WORKS Using the handheld device, 
a technician first soaks skin with a combination of resurfacing lactic acid and glucosamine (a 
hydrating and brightening amino acid compound), which loosens dead skin cells. Then the pro 
applies glycolic and salicylic acids. After performing a gentle microdermabrasion treatment, the 
technician suctions away debris, extracting dirt and bacteria from pores, and then infuses skin 
with antioxidants and plumping hyaluronic acid. RESULTS Our tester says the dry patches 
around her forehead and chin instantly vanished, along with the blackheads dotting her nose. 

Plus, she says her skin felt firmer and looked more refreshed. COST It starts at around $150; 
depending on the doctor or spa you visit, it can run up to $300 per session. DOWNTIME None. 
PAIN FACTOR None — if anything, it feels good. FOR MORE INFO Hydrafacial.com. 
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Now all-day 

intensity goes 
ultra-smooth. 


LASTING 

i DRAMA 

-w WATERPROOF GEL PENCIL 


Up to 16-hour wear. 

Smudge resistant. Waterproof. 
5 intense shades. 


Lasting impressions? 
It’s what I do. 


M AY B E L L I N E.com 


Jourdan is wearing New Lasting Drama® Waterproof Gel Pencil in Cashmere White. 
©2015 Maybelline LLC. 

MAY 


NEW YORK 


B E L L I N E 


MAKE IT HAPPEN" 






Rough around the edges? 
I keep it polished. 


Gigi is wearing New Brow Drama® Pro Palette in Soft Brown. 


MAKE 


I T 


HAPPEN" 



Sculpt. Fill. Highlight 

Now, master 
the ultimate 
polished brow. 


/ highlight for accent 


BR0W^4Ui>ui' 

PRO PALETTE 


Get expert tips at 
Maybelline.com/brow 


NEW YORK 


©2015 Maybelline LLC. 







BEAUTY 





Now 


“Winged 
liner really 
accentuates 
her almond- 
shaped eyes. 

I flick it up to 
make it more 
feline and sexy.” 

— MYLAH MORALES 




IRANSFORMAIION 


RIHANNA 

She might be the only girl in the world who can pull off a 
Fanta orange bob or blue lipstick without missing a beat, 
but currently “she’s keeping it ladylike ” says her makeup pro 
Mylah Morales. “We’re doing less out-there looks, focusing 
on fresh skin. Some days we even skip mascara.” Don’t worry, 
though: RiRi hasn’t lost her edge. “She’s a lipstick queen,” 
says Morales. “She’s in a vampy phase at the moment and 
will still wear deep, dark lips just to go grocery shopping!” 



1.98 


HUNDREDS MORE! See all your favorite celebrity transformations at instyle.com/transformations 










Crisper color. 
Creamier feel. 

Revive your love 
for red. 


f 



Radiant in red? 
It’s how I like it. 



sensational 


THE REDS 

\. 


MAYBELLINE.com 


Adriana is wearing Color Sensational® The Reds Lipcolor in Red Revival. 
©2015 Maybelline LLC. 
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The glycerin-packed gel 
is surprisingly hydrating, 
given how lightweight 
it feels and how quickly it 
absorbs. Ten seconds, tops. 
HjO+ Spa Black Sea Body 
Cream (2 ft oz.); at Ulta. 


Irresistible ATM-friendly buys! 


Spike your hot bath 
with a shot of this 
crisp, herbaceous 
oil. Infused with 
jojoba, it’ll hydrate 
skin whiieyour 
thoughts of dead- 
lines drift away. 

Dr. Hauschka Spruce 
Warming Bath Essence; 
drhauschka.com. 


A shea-butter base 
allows this stain to 
glide on smoothly. 
(You can use it on 
cheeks too!) 
Sephora Collection 
Oil Infusion Color & 
Care in Fresh Berries; 
sephora.com. 


The No. 1 pet peeve 
of beauty editors? Sticky 
lip gloss. We love how this 
silky coconut-oil balm 
softens and shines — and 
rivals Teflon in the 
nonstick department. 
Mor Blush Rosehip Lip Tint, 
morboutique-usa.com. 


Cheapo 


The chubby base 
and sturdy tip 
make it easy to 
wing it (your 
eyeliner, that is). 
Essence Easy 2 Use 
Jumbo Eyeliner Pen, 
ulta.com. 


Tatcha 
One Step 
Camellia 
Cleansing 
Oil, $12/ 
0.8 fl. oz.; 
tatcha.com. 


“Effective 
enough to 
dissolve makeup 
and sunscreen, 
this camellia 
cleansing oil 
leaves skin 
feeling clean 
hut not taut.” 

— ARIELLEKAUVAR, 
dermatologist 


Wipe out all traces of 
your late-night Empire 
binge with this customizable 
cover-up. The green cream 
neutralizes redness; the laven 
der masks sallow tones. 

L 8< Other Stories . 

CC Quad; stories A 

.com/us. 
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Going nude? 
It suits me. 


Kemp is wearing Color Sensational® The Buffs Lipcolor in Nude Lust. 
©2015 Maybeiiine LLC. 


Crisper color. 
Creamier feel. 

Nude lust turns 
to love. 



% 


COLOR,. 

sensatid 



THE BUFFS 
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YOU GLOW, GIRL 

Her #1 rule? Be 
the best version 
of yourself. That 
includes sleep. 


J\/li(ano 


WAKE UP HAPPY 

"I hope House of Harper allows women 
to take a few minutes out of their busy 
day to find inspiration," says Knapp. 


TAKE A BREAK 

During Knox's 
afternoon nap, 
Knapp takes 15 
minutes to breathe: 
"That gives me energy 
to power through 
the rest of the day." 


/ INSPIRATION IS EVERYWHERE YOU LOOK, 

I ' SAYS HOUSTON, TEXAS BASED BLOGGER 
I ' CAROLINE HARPER KNAPP. SO GO FIND IT! 

Balancing fashion, family and 41,000 
Instagram followers is all in a day's work for 
Caroline Harper Knapp, whose popular blog. 
House of Harper, inspires women to dress, 
parent and think creatively. "I know how 
rare it is to have a career that inspires you 
and still have time for your family," she says, 
confessing she's pregnant with a second baby 
boy. "I am well aware that I am blessed." 


FIRST COMES LOVE 

My husband's 
grandmother always 
served Milano cookies 
with milk," says Knapp. 
"Since college, my 
husband has continued 
the tradition!" 


After a long, 
hectic day, the 
family bonds 
with a delicious 
plate of Milano 
cookies and 
together time 
with Knox. 



©2014 Pepperidge Farm, Incorporated. 



What exactly is the difference 
between want and need? 


pepperidge Fari^ 
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BEAUTY 


RITA 

Q Going platinum 
has irritated 
my scalp. How can 
I reduce the itching 
and burning? 

A First, rub a treatment with 
hydrators like glycerin onto 
the affected area. The bleach likely 
stripped your skin of moisture, 
says Temitayo Ogunleye, assistant 
professor of clinical dermatology at 
the University of Pennsylvania. A 
product containing anti-inflammatory 
essential oils such as eucalyptus 
(we like Rene Furterer’s) will bring 
instant, cooling relief Then, reassess 
your suds: Condition regularly, and 
avoid washing your hair daily, says 
colorist Aura Friedman of N.Y.C.'s 
Sally Hershberger Salon, who adds 
that the natural oils of your scalp 
will keep it calm. When you do lather 
up, use a shampoo made with gentle, 
sulfate-free cleansing agents, like 
those derived from coconut, to stave 
off fading and any further flare-ups. 


Rene Furterer Astera Leave-In Soothing 
Freshness Serum, $31/2.5 fl. oz.; 
renefurtererusa.com. Oribe Bright Blonde 
Shampoo for Beautiful Color ($44/8.5 fl. oz.) 
and Conditioner for Beautiful Color 
($46/6.8 fl. oz.); oribe.com. 


TRICKED-OUT TOOL 


RMS BEAUTY SKIN2SKIN FOUNDATION BRUSH 

Ask makeup pros what their go-to move is for blending 
liquid formulas and you’ll likely see a show of hands. 

But now there’s something even better than your 
fingers: Rose-Marie Swift, who works with models 
like Gisele Bundchen and Miranda Kerr, has 
designed a foundation brush with short and 
long bristles that seamlessly navigate all 
the nooks and crannies of your face — no 
makeup artist required. 

RMS Beauty Skin2Skin Foundation Brush, $38; 
rmsbeauty.com. 





IMPORTANT SAFETY INFORMATION 
(CONTINUED) 

Do not take BOTOX" Cosmetic 
(onabotulinumtoxinA) if you: are 

allergic to any of the ingredients in 
BOTOX" Cosmetic (see Medication Guide 
for ingredients); had an allergic reaction 
to any other botulinum toxin product 
such as Myobloc^ (rimabotulinumtoxinB), 
Dysport^ (abobotulinumtoxinA), or 
Xeomm® (incobotulinumtoxinA); have a 
skin infection at the planned injection site. 
Tell your doctor about all your 
muscle or nerve conditions, such as 
amyotrophic lateral sclerosis (ALS or Lou 
Gehrig’s disease), myasthenia gravis, 
or Lambert-Eaton syndrome, as you 
may be at increased risk of serious side 
effects including difficulty svYollowing and 
difficulty breathing from typical doses of 
BOTOX" Cosmetic. 

Tell your doctor about all your medical 
conditions, including: plans to have 
surgery; had surgery on your face; 
weakness of forehead muscles, such as 
trouble raising your eyebrows; drooping 
eyelids; any other abnormal facial change; 
are pregnant or plan to become pregnant 
(it is not known if BOTOX" Cosmetic can 
harm your unborn baby); are breast- 
feeding or plan to breast-feed (it is not 
known if BOTOX" Cosmetic passes into 
breast milk). 

Tell your doctor about all the medicines 
you take, including prescription and 
nonprescription medicines, vitamins, and 
herbal products. Using BOTOX" Cosmetic 
with certain other medicines may cause 
serious side effects. Do not start any 
new medicines until you have told your 
doctor that you have received BOTOX" 
Cosmetic in the past. 

Especially tell your doctor if you: have 
received any other botulinum toxin product 
in the last 4 months; have received 
injections of botulinum toxin, such as 
Myobloc^, Dysporf, or Xeomirf in the 
past (be sure your doctor knows exactly 
which product you received); have recently 
received an antibiotic by injection; take 
muscle relaxants; take an allergy or cold 
medicine; take a sleep medicine; take 
aspirin-like products or blood thinners. 
Other side effects of BOTOX" Cosmetic 
include: dry mouth, discomfort or pain 
at the injection site, tiredness, headache, 
neck pain, and eye problems: double 
vision, blurred vision, decreased eyesight, 
drooping eyelids, swelling of your eyelids, 
and dry eyes. 

For more information refer to the Medication 
Guide or talk with your doctor. 

You are encouraged to report negative 
side effects of prescription drugs to the 
FDA. Visit www.fda.aov/medwatch or call 
1-800-FDA-1088. 

Please refer to Medication Guide on 
the following page. 


® 2014 Allergan, Inc., Irvine, CA 92612. ® marks owned 
by Allergan, Inc. Dysport is a registered trademark of Ipsen 
Biopharm Limited Company. Myobloc is a registered trademark 
of Solstice Neurosciences, Inc. Xeomin is a registered trademark 
of Merz Pharma GmbH & Co KGaA. APC 70 LW 14 

^ ALLERGAN 
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Ask our editors your beauty questions at instyle.com/bqa 


ADVERTISING PROMOTION 



PRODUCT PREVIEWS AND SPECIAL OFFERS 



ITS A 10 

It’s a 1 0 haircare is an exceptional line 
offering extraordinary multi-purpose 
products. The line was inspired by 
first-hand salon experiences and 
perfected to fit ail haircare needs. 
itsaiohaircare.com 



WELLNESS®TRUFOOD® 

Weliness®TruFood® | Raw-Inspired, Living 
Nutrition. Weilness®TruFood® recipes 
for dogs and cats focuses on the vibrant 
goodness of whoie-food ingredients from 
farm, field and sea. Grain-free and slow-baked. 
wellnesstrufood.com 



L’OREAL WOMEN OE WORTH 

Celebrate the loth anniversary of L’Oreai Paris 
Women of Worth honoring extraordinary 
women. Vote for the National Honoree 
to receive up to $35,000 for her cause at 

womenofworth.com 




i 


It 


INSIDER 

EVENTS 




PAULA’S CHOICE 

Get the Best Skin of Your Life. Whetheryou 
want to smooth wrinkies, prevent breakouts 
orsimpiy havethe best skin ofyour iife, 
Paula's Choice Skincare has you covered. 

paulaschoice.com 


CARLSON LABORATORIES 

Each teaspoon of Carison Norwegian 
Cod Liver Oii provides vitamins A and D 
and i.ioomgof omega-3 fatty acids, which 
promote heart, brain, skin, vision and joint heaith. 

carlsonlabs.com 


Be part of styiish happenings in your city! 
Sign up now for invitations to exclusive 
parties and events hosted by 
some of ourfavorite brands. 

SIGN UP NOW AT 

INSTYLEINSIDEREVENTS.COM 
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IIULU I I 

A sleek oversize clutch 
in an exotic finish 
delivers a hit of pure, 
unadulterated day- 
time glamour. No 
strings (or straps) 
attached 


Calfskin, AANDD, 
$374; assembly 
newyork.com. 


BRIAN HENN 



so MANY FLIGHTS. CAN YOUR AIRLINE REWARD 
MILES GET YOU WHICHEVER ONE YOU WANT? 


VENTURE* MILES CAN . No matter which flight you want, no matter 
which airline it’s on, you can get it using Venture miles. Just book any flight, 
then use your miles to cover the cost. It’s that easy. So, ready to switch? 


EariiiUnlimited Double Miles 


what's in your wallet?* 


based on actual ticket price at time of purchase. Offered by Capital One Bank (USA), N.A. ©2015 


)val required. Redeem miles for travel on any airline 
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SHOP/^/ 


How to Dress Like a 


ST\XE STAR 


Mixed prints! Bold color! A daring silhouette! One thing these incredibly chic women 
all have in common: They definitely know howto leave a lasting impression. Now you can too 



FIVE WAYS to WOW 


1 CHOOSE EXTRAS 
THAT POP Why settle 
for basic black all the 
time when you can make a 
I statement with a vibrant 
(non-matchy-matchy) hue 
like Kerry Washington 
I does here? 


WEAR THE PANTS 
(FOR EVENING) 

When combined with a 
dramatic top and lace-up 
pumps, tailored trousers 
offer a cool alternative 
to your well-worn LBD 
(just ask Emma Watson). 


GO MONOCHROME 

A pink coat is cute. A 
head-to-toe pink ensemble? 
Now that's showstopping. 

As Jessica Alba proves, 
you can never have on too 
much blush, especially on the 
dreariest days of winter. 


MIX CLASHING 
PRINTS The secret to 
pulling off two busy patterns 
at once? Take a cue from 
Blake Lively by grounding 
the mismatched pieces in a 
similar palette. Finish with 
heels that pick up a key color. 


UPGRADE YOUR 
OFF-DUTY GAME 

Just because you're runningto 
Starbucks doesn't mean you 
should wear sweats. Sienna 
Miller shows how a blazer 
and pumps can make everyday 
jeans look effortlessly chic. 
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SHOP//.' DRESS LIKE A STYLE STAR 


On Their SHOPPING LIST 

WHY HOLD OUT UNTIL THESE COVETED FALL PIECES ARE BLOWING UP YOUR 
INSTAGRAM EEED? SNAG THEM NOW BEEORE THERE’S A WAIT. 


YUP, THEY’RE 
CULT EAVES FOR 
A REASON. 



EMMY ROSSUM 

“I’m into layering and playing 
with luxurious fabrics. But 
I like to keep the color 
palette light— just because 
it’s winter doesn’t mean 
everything has to be black!” 


Leather pants, 
Zadig & Voltaire, $738; 
zadig-et-voltaire.com. 


Wool coat with 
shearling collar, 
Polo Ralph 
Lauren, $1,298; 
ralphlauren 
.com. 







Suede boots, Gianvito 
Rossi, $1,975; 
net-a-porter.com. 


RITA ORA ''[’m obsessed 
with anything colorful 
and bold. I’m also craving a 
pair of suede over-the-knee 
boots with a block heel. And 
I can never have enough 
Tom Ford sunglasses.” 


Cotton lace 
trenchcoat. 
Burberry, 
$2,995; 
burberry 


MOTHER 
THE LOOKER 
ANKLE-FRAY JEANS 
Seen on: Dakota 
Johnson, Zoe Saldana, 
Reese Witherspoon 

Denim, $196; 
motherdenim.com. 





SARAH 

HYLAND ' 

“This Phillip Lim j 
blue leopard 
sweater is fun 
and comfy. I 
can’t wait to 
wear it with a 
tough boot, 
like Valentino’s 
Rockstuds.” 

Wool crewneck, 3.1 Phillip Lim, $450; 31philliplim.com. 
Studded calfskin boots, Valentino Garavani, $1,575; 
valentino.com. 




JENNIFERFISHER 
XSTOPITRIGHT 
NOWCHOKER 
Seen on: Sienna Miller, 
Rihanna, Emma Watson 

Brass, $375; Jennifer 
fisherjewelry.com. 




STUART WEITZMAN 
NUDIST SANDALS 
Seen on: Beyonce, 
Diane Kruger, 
Margot Robbie 

Napa leather, $415; 
at Stuart Weitzman, 
312-649-0090. 


“I love the combination of 
strength and femininity in 

this black lace Burberry trench.” 
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THE 



Shellac® 

1 14+ days of high-performance wear 

2 Stunning crystal shine 

3 Zero dry time 

4 Amazing 5-minute removal 

5 No nail damage* 

This is no fairytale, 
this is SHELLAC.® 



SEE THE 
PROOF 

youtube.com/cndvideo 



CND®B® 

Shellac® 

Brand 14+ Day Nail Color 


Model is wearing SHELLAC- brand 14+ day nail color in Decadence. 

CND, SHELLAC and the B logo are registered trademarks of Creative Nail Design, Inc. 

©2015 Creative Nail Design, Inc. 


cnd.com 

'When used as directed. 




SHOP//.' DRESS LIKE A STYLE STAR 


SHAPE TIPS/rom the PROS 

NO ONE KNOWS HOW TO DRESS EOR THEIR BODY TYPE BETTER THAN THESE LEADING LADIES. WELL, EXCEPT MAYBE 
THEIR PERSONAL STYLISTS— WHICH IS WHY WE GOT THEM TO GIVE US THE LOWDOWN ON #NAILINGIT. 



Rob Zangardi 
& Mariel Haenn 

ON JENNIFER LOPEZ 

“Herframe looks best 
in items that make the 
waist appear as small 
as possible while 
simultaneously highlighting 
it. The goal is to emphasize 
the body’s natural feminine 
shape. Think cropped 
sweaters and Ts, high-waist 
palazzo pants or pencil 
skirts, and body-con 
dresses. Anything belted 
works well too.” 


Tara Swennen 

ON KRISTEN STEWART 

“The idea is to create 
the illusion of an hourglass 
figure by accentuating 
the waist, if you’re 
not super-tall, go for a 
skinnier belt — the 
maximum width I would 
put on Kristen is about 
two inches. We also knot 
her T-shirts at the 
bottom to give definition. 

And V-necks achieve a 
leaner look while showing 
some decolletage.” 


Petite H Plus 



fentino 


Lafayette 


Johnny Wujek Timothy Snell 

ON KATE MARA ON QUEEN LATIFAH 


“Kate is drawn to mens- 
wear, and we’ve been doing 
boxier silhouettes, which 
work with some tailoring. 
We take things in and 
also shorten them from 
the waist, not the hem, 
because she’s got a longer 
torso. One thing she rarely 
wears is gowns. Instead, 
we go for a romper or 
jumpsuit that’s tapered 
and a little bit cropped so 
she’s not drowning in it.” 


“For day, it’s about 
comfort. My go-to for her 
is a slim jean with a lot of 
stretch, teamed with a top 
that has a fluid, sexy drape. 
When it comes to evening, 
all bets are off— we opt for 
anything fitted or cinched 
to bring that extra va-va- 
va-voom. I also gravitate 
toward monochrome 
looks, which make you 
appear leaner by producing 
a long, unbroken line.” 
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step One 



Choose your charms 


Step Two 



Step Three 



Begin your journey. Tell your story. 


The Rembrandt Charms Collection is about the 
Journey you take through your life. Your charms 
tell your story and express your individuality. 

There are thousands of charms and several 
bracelet styles available in gold and silver. 


Looking for Rembrandt Charms? 

Visit RembrandtCharms.com to find a jeweler in your area. 


The Holiday Collection by 

^^mbrandt^^arms* 


RembrandtCharms.com 

#CharmStory 


SHOP^/.' FINE JEWELRY 


HOT Collars 

We can’t decide what’s more stunning: the way these sculptural chokers set off the graceful 
curve of your neck or how their diamonds and pearls glimmer against your skin 

PHOTOGRAPHED BY SERENA BECKER 



Clockwise from top left: GINETTE NY Diamond and 18kt rose gold, $1,650; ginette-ny.com. ELSA PERETTI FOR TIFFANY & CO. 
Tahitian pearl and 18kt gold, $3,500; tiffany.com. ANA KHOURI South Sea pearl and 18kt gold, $14,265; at Barneys N.Y. 
CARTIER Diamond, hematite, amethyst, quartz, opal, and 18kt rose gold, $107,000; at Cartier. 
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ASCENT GUm 




f What are 
the best 
resources for 
plus-size 


1 


women? 


Where 
should I 
shop for hair 
accessories? 


Where 
can I buy a 
durable 
case? 




Where 
can I 
create my 
own shoes 
online? 


What 

are the best 
places to order 
tote bags? 


What are 
the best 
direct-sale 
shopping 


IRflV[L 


snupping 
sites? 


What 
is the most 
accurate 
weather 


Where 
should I look 
for last-minute 
reservations? 



what 
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brides? 



What 

are the best 
sources for 
ordering 
makeup? 


What 

are the coolest 
Apple Watch 
downloads? 


What 

are the best 
photo-editing 
apps? 


Where 

can 

I shop for 
unique 
jewelry? 


YOUR 
SEARCH 
ENDS HERE 

Ever find yourself desperately browsing the Web for 
a last-minute hotel recommendation? How about 
a video tutorial for nailing that ombre lip? You’re not 
alone. We teamed up exclusively with the big G to 
get the download on your most-Googled problems 
and picked the 70 best apps, gadgets, 

^ and sites to help you solve ’em a 


what’s 
the best 
phone for me? 


BY CHRISTINA 
SHANAHAN 


What are the 
best sites for 
children? 


What 

are the best 

pregnancy 

resources? 



Where 
can I 
order chic 
wall art? 


Where 
can I get the 
best food- 
prep tips? 
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Though we all love a bargain, 
gone are the days of 
browsing strictly for sales. 

“We’re seeing a focus on 
community and the ability to 
curate a personal experience,’ 
says Google Play app 
trends expert Karen 
Griego. 



WHERE CAN I 
CREATE MY OWN 
SHOES ONLINE? 

DEL TORO 

deltoroshoes.com 

Chronic overuse of the dancing- 
girl emoticon is about to come in 
handy. Customize suede, linen, or 
velvet smoking slippers with the 
color and icon of your choosing. 
Yep, that includes emoji. 

SHOES OE PREY 

shoesofprey.com 

If your knowledge of the footwear 
industry is limited to what you 
picked up from bingeing on Sex 
and the City reruns, you can still 
try your hand at designing with 
Shoes of Prey’s 3D Designer. Pick 
the shape, color, and heel height 
and your dream shoes will be pro- 
duced in four weeks. 

TED & MUEEY 

tedandmuffy.com/us 

Say sayonara to calf squishing 
with Ted & Muffy’s Fairytale Fit 
Guide. Measure your leg and foot, 
then have your selection made to 
order at no additional charge. 

O Suede boots, Ted & Muffy, $320. 

WHAT ARE THE 
BEST PLACES 
TO ORDER 
TOTE BAGS? 

ESPEROS 

esperosbags.com 

Make conscious consumerism a 
priority with these roomy carry- 
alls. The profits from each bag 
send a child in a developing coun- 
try to school. Made from the same 
canvas used for military gear, 
these totes are built to last. 


EVERLANE APP 

everlane.com 

The brand’s sturdy leather totes 
are one of our workweek staples. 
Now, thanks to this new app, you 
can score early access to the latest 
styles. It also gives you wardrobe- 
related weather advisories, so 
you’ll never get caught unpre- 
pared in a downpour (free; avail- 
able on Google Play and ITunes). 

SOLE SOCIETY 

solesociety.com 

Browse hundreds of styles of 
oversize satchels, classic totes, 
and weekender bags, all for less 
than $100. We love the site’s SOS 
feature, which lets you message 
a pro for styling advice. Way 
faster than waiting for your BFF 
to respond to your Snapchat. 

© Canvas duffel with faux-leather trim. 
Sole Society, $65. 

WHERE CAN I 
SHOP FOR 
UNIQUE JEWELRY? 

ALEKKA 


NEVER LET A 
PROMO 
CODE 
EXPIRE 


chase a plane ticket. Founder 
Alexandra Voyatzakis offers finds 
from her travels. Bonus: Shipping 
is free to the U.S. 

O Rhinestone and cotton bracelet 
($248), Frieda and Nellie, and glass- 
stone and sterling silver bracelet 
($292), Holly Ryan. 


Download 
Shopami, the 
ingenious 
smartphone 
app that con- 
solidates all the 
offers and dis- 
counts you re- 
ceive via email 
and alerts you 
when you’re 
browsing a site 
or passing by a 
store location 
where they’re 
valid (free; 
available on 
Google Play 
and iTunes). 


RUE GEMBON 

ruegembon.com 

Get the fine-jewelry look without 
the hefty price tag of precious 
gems. Here’s your source for 
shopping hundreds of wear-with- 
anything pieces, all for under $100. 

©Glass and metal ring. Rue Gembon, 
$72. 

VESTIAIRE 

COLLECTIVE 

vestiairecollective.com 

Check out pre-owned luxury 
pieces from sellers at 30 to 70 per- 
cent off the retail price. Vestiaire’s 
new The One That Got Away 
feature allows you to upload a 
description of a piece you’ve 
been lusting after to see if any 
users are selling a match. 



alekka.com 

Score original pieces from exotic 
locales without having to pur- 
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Curated. Coveted. 

WHBM.COM 





WHITE 

HOUSE 

r- 


BLACK 

MARKET 




WHAT ARE THE 
BEST DIRECT-SALE 
SHOPPING SITES? 

FOR COATS 

THE ARRIVALS 

thearrivals.com 

If that designer moto jacket is a 
mainstay on your “Fantasy Pur- 
chase” Pinterest board, peep the 
latest styles from The Arrivals, 
which uses the same factory and 
materials as high-end brands do 
but produces outerwear at less 
than half the cost. 

O Wool coat, The Arrivals, $385. 

FOR DENIM 

INDUSTRY 

STANDARD 

industrystandardny.com 

These L.A. designers wisely part- 
nered with one of the city’s best 
denim factories to cut out the 
middleman. The result? High- 
quality blues with just the right 
amount of stretch for under $150. 
©Denim jeans, industry 
Standard, $105. 

FOR LINGERIE 

NEGATIVE 

UNDERWEAR 

negativeunderwear.com 

Drawer full of nude seamless 
thongs got you feeling all frumpy? 
This line blends form with 
function. The sexy bras, high- 
waist panties, and slimming 
bodysuits are made of peekaboo 
mesh that will hold you in with- 
out showing through. 
©Polyamide-elastane bra ($55) 
and high-waist briefs ($45), Negative 
Underwear. 

FOR SWIMSUITS 

TRIANGL SWIM 

triangl.com 

These bikinis don’t just make your 
#travelgrams look rad, but they’re 
also kind to your backside: The 
neoprene material smooths lumps 
and retains its shape overtime. 

FOR OFFICE STAPLES 

MM.LAELEUR 

mmlafleur.com 

Put that pantsuit down and walk 



slowly toward your computer. 

This start-up gives your work 
wardrobe a refresh with its Bento 
Box service. You’ll get four to six 
office looks, handpicked based on 
your size, style, and fit prefer- 
ences. You’ll be charged only for 
the pieces you keep (most are un- 
der $250), and you can send back 
the rest free of charge. 
©Polyester-spandex dress ($195) and 
leather belt ($60), MM.LaFleur. 

WHAT ARE THE 
BEST RESOURCES 
FOR PLUS-SIZE 
WOMEN? 

EASHION TO EIGURE 

fashiontofigure.com 

Catering especially to women 
sizes 12 to 26, this smart site 
rounds up the best designs from 
all the top plus-size designers and 
organizes them by trend so you’ll 
never miss a street-style beat. 

FITBAY 

fitbay.com 

Enter your dimensions and get 
matched with a celebrity of similar 
proportions. You'll also be con- 
nected with other users who 
share your measurements so 
you can swap shopping tips and 
favorite fits. 


Save yourself a 
Saturday- 
afternoon 
errand and 
send Cobbler 
Concierge your 
beat-up shoes 
for a makeover 
($ 60 /pair; 
cobbler 
concierge 
.com). Simply 
create an 
account, 
request a pre- 
paid shipping 
box, and fill out 
the enclosed 
form to let the 
experts know 
what needs to 
be done. You*ll 
have your 
Manolos back 
looking 
brand-new. 


WHAT BAGS 
MAKE FOR 
THE BEST 
INVESTMENT? 

Cleaning out your closet is 
much less dreadful when 
you can trade in last sea- 
son’s arm candy for cash. 
We asked the pros at luxury 
resale site Material Wrid 
which investments have the 
highest resale value. 

Look for leather Not sur- 
prisingly, black leather is 
the biggest secondhand 
seller, but pastel hues also 
go for close to their original 
price if kept in pristine, 
scuff-free condition. 

Shop abroad Treat your- 
self in eurozone countries, 
where the currency ex- 
change rate is favorable 
to U.S. shoppers. You’ll 
make a bigger profit when 
you resell in the States. 
Know in-demand brands 
Pieces from these design- 
ers typically resell for 60 to 
80 percent of their original 
price: Celine, Chloe, Louis 
Vuitton, and Saint Laurent. 
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OLIVIA ^ GYMBORee 



P 



I I I 


a limited edition collection as 
fabulous as she is, designed just for us. 


gymboree.com/olivia 


2015 Gym-Mark, Inc. All rights reserved. OLIVIA''’^ Ian Falconer Ink Unlimited. Inc. and © 2015 Ian Falconer, exclusively licensed to Classic Media, LLC. 





BEAUIY 

Not only are you looking to 
discover new products, 
you’re also seeking pro advice 
before reaching for your 
credit card. “Step-by-step 
tutorials help customers 
make a fearless decision,” 
says Griego. We’ve got 
you covered. 



WHERE SHOULD 
I SHOP FOR HAIR 
ACESSORIES? 

FRANCE LUXE 

franceluxe.com 

Elevate your updo with silk head 
scarves, delicate jeweled bands, 
and sleek, skinny barrettes from 
France Luxe’s extensive inven- 
tory. Shop by hair type to ensure 
that your purchase will hold your 
strands in place while you dance 
the night away. 



THE OUTNET 

theoutnet.com 

Finally! Your go-to source for ex- 
clusive discounts on designer 
fashion is branching out into 
beauty at the end of October. In 
addition to a selection of makeup 
and skin-care products. The Out- 
net features headbands and clips 
by Jennifer Behr, Matthew Wil- 
liamson, and Oscar de la Renta. 

WHAT ARE THE 
BEST SOURCES 
FOR ORDERING 
MAKEUP? 

CREDO 

credobeauty.com 

Instead of going cross-eyed from 
scanning product labels for 
parabens or other potentially 
harmful ingredients, let Credo 
Beauty do the job for you. The 
new site takes the guesswork out 
of shopping by offering a mix of 
the best organic brands on the 
market and products packed with 
natural ingredients. 

O RMS Beauty Living Luminizer, $38. 


FACETIME 
WITH A 
GLAM TEAM 

Can’t tell a BB 
cream from a 
CC cream? Not 
sure how to 
cover up a 
brow-plucking 
disaster? Book 
an appointment 
at HiLove.ly 
($30/30 min- 
utes) for a 
Beauty Chat 
video confer- 
ence with an 
industry pro. 
You’ll be paired 
up with a 
makeup artist, 
a hairstylist, or 
an aesthetician 
who will walk 
you through the 
steps necessary 
to create your 
look du jour. 


GLOWRECIPE 

glowrecipe.com 

Korean beauty products are hav- 
ing a major moment because of 
their supereffective ingredients 
and innovative packaging. Now 
you don’t have to worry about 
overstuffing your checked lug- 
gage with K-beauty finds on your 
next trip abroad. After thorough 
testing, Glowrecipe brings the 
biggest trends from the Korean 
market to the U.S. 

O Whamisa Olive Leaf Mist ($38), 
Hydrogel Sheet Mask ($9), and 
Blossom Jeju Pink Camellia Soombi 
Essence Serum ($64). 

SHADESCOUT 

shadescout.com 

Fear of the wrong foundation 
keeping you from experimenting 
with new products? Take a close- 
up shot of your complexion using 
the Shadescout app (free; avail- 
able on Google Play and iTunes), 
then kick back while the color- 
capture technology analyzes your 
skin tone and finds the most flat- 
tering matches. 

Q Shiseido Shimmering Cream 
Eye Color in Pale Shell ($25) and 
Becca Beach Tint in Guava ($25). 


WHICH BEAUTY 
VLOGGERS 
ON YOUTUBE 
HAVE THE 
MOST 
EXPERTISE? 

We’ve honed our beauty 

smarts here at InStyle HQ, 

but we still can’t take our 

eyes off these quirky, cool, 

and creative video bloggers. 

For hairstyles... 

JuicyStarOT 

Luxy Hair 

NapturaISS 

For eye-makeup 

tutorials... 

Desi Perkins 
Michelle Phan 

For hair straightening... 

Kaushal Beauty 
AlexandrasGirlyTalk 

For manicures... 

CutePolish 

For lipstick tips... 

Kandee Johnson 
Sona Gasparian 
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Our new collection is here. 

The iconic characters you’ve come to iove. 
The exceptionai quaiity you’ve come to know. 
Choose from an impressive seieetion of 
steriing siiver beads and eharms to oreate 
jeweiry designed in your unique styie. 




STERLING SILVER 


Available at 

ZALES 

THB DIAMOND STORE* 

z«i«s.com 

and other fine jewelers. 



o 

persona 

personaworld.com 


Persona® is a registered trademark of Persona Limited. ©Peanuts Worldwide 
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Planning a trip is faster 
and more social than 
ever, thanks to your smart- 
phone. “Trending apps 
allow you to get alerts, 
share itineraries with 
friends, and browse things 
to do,” says Griego. 



WHERE SHOULD 
I LOOK FOR 
LAST-MINUTE 
RESERVATIONS? 

FOR HOTEL ROOMS 

ROOMLIAAPP 

roomlia.com 

Everyone needs a room of one’s 
own, but finding it can be an exer- 
cise in endless scrolling. No lon- 
ger. With Roomlia, enter your 
destination and travel dates and 
you’ll get a visual guide to the top 
hotels available in the area. 


Exclusive discounts and one-tap 
booking make the process — dare 
we say — a pleasure (free; avail- 
able on Google Play and iTunes). 

FOR A LIFT 

BANDWAGON APP 

bandwagon.io 

This taxi service helps travelers in 
the same vicinity coordinate a 
ride share. Enter your destination, 
wait for your match, and use the 
chat service to pick a meeting 
spot. You can settle the bill at the 
end of the ride through the pay- 
ment feature, so you’ll never have 
to exchange cash (free; available 
on Google Play and iTunes). 

FOR NIGHTLIFE RECOS 

GO WHERE THEY 
GO APP 

gowheretheygo.com 

Want to sip cocktails like Gwyneth 
Paltrow in L.A.? Or check out 
George Clooney’s favorite London 
haunts? The app curates city 
guides based on popular celebrity 
hot spots ($1; available on iTunes). 


SAUV BLANC 
ON DEMAND 

Put down that 
$25 glass of 
room-service 
wine. Instead, 
cue up Drizly 
(free; available 
on Google Play 
and iTunes), 
your personal 
minibar deliv- 
ery service. 
Have wine, 
beer, or spirits 
delivered to 
your room 
within an hour, 
minus the price 
markups. Now, 
that’s some- 
thing to say 
cheers to. 


FOR RESTAURANT REZZIES 

RESERVE APP 

reserve.com 

Think of this download as 
your personal dining concierge. 
Chat with a reservation 
specialist about what you’re 
looking for. Then he or she will 
help you skip the waiting iist and 
secure a table at some of the 
toughest-to-get-into spots in 
town (free; available on Google 
Play and iTunes). 

WHAT IS THE 
MOST ACCURATE 
WEATHER APP? 

DARK SKY APP 

darkskyapp.com 

How’s this for precise? Built-in 
radar technology uses 
your exact location to give 
you to-the-minute updates 
on when it will rain or snow. 

But it’s on you to have an 
umbrella handy ($4; available 
on iTunes). 


WHAT 
ARE THE 
BEST 

SITES AND 
APPS FOR 
BRIDES? 



'll 




Forget the virtual 
seating chart and focus on 
sites that’ll make your 
big day more 
beautiful. 


FOR FLOWERS 

REBLOOM 

rebloomit.com 

Your flowers are stunning, but 
you’ll never use ’em again after 
the band plays the last song. Make 
someone else’s day by donating 
them to Rebloom. The flower- 
sharing service will pick the cen- 
terpieces up from your venue 
and refresh the arrangements 
so that somebody can buy them 
at a low cost for an event the 
following day. A large portion of 
the proceeds go to charity. 

O $60/2 arrangements. 

FOR REGISTRIES 

ZOLA 

zola.com 

Instead of limiting yourself to one 
or two retailers, broaden your 
options with this registry that 
allows you to add gifts from any 


e-commerce 
site. 

© Ceramic 
tumbler 
($160/4), Chris 
Ear, and acacia 
bowl ($40/4), 
Acaciaware. 

FOR BESPOKE DRESSES 

FAME AND 
PARTNERS 

fameandpartners.com 

Affordable bridal gowns that you 
can customize? Yes, please. Once 
you find the one on Fame and 
Partners, choose the length, 
neckline, sleeve style, and embel- 
lishments to make it your own. 

O Polyester dress, Fame and Partners, 
$199 (available in sizes up to 26). 

FOR TUXES 

THE BLACK TUX 

theblacktux.com 

OK, so this one is technically for 
the groom, but what bride 
doesn’t want her hubs-to-be 
looking dapper? Streamline the 
tuxedo-rental process: Pick a 
style, add your groomsmen, and 
get the tuxes shipped to you a 
week before the big day. 
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The most popular apps are the 
ones that take the planning out of 
parties. “These tools make sure 
your dinner goes off without a 
hitch,” Griego says. Permission to 


WHERE CAN I 
GET THE BEST 
FOOD-PREP TIPS? 

DROPAPP 

getdrop.com 

The Drop Scale syncs wirelessly 
with the corresponding recipe app 
for accurate measuring. Running 
low on an ingredient? Weigh what 
you have on the scale and the 
scaling feature adjusts the recipe 
to guarantee your souffle 
doesn’t flop. 

O Drop Scale, $100; getdrop.com. 
Drop Kitchen app, free; available 
on ITunes. 

PLATED 

plated.com 

There’s no shame in calling for 
dinnertime reinforcements, but 
you don’t need to rely solely on 
Seamless. Plated delivers the 
locally sourced ingredients and 
instructions necessary to make 
nine chef-designed meals at home 
each week ($12/plate). 

SIMMER APP 

simmernow.com 

Get a killer artichoke-dip recipe, 
stat! This app lets you browse in- 
structional cooking videos from 
home chefs who guide you 
through the process (free; avail- 
able on iTunes). 

WHAT ARE 
THE BEST PARTY- 
PLANNING 
TOOLS? 

CLUB W 

clubw.com 

Forget liquor-store runs. With a 
Club W subscription, you’ll always 



have palate pleasers at the ready. 
Simply fill out a taste profile and 
you’ll get three to six bottles de- 
livered to your door each month. 
©Alma Libre Red Blend, Sauvetage 
Rose, and Rambutan Muscat Blanc, 

$13 each. 

HANDY APP 

handy.com 

Think of this as the Uber 
of home cleaning. Just download 
the app, which vets reliable 
housekeepers and handymen, 
and book them at the last minute 
to make your apartment sparkle 
or to assemble that Ikea dresser 
(free; available on Google Play 
and iTunes). 

KITCHENSUREING 

kitchensurfing.com 

Available in major cities. Kitchen 
Surfing lets you choose a menu 
and book a chef to come to your 
home to prepare the food, serve 
it, and clean up for $25 per per- 
son. Reserve your chef the day of, 
or book up to a week in advance. 

PARTYOLOGY APP 

partyology.com 

Whether you’re hosting an inti- 
mate brunch for a few pals or 
throwing a RiRi-worthy birthday 
bash for 200, this clever app is 
your BFF. Browse inspiration and 
party themes, then get a selection 
of products, from invitations to 
decorations, that match your aes- 
thetic and buy it all with one tap 
(free; available on iTunes). 


GO ORGANIC 
IN ONE 
CLICK 

You don’t have 
to spend your 
whole week- 
end searching 
for a farmers 
market. 
Whether you 
want Clif Bars, 
sea salt, qui- 
noa, or lentils. 
Thrive Market 
(thrivemarket 
.com) offers 
the best 
organic, 
vegan, raw, 
gluten-free, 
and paleo- 
frlendly finds 
at wholesale 
prices. The 
$60 annual 
membership 
fee allows 
Thrive to func- 
tion as an on- 
line CSA, with 
prices up to 50 
percent lower 
than IRL retail. 


WHAT IS THE BEST 
NEW DATING APP? 

BUMBLE APP 

bumble.com 

It’s up to the ladies to make the 
first move with this Tinder-like in- 
terface that sends you daily 
matches. If you don’t strike up a 
convo with a prospect within 24 
hours, his profile will disappear 
from your feed. Later, creepers 
(free; available on iTunes). 

WHERE CAN I 
ORDER CHIC 
WALL ART? 

ARTEULLY 
WALLS APP 

artfullywails.com 

Fantastic for the gallery wall- 
challenged, this app helps you de- 
sign a virtual display by mixing and 
matching prints that start at just 
$50. It also lets you upload an im- 
age of your home to see how your 
picks will look in your space (free; 
available on iTunes). 

ARTIEACT 

UPRISING 

artifactuprising.com 

Known for its chic photo books 
and greeting cards, Artifact Upris- 
ing is introducing framed prints. 
Upload pics from your photo 
library and choose your size, 
mat, and frame style. 

© Assorted frames, starting at $99. 
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Introducing New Invisiblur. Perfecting Shield 
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of aging while instantly blurring away imperfections. 
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We’ve been tracking our 
steps and monitoring our sleep 
for years, but now, Griego 
says, “there’s a rise in apps that 
take a more holistic health 
approach, incorporating 
diet and nutrition.” 


SPRING MOVES APP 

springmoves.com 

You could be training for a mara- 
thon or pedaiing on a stationary 
bike — this app tracks your cadence 
to make sure you’re listening to 
tunes that keep you motivated 
(free; available on iTunes). 

...AND THE BEST 
SITES FOR KEEP- 
ING MY SANITY? 

DOCTOR 
ON DEMAND 

doctorondemand.com 

Hey, we could all use a little 
psych tune-up every now and 
again. Doctor on Demand makes 
it easier than ever to see a psy- 
chologist for remote therapy 
sessions, so you can tackle your 
emotions via video chat from the 
comfort of your own home. 

HAPPIEY APP 

happify.com 

No matter if you have two min- 
utes or an hour, Happify guides 
you through mental exercises to 
help you overcome negative 
thoughts and worries (free; avail- 
able on Google Play and iTunes). 


WHAT ARE THE 
BEST TOOLS FOR 
WEIGHT LOSS? 

LOSE IT! APP 

loseit.com 

Here’s something that will 
make you think twice about 
hitting up Shake Shack. Fill out a 
health survey and set your goals, 
then the pros at Lose It! will 
provide a customized diet plan. 
The corresponding app has a 
bar-code scanner to make 
logging your food selections 
a cinch. 

O Free; available on iTunes. 


DRESS LIKE 
A FITNESS 
MODEL 

Just try not to 
snap a gym 
selfie in this 
gear. CarbonSS 
(available in 
November) 
rounds up the 
coolest athlei- 
sure brands 
and fitness 
wear. 

O Polyamide- 
Lycra and nylon- 
elastane bralette 
($120) and leg- 
gings ($125), 
Koral Active- 
wear; carbonSS 
.com. 


RISE APP 


rise.us 


Rise pairs you with a registered 
dietitian who evaluates each of 
your daily meals — easily uploaded 
through the app — and offers tips 
on how to make better choices 
($50/month; available on iTunes). 


WHAT ARE THE 
MOST USEFUL 
FITNESS APPS? 


REFRESH APP 

refreshbody.com 

Just because you’re not Jennifer 
Aniston doesn’t mean you can’t 
have a yoga instructor greet you at 
your door. Refresh lets you book 
in-home massage therapy, mind- 
fulness coaching, Pilates, and yoga 
on demand from a pool of highly 
vetted specialists (packages start 
at $135; available on iTunes). 


WHAT ARE 
THE BEST 
PREGNANCY 
RESOURCES? 

BUMP BOXES 

bumpboxes.com 





Mamas-to-be are musing 
on the big stuff — and 
we found the resources 
you’ll want to bookmark 
before and after the baby. 


Slowly build up your stash of 
essentials for pregnancy and 
newborns with a box of safe, 
effective baby toys and grooming 
products each month of your 
pregnancy. You can also create a 
baby registry on the site to share 
with family and friends. 

MAVENAPP 

mavenclinic.com 

You’ve got a million things to do 
when you’re expecting, and sitting 
in the waiting room of a doctor’s 
office isn’t one of them. This app, 
designed by women, connects you 
remotely with a doc to discuss any 
symptoms you’re experiencing 


between your regular checkups. 
Bonus: Every virtual appointment 
you buy helps fund basic health 
care for a woman or child in need 
(starts at $18/appointment; avail- 
able on iTunes). 

GLOW APP 

glowing.com/ruby 

Whether you are thinking about 
having a baby, are pregnant, or 
just gave birth, Glow helps you 
track your menstrual cycle, moni- 
tor your fertility, find breast- 
feeding resources, and seek 
advice from the community of 
users (free; available on iTunes). 


GET A 
PERSONAL 
MATERNITY 
STYLIST 

Don’t feel like 
braving the fit- 
ting room after 
your second 
trimester? You 
can work with 
a special Stitch 
Fix maternity 
stylist and have 
her picks 
shipped to 
your door to 
try on at home. 
Keep what you 
love (average 
price point is 
$55; stitchfix 
.com) and 
return what 
you don’t. 


i 

WHAT ' 

ARE THE BEST ^ - 
SITES FOR 
CHILDREN? 

CITRUS LANE 

citruslane.com 

Keep kiddos busy with monthly 
boxes filled with crafts, toys, and 
snacks from brands like Baby- 
ganics and Skip Hop. 

O Starts at $25/month. 

PLEASE AND 
CARROTS 

pleaseandcarrots.com 

Each season you’ll receive four 
to five educational toys geared 
toward stimulating brain develop- 
ment in children 3 and under. The 
cost of each shipment is $99, 
but your quiet time while the 
baby plays is priceless. 
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get noticed with 
visibly softer lips. 


eos Visibly Soft™ lip balm, enriched with natural 
conditioning oils, moisturizing shea butter and 
antioxidant vitamins C & E, nourishes for immediately 
softer, more beautiful lips. Available in Coconut Milk, 
Vanilla Mint and now Blackberry Nectar. 


evolution of smooth” 



I 



1 


You have more options 
than ever, so charge up and read 
on for the devices that’ll keep 
you connected — and 
the accessories that’ll 
turn heads. 



WHAT’S THE BEST 
PHONE FOR... 

ARTISTS? 

IPHONE 68 PLUS 

The image-stabilization feature 
and extra-large screen make it 
super-easy to produce original 
content on the go. Plus, Apple 
holds strong with the biggest 
app inventory to date ($750/ 

16 gigs; apple.com). 

BATTERY LIFE? 

GOOGLE NEXUS 6P 

Thanks to the phone’s hexa-core 
Snapdragon 810 processor, 10 
minutes of charging will get you 
nearly four hours of battery life 
($499/32 gigs; store.google.com). 

PARENTS? 

SAMSUNG 
GALAXY S6 EDGE+ 

A “kids mode” allows you to 
switch over to a child-friendly in- 
terface so your little ones won’t 
mess with your apps and settings. 
No more worrying about nonsen- 
sical tweets slipping out ($768/32 
gigs at Verizon; samsung.com). 

TRAVEL? 

SONY XPERIAM4 
AQUA 

Hitting the beach or the slopes 
on your next vacay? Lucky you. 
This model is waterproof, so you 
can surf and ski with peace of 
mind ($384; sonymobile.com). 

VIDEO? 

LG G4 

In-video autofocus helps you 
capture pro-quality footage 
($552/32 gigs; lg.com). 

WHERE CAN I BUY 
A DURABLE CASE? 
REBECCA MINKOEE 

rebeccaminkoff.com 

The designer partnered with 


Case-Mate to launch a line of 
tech-cessories including iPhone 
wristlets and cases with built- 
in backup batteries that’ll boost 
your charge up to two times. 

O iPhone 6 charging wristlet wallet, 
Rebecca Minkoff, $120. 


FIX A 
BROKEN 
PHONE IN 20 


WHAT ARE 
THE COOLEST 
APPLE WATCH 
DOWNLOADS? 

CAMERA PLUS APP 



SOCIETY 6 


society6.com 

Shop unique cases featuring prints 
by artists from around the world. 

Q Lexan plastic iPhone 6 case, 

Society 6, $35. 


THIS IS GROUND 

thisisground.com 

Get your organizing game on 
point with sleek leather phone 
wallets that have discreet pockets 
for your cash and credit cards. 


WHAT ARE THE 
BEST PHOTO- 
EDITING APPS? 


FLAT 

You know that 
feeling you get 
in the pit of 
your stomach 
when you drop 
your phone on 
the train plat- 
form and the 
screen shat- 
ters? Take a 
deep breath, 
then request a 
visit from a 
screen-repair 
pro through 
iCracked ($80 
and up/visit; 
icracked 
.com). The on- 
demand service 
will send a 
technician to 
your location 
with the proper 
tools. (Just be 
sure to ask your 
carrier If your 
warranty will 
be affected.) 


campl.us 

Control the camera on your 
iPhone, as well as add filters and 
preset the resolution. Perfect for 
group shots, akagrelfies ($3; 
available on iTunes). 

©Apple Watch (starting at $349) with 
Hermes Apple Watch leather band 
($1,250); apple.com. 

YUMMLYAPP 

yummly.com 

Not only can you collect and save 
your fave recipes in the app’s digi- 
tal organizer, but a grocery list for 
selected dishes will appear on 
your wrist so you get in and out of 
the supermarket faster than you 
can say, “Paleo breakfast hash” 
(free; available on iTunes). 

EITSTAR YOGA APP 

fitstar.com 

Enlightenment is inside you. Or at 
least on your wrist, with this app’s 
guided yoga flows. The screen dis- 
plays the no-equipment-required 
moves and also counts how long 
you should hold each pose (free; 
available on iTunes). 


FACETUNE APP 


facetuneapp.com 

The ultimate selfie tool, this app 
lets you retouch your hair and 
skin to remove blemishes, dark 
circles, and flyaways ($4; avail- 
able on Google Play and iTunes). 
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JUDITH RIPKAltd 

www.judithripka.com 


Select Bloomiiigdale’s • London Jewelers 





With a new daughter 
(her second), a new film 
(her 49th), and a new book 
(her first in 25 years), 
the Hollywood legend has 
now found a happy place 
where positivity and 
acceptance reign. Naturally, 
she wants every woman 
to meet her there 

ARIEL FOXMAN 

photographed 6jJAN WELTERS 
styledby MELISSA RUBINI 

artwork by M I M I JUNG 






CHLOE 

Wool twill vest, 
silkcrepon 
dress, and brass 
necklace. 

Ring, worn 
throughout, 
her own. 
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y carry-on for this cross-country 
flight is superlight. No laptop. No magazines. Not even 
my work papers. Heading to Los Angeles from New 
York to interview Drew Barrymore— it’s my third time 
in 12 years— I packed only one thing to pass the time: an 
advance copy of the star’s latest book, Wildflower. I am 
meeting Drew for lunch tomorrow. And while we have 
tons to catch up on— there’s a moving new film called 
Miss You Already (co-starring Toni Collette), her two 
adorable daughters, plans for the fall— I want to be sure 
I have finished every page of this "non-memoir” 
collection of personal stories. 

I dig in. The book is a deeply thoughtful and fun page 
turner— like a rich dessert that also happens to be good 


for you. In what feels like quintessential Drew Barrymore, 
she alights on moments from her biography, some very fa- 
miliar (touring with Steven Spielberg to promote E.T., 
flashing David Letterman during an appearance on his 
show) and others quite private (visiting her estranged and 
ailing father in the hospital, meeting her eventual in-laws 
for the first time). She provides readers with insight into 
her life but also offers universal truths in new and surpris- 
ing ways. I’m laughing, nodding, tearing up, dog-earring. 

When I arrive at my hotel, I email Drew to tell her how 
much I enjoyed the book and to confirm plans for the 
following day. She responds moments later, telling me 
that she’s bowled over by my response, especially since, it 
turns out, I am the first person, besides her editor, to have 







read the book. She is still “freaking,” as she puts it. It’s 
clear now that our lunch is going to be the most intimate 
and exhilarating book-club meeting ever. 

Around 1 p.m. the next day, I head over to Spago’s bistro 
in the heart of Beverly Hills. Drewis already situatedin an 
enormous banquette toward the back of the restaurant. 
Big smiles, big hugs. Drew, fresh-faced in barely there 
makeup, is wearing a white peasant Topshop blouse and 
coordinating skirt, her J. Crew flats kicked off beneath 
the table. Before I click on the recorder, Wolfgang Puck— 
the Wolfgang Puck, legendary chef, restaurateur, and of 
course, owner of Spago’s— swings by our table to chat. 
Drew, ever gracious, pops up immediately and thanks 
him for having us. She reminds him that one of her best 
birthday parties ever was her 10th, at the original Spago’s 
Sunset Strip location. They laugh at how things have 
changed— they now share the same pediatrician! I laugh 
knowingly, almost as if I too send my imaginary kids to 
the same doctor. Their talk turns to late-summer plans. 
They land on Provence as another point of intersection. 
Then Puck leaves us to our interview. Throughout, Drew 
remains attentive and warm toward every food server 
and guest who approaches. While she may have termed 
herself a wildflower, she is most like honeysuckle: dis- 
tinctly inviting and sweet. 

ARIEL FOXMAN: You confess in the foreword of your 
latest book that you wrote it assuming no one would 
ever read it. But then you go on to say, “And yet, I 
wrote for you, the person reading this right now!” 
Clearly you have a robust audience interested in what 
you have to say. Without too much navel-gazing, 
have you made sense of why it is that people respond 
so positively to you? 

DREW BARRYMORE: Half of me is like. I’ll never be 
able to answer that. If you even think that’s true, the 
only thing I can say is thank you and yay! But to the ex- 
tent it might be true, perhaps it is because people sense 
how much I uphold them. I’m on everybody’s team, but 
not in an idealistic, hippie-like way. That’s not how the 
world works. I really love and care and want people to 
feel appreciated. There definitely is a team somewhere 
to be had, and not only do I want to be on it, but I want to 
be the person who’s slapping everyone’s back, who is 
bringing the cooler of beers and making it the best night 
ever. I basically want to be Norm from Cheers. 

Except I don’t think Norm ever wrote a book. You, on the 
other hand, are an author! Twice over. I don’t want to 
gloss over your first book, 1990’s Little Girl Lost. You 
wrote that when you were 14 years old. I remember when 
it came out, I was growing up in New Jersey. I’d wait 
every Saturday for People magazine to arrive in the mail- 
box. I can still visualize that major cover story “Drew Bar- 
rymore Exclusive: Little Girl Lost.” What’s your take on 
that book today? Do you wish it never happened? No. No, 
not at all. Every moment had to have happened to have 
today. That book is fun and cool. There’s something campy 
about it, but it’s also very raw. I’ll see it on some groovy 


chick’s Instagram, and I’ll laugh. She thinks it’s a riot grrrl 
book, but I’m such a mom now it seems so distant to me. 
When I was writing Wildflower, I very consciously de- 
cided not to look at it. I could have. It is in my room, in the 
“Barrymore library”— the stack of all the dusty old hard- 
cover books my family has written, from my aunt Diana’s 
Too Much, Too Soon to everything that Ethel, Lionel, and 
John wrote. Little Girl Lost belongs in that crazy cate- 
gory, and I’m glad it’s there, but I didn’t want to be influ- 
enced this time around. 

This is a very different book anyway. Little Girl Lost was 
a sort of terrifying account of drugs, sex, and rock and 
roll. Especially because you were so young at the time. 
In Wildflower, there’s hardly any mention of sex. There’s 
not even one funny bumbling-sex anecdote, which could 
have easily had its place, or barely any mention of your 
previous relationships. I consciously chose not to in- 
clude those. I want this book to be a love letter to my 
daughters, Frankie and Olive. They don’t need to know 
about my sex life. My own mother, Jaid, wrote a book on 
sex [Secrets of World Class Lovers: Erotic Tips & Sensual 
Stories for a Lifetime of Sexual Fuiflllment], and it was 
the most mortifying feeling in the world. So I know how 
a child feels when their parents put themselves out 
there too much, and I will never do that to my daugh- 
ters. There are some things about your parents you just 
don’t need to know. 

Is that the same reason you don’t go into your past 
relationships? There are things your husband. Will 
[Kopelman], doesn’t need to be reminded of about his 
wife? Yes. It’s a matter of respect. I felt it was inappro- 
priate to discuss relationships and encounters I have 
had with another person. Those memories are all in 
their boxes, up in the top shelf of the closet. They exist. 
They are beautiful, and they belong in a secret land. 

You said Will hasn’t read the book yet. Did you show him 
chapters while you were working? He actually read the 
chapter “In-Law Jackpot,” since it is about his parents, 
Arie Kopelman [the former CEO of Chanel] and Coco, 
his wife. I wanted Will’s approval not as a writer but as 
a fact-checker. 

Did writing about Will cause you to revisit those magical 
love-at-first-sight moments when you met? I mean, it 
was never really love at first sight. Will struck a lot of my 
pragmatic sides: He was someone who was always 
reachable on the phone, someone who was a classy hu- 
man being, someone who had this incredible blueprint 
of a family that I don’t have. At the same time, what I 
love about him is that he embodies the power of choice. 
He chooses to be a good person every day. 

You write in the chapter “Domestic Bliss” about a certain 
pancake-making fiasco that actually brought you closer to 
Will. “I hate yes-men,” you write, and that Will is not. Are 
you both very frank with each other in terms of criticism? 
[Laughing] No, I am a gentle suggester. He is a hard 
hitter. And I still haven’t grown used to it. We’ve made 
many compromises and concessions, but when it comes 


244 InStyle / NOVEMBER 2015 


to how we deliver likes and dislikes, we’re polar oppo- 
sites. It’s still really hard. 

Let’s talk about parenting. You describe how the ways in 
which you were — and were not — patented affect how 
you are raising your children now. You’ve built a network 
of fellow parents, from Steven Spielberg to Nan [Nancy] 
Juvonen, with whom you run your production company. 
Flower Films. Could you talk a bit about how you balance 
what kind of parent you want to be, keeping in mind all 
the experiences you’ve had growing up, with allowing 
your children the freedom to develop as human beings 
on their own? Whoa, that was a long sentence. No, it was 
great! When I was first parenting, I was afraid to let my 
daughters feel conflict. If Frankie or Olive was upset, I 
would try to fix everything for them. 

Then I realized the only way they are 
going to learn coping mechanisms is to 
work through those feelings them- 
selves. But it is a constant fight. I do 
want a safety net to always be there for 
them, but since I had such a lack of sup- 
port growing up, my challenge is to not 
overcompensate. As they’re getting 
older, I’m growing more confident in 
discerning the difference between mak- 
ing sure they are safe and doing every- 
thing for them. 

Did having a second child throw you off 
in terms of things you thought you knew 
for sure as a mother? I definitely have 
learned to approach each child differ- 
ently. I have a great intensity with Olive. 

It is our karmic destiny to figure it out together. With 
Frankie, her younger sister, our dynamic is much more 
easygoing, but that too will change. Over time, Frankie 
will benefit from the confidence and knowledge I built 
with Olive, but it’s a constant dance. 

How important will it be for the girls — or if you have 
other children, for them — to do chores, and why? My 
kids will be safe and secure, but they will not be cod- 
dled. They will not be free from responsibility. The 
best things that happened to me came from clocking in 
at work at an early age and having to deal with it when 
things got really tough. It made me responsible and ac- 
countable. I wouldn’t wish my experience on my own 
kids, but it’s important that they have pride in earning 
their own money and the respect to live up to their 
commitments. At home, we sing the clean-up song ev- 
ery morning, and the girls must be accountable. Olive 
has a fish, and she cleans her bowl every single week. 
Aww, what’s her fish named? Elizabeth, and she named 
her. When we feed her, we say, “Bon appetit, Elizabeth.” 
She’s like this badass goldfish. 

Olive is 3 years old. Frankie is 1. By the time you were their 
age, you’d already begun your acting career, starring in a 
commercial for Puppy Chow. Miss You Already marks 
your 49th feature film. It’s also one of your most dramatic. 


Toni Collette plays Milly, your best friend, who is dying 
from cancer; you play Jess, a young woman who, after 
many tries, finds out she’s finally pregnant. It’s a tremen- 
dously tender film that captures the vulnerabilities and 
joys that friendship and family bring. How has being a 
mother changed how you approach your performances? 
There have been a lot of phases. When I was 11 months 
old, I didn’t really have a choice. But by the time I was 
auditioning for E.T., I loved it. I don’t know if it was 
about the acting or just getting to live a different life 
from the one I had. I was hungry for love, and I was such 
a romantic, even then. Happy endings were always im- 
portant to me. So I threw everything I had into the role. 
Later, as an adult, after projects like Grey Gardens and 
Whip It, which took a lot out of me, I re- 
alized I don’t have to have that psycho- 
pathic insular attitude any longer. 
There is a distance and a maturity and a 
confidence that I think the audience 
can’t help but notice. It’s like I used to 
care so much— as if the Aims I was mak- 
ing were the only thing that existed in 
my universe. Now they are just one 
thing in my life. 

Do you believe in your talent? Not really. 
I can’t lie for sh— . I don’t think I can act 
for sh— . But I really love storytelling. 
That’s what I believe in. So to the extent 
that my performances are part of telling 
a believable story. I’m really proud. 
Yesterday I was talking to a woman in my 
office who said one of the reasons she’s 
always been a big fan of yours is that you’re not obsessed 
with body image and the idea that a woman must eter- 
nally look 25 in a swimsuit. No, I’m not. Genetically, I 
would drive myself nuts if I were. I am who I am, and I 
just don’t have a bikini body. I don’t even have a one- 
piece body anymore, but I am loving the long rash- 
guard, board-shorts look. Thankfully, it’s in vogue. 

Is body image something you think about more now that 
you have two girls? Absolutely. I’ve beaten myself up for 
not being a certain thing. If someone says, “Let’s go the 
beach today,” my first thought is, F— , what am I going to 
wear? I remember when Amy Schumer was on Ellen, she 
called her midsection a “lava lamp.” I thought. That was 
perfect! That’s what I’ve been trying to say. But then I saw 
her in Trainwreck, and she looked so good in a tiny bra and 
short skirt. I was like, “No, you don’t have a lava lamp.” 
Every girl is just a bit neurotic. We’re not going to be able 
to cure that completely. But it’s simply crazytown to want 
to be something you’re not. The messages we send to our- 
selves and to other women, what we relay to our children, 
those images have to be based on reality. There’s just too 
much fantasy as it is now, too much comparison. It’s 
heartbreaking to do that to yourself, and it is very toxic to 
do that to your children. You can’t control how you were 
built, but you can control how you relate to it. ■ 


“I’m not going 
to pretend to 
my danghters 
that I’m pure as 
the driven 
snow.. ..The best 
I can do is open 
np my heart to 
them. That’s 
sonl-baring 
enough.” 
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Shine 

Bright 

Playing two of this 
season’s most tweeted- 
about characters on 
a pair of television’s 
hottest shows, 

NAOMI CAMPBELL 

is as multifaceted and 
brilliant as the flawless 
carats she flaunts 

photographed by SERENA BECKER MELISSA RUBINI 
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ROBERTO 

CAVALLI 

Sequin-embroidered 
silk dress. 

Doves by Doron 
Paloma diamond and 
18kt white gold ring. 
Bracelet, right wrist: 
Verdura diamond and 
platinum. Bracelets, 
left wrist: Cartier 
diamond, ceramic, 
and 18kt white gold 
(center) and Tiffany 
&Co. diamond and 
18kt white gold (2). 


k:' ^ 








CHANEL 

Glittered polyester- 
blend jersey bodysuit. 

Bracelets, from top: 
Chanel Fine Jewelry 
ISkt white gold 
with diamonds and 
Verdura platinum 
with diamonds. 

HAIR: PETER SAVIC 
FOR OPUS BEAUTY. 
MAKEUP: ADAM 
WOLFGANG. 
MANICURE: LISA 
PENA-WONG FOR 
OPUS BEAUTY. SET 
DESIGN: KYLEA 
MEREDITH FORMARY 
HOWARD STUDIO. 


The voice comes crackling through the line. Naomi 
Campbell, one of the world’s most iconic supermodels, 
says hello. “I have a rare week off,” explains the 
45-year-old with a slight English lilt, “so I’m in Spain.” 
Downtime is indeed in short supply for Ms. Campbell, 
who has of late added actress to an already lengthy 
resume. She continues her role as Camilla Marks, the 
cougar paramour, in Season 2 of Lee Daniels’s Fox 
srcLSLsh. Empire, and she debuts alongside Kathy Bates 
and Lady Gaga as Claudia Bankson, a fashion editor, in 
the fifth season American Horror Story. “I still 

have my dayjob as a model,” she says. “But things are 
changing. I’ll be at the airport, and someone will shout 
out, ‘Hey, Camilla!’ and I’ll say, ‘Wait, I’m Naomi!’ ” 
PERSONAL STYLE: “Much more relaxed now. I don’t care 
too much about trends. I dress howl feel. Thankfully, I’ve 
been blessed to work with designers like Azzedine Alai'a, 
Christopher Bailey [now at Burberry], and Versace, who 
know what I like and have made me wonderful dresses.” 


VACATION OUTFIT: “A long black hippie dress, ahippie 
belt, sandals, and, of course, a bikini.” 

HOW SHE GOT THE AMERICAN HORROR STORY G\G: 

“I met [series creator] Ryan Murphy at a dinner at 
[agent] Bryan Lourd’s house. He knew every picture 
I’ve done.” 

FIRST PICTURE SHE DID: At age 7, she appeared in Bob 
Marley’s 1978 music video “Is This Love?” 

ON THE DIFFICULTY OF FILMING EMPIRE'S INFAMOUS 
POOL-TABLE SEX SCENE VERSUS SHOOTING HORROR 
SCENES: “They’re equally challenging. What would be 
intimate to you in real life is different from what is in 
front of people. I’m shy, believe it or not. Horror scenes 
are hard too, because you have to draw upon personal 
experiences to channel that fear.” 

ON ACTING VERSUS MODELING: “I wasn’t trying for a 
career change, but everyone’s been so supportive 
in the acting world. To be honest, what I really want to 
do is produce.” — maryh.k.choi 
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“I’M NEVER 
OVERCONEIDENT 
ABOUT ANYTHING. 
I KNOW I’M A WORK 
IN PROGRESS.” 



BALENCIAGA 

Embroidered quilted silk 
jacket and polyamide 
crepe pants. 
Tiffany & Co. diamond 
and platinum necklace. 



THE POWER OF 3 

In looks as striking as they are simple, HELEN MIRREN, 
DIANE LANE, and ELLE EANNING, stars of the new 

hiopic Trumbo, prove that stunning style knows no limits 

photographed by MKU WELTERS styledby MELISSA RUBINI 



On Mirren: 

CHLOE 

Crystal-embroidered 
lace top. 

Necklace, worn 
throughout, her own. 

On Lane: 

ALTUZARRA 

Wool dress. 

On Fanning: 

SONIA 

RYKIEL 

Denim jacket and jeans. 







f 


TBY 

ALEXANDER 

WANG 

Cotton tank tops. 

MARCO DE 
VINCENZO 

Denim skirt. 

Louis Vuitton 
calfskin pumps. 
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MARC 

JACOBS 

Polyester 
gabardine blazer 
and skirt. 

Falke polyamide- 
elastane tights. 
Fendi suede 
pumps. 



I II iMii ■ III 
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FENDI 

Cotton shirt. 

BOSS 

Wool-blend skirt. 

Dolce & Gabbana 
velvet pumps. 




CHANEL 


HAIR: JONATHAN 
CONNELLY. 
MAKEUP: SHARON 
DOWSETT FOR 
CLM. MANICURE: 
KIMTREACY 
FOR LMC 
WORLDWIDE. 



e Fanning 

lets out an exuberant 
squeal as she bounds 
across L.A.’s Milk Studios 
toward Diane Lane, her 
co-star in Trumbo. Out 
November 6, the movie 
tells the true story of 
blacklisted screenwriter 
Dalton Trumbo (Break- 
ing Bad’s Bryan Crans- 
ton) and the three 
women in his life. Lane 
and Fanning play two of 
them: Cleo, his wife, and 
Nikola, his daughter, re- 
spectively. As evinced by 
the real-life hug. Lane 
and Fanning’s onscreen 
warmth is genuine. “We 
got very close,” Fanning 
says. Lane, who grew up 
in the orbit of an intense 
father, drama teacher 
Burt Lane, marveled at 

the Fanning family magic. “Her mother was with us in New 
Orleans,” she says, “and you could get a sense of health, 
which is not the norm for acting families. You can tell she 
comes from good stock.” 

In the film, Cleo and Nikola rally around Dalton to 
protect him against the red-baiting launched by columnist 
Hedda Hopper, portrayed with dangerous magnetism by 
Helen Mirren. The three women share little screen time — 
“My character was in a different world,” explains Mirren — 
and true to form, Mirren calls in from southern Italy today. 
Of her protagonist she says, “I thought of Hedda as a villain, 
but she also wore great hats!” 

In fact, being enamored with the movie’s vintage fashion, 
which ranges from the 1950s to the 1970s, was something 


MAX MARA 
TAILLEUR 
SARTORIALE 

Wool and silk jacket. 


HAIR: MARKISHKRELI 
FOR TIM HOWARD 
MANAGEMENT. 
MAKEUP: LISA STOREY 
FOR THE WALL GROUP. 
MANICURE: DEBBIE 
LEAVITT FOR NAILING 
HOLLYWOOD. 


the actresses had in common. At the film’s conclusion. 
Fanning, who was 16 while shooting, wears a stunning 
vintage Halston gown to play an adult version of Nikola. 

“I walked out of wardrobe, and the crew members said, 

‘Oh, hello! Nice to meet you!’ I was like, ‘Guys, it’s me. File!’” 
Despite missing Mirren on set by one day. Fanning charmed 
her co-star by leaving a head scarf in her trailer with a 
note saying, “Welcome to the movie!” Says Mirren, “That’s 
when I fell in love with her.” 

Fittingly for a film about how we age and what age we 
age in, each of the actresses values the work of the other. 
“Women are always walking in one another’s footprints, and 
we try to take them a little further than the previous genera- 
tion has been allowed to go,” says Lane. — SARAH MESLE 
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BEST! 

Dressed 


In our increasingly image-driven era, rulingthe 
red carpet is not as simple as it used to be. The stakes 
have never been higher for stars to make an indelible 
impression on television, on social media, and 
in the pages of a magazine. Here, we celebrate 50 
women (and afew of their male accessories) 
who prove that fashion, when used wisely, 
canbeacompellingweapon. i 

by ERIC WILSON 


THE 

WINNER X 

IS... " 

Gotoinstyle.com/ 
instyleawards to make your 
own best-dressed list, 
and join us on October 26 as 
we present the inaugural 
InStyle Awards, honoring 
k the stars and creative j 
artists featured 
here. 


THE INSTYLE AWARDS 

HOLLYWOOD’S 





Her provocative 
style inspired 


spring 2015 
collection. 


^ Her 
' Met Gala 
look, by coutu- 
rier Guo Pei, was 
in step with the 
Chinese-themed 
fashion 


Tom Ford s 


r-^ 


RIHANNA 


THE SCENE-STEALER 


WHY WE LOVE HER 

Outrageously brazen. Impeccably stylish. 
Two extremes harmonized in a magnifi- 
cently dazzling fashion performance. 

THE LOOK WE’LL NEVER FORGET 

Man, does she make an entrance. "She 
wears couture like a T-shirt,” says 
Giambattista Valli of her pink Grammys 
gown, which might have been visible 
from space. 

HER POWER OVER FASHION 

Rihanna’s well-received campaign for 
Dior broke barriers, even as her personal 
style empire continues to grow. In addition 
to developing her own line, she’s also 
Puma’s women’s creative director. 








21^ 
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STELLA MCCARTNEY 


BEST- 

DRESSED 

BRITS 





NICOLAS 

GHESQUIERE 

WHY WE LOVE HIM 

His agenda-setting collections as 
artistic director for Louis Vuitton 
(after 15 years at Balenciaga) are the 
thrilling final word on every season. 
Ghesquiere’s philosophy: “Without 
innovation, a house has a weakness.” 
WHO WEARS HIS DESIGNS 
Jennifer Connelly, Charlotte 
Gainsbourg, Jennifer Lawrence, 
Julianne Moore, LupitaNyong’o, Zoe 
Saldana, Alicia Vikander, Michelle 
Williams. Need we say more? 


WHY WE LOVE HER 

Her awards season 
sweep went beyond 
collecting trophies, 
as she triumphed 
in custom gown 
after custom gown. 

THE LOOK WE’LL 
NEVER FORGET 

Designed just 
for Moore by Karl 
Lagerfeld, her 
Chanel Haute Cou- 
ture Oscars gown 
was made of 80,000 
handsewn sequins. 

HER POWER 
OVER FASHION 

She’s been a muse 
to Tom Ford, a 
campaign face for 
Bulgari and L’Oreal 
Paris, and, in her 
most surprising 
appearance, a 
guest star gambling 
in Chanel’s 
Haute Couture 
casino show. 


Prive gown of 
feathers and 
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STYLE 

Icon 


GWYNETH PALTROW 


Who better represents the modern archetype of a multitasking 
star? With incomparable grace and some incredible gowns, 
Paltrow wins on the red carpet, at the box office, and inbusiness. 







INSTYLE 

AWARD 

WINNER! 


TOM FORD 

After the 
2012 Oscars, 
Ford called 
her “the per- 
fect person 
to dress.” 


MICHAEL 

KORS 

COLLECTION 

She shone 
on her date 
with Kors at 
the 2010 
CFDA 
Awards. 


VALENTINO 

A sweeping panel dress 
made a memorable state- 
ment at the house’s couture 
show in Rome in July. 


PRADA 

Paltrow 
considers this 
2011 moment 
one of her 
“standouts.” 


the WELL-SUITED 

For these virtuosas of creative black tie, anything 
goes, from tuxedo jackets to jumpsuits. 



ROSE BYRNE 


JULIA ROBERTS 




WHY WE LOVE HER 

Let’s start with the spunky attitude. 
Stone brings her A- game to every look 
without ever taking herself, or her red- 
carpet interlocutors, too seriously. 


THE LOOK WE’LL NEVER FORGET 

The Lanvin jumpsuit was such a 
success, others maybe motivated to 


take more risks as well. 


OSCAR DE LA RENTA 


LHUILLIER 


BEST 

OFF-DUTY 

STYLE 



She X 
' revealedher 
encyclopedic 
fashion memory 
by asking for this 
dress from a 
three-year-old 
\ collection. 


BLAKE LzWv 


THE DO-IT-YOURSELFER 


WHY WE LOVE HER 

On a press tour, she wore 
more than 10 outfits in a 
single day, all without the 
help of a stylist. 


HER POWER OVER FASHION 

She’s the master of 
the arm pose. 


REESE 

WITHERSPOON 


KERRY 

WASHINGTON 


ALLISON 

WILLIAMS 


JESSICA 

CHASTAIN 
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JENNIFERLc»/)^2: 


THE CHANGE ARTIST 


WHY WE LOVE HER 

Whether naughty or nice, her time- 
less glamour is immaculately crafted. 
HER POWER OVER FASHION 

“I love emulating icons like 
Ava Gardner, Rita Ha3rworth, and 
Jackie O, but putting my own personal 
spin on classic silhouettes,” she says. 


CHARLOTTE 

TILBURY 

WHY WE LOVE HER 

“Darling,” as she likes to call 
everyone, is actually the 
perfect word to describe the 
British beauty sensation, whose 
two-year-old cosmetics and 
skin-care line has been an 
international phenomenon. 

FACES AND PLACES 

Follow Tilbury on Instagram and 
you’ll notice her magic touch on 
Kylie Jenner, Kim Kardashian, 
Sienna Miller (inset), and Kate Moss, 
not to mention all the runway models 
in the shows she works on every 
season, like Edun and Rachel Zoe. 
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VALENTINO 

HALITE COUTURE 







ROBERTO CAVALLI ATELIER 



TAYLOR 


THE ALMIGHTY 


Swift 


the Grammy 
Awards, Swift 
chose a high-low 
ballgown that 
stlllmanaged 
to show off 
those legs. 


WHY WE LOVE HER 

She rises above all the 
Twitter fights and 
fabricated feuds, inviting 
everyone to join her 
girl squad. 

THE LOOK WE’LL 
NEVER FORGET 

At the Billboard Music 
Awards, her sexy white 
jumpsuit had everyone 
buzzing— especially the 
knockoff artists. 


HER POWER OVER FASHION 

Not since George Michael 
hasapopstarhadsucha 
supermodel following. 


the MODERN CLASSICS 

These women’s styles reflect an Old Hollywood 
sense of glamour, updated for today. 




KATIE HOLMES 


MARGOT ROBBIE 


SANDRA BULLOCK 


AMY ADAMS 


) 
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A playful 
print at 
the SAG 
Awards 
calledfor 
a twirl (or 
two). 


Wear- 

r ingMaison ^ 
Margiela to the 
Oscars signaled a 
strong message of 
support for 
. Galliano^s 
\ comeback. A 


CKYYuBlanchett 

THE HEAD OF THE CLASS 


WHY WE LOVE HER 

Although she never suffers 
what-are-you-wearing fools 
gladly, she does take her 
fashion seriously. Hollywood has 
never had a better role model. 

THE LOOK WE’LL NEVER FORGET 

At the Oscars, the comhination of a 
humhle hlack dress (OK, it was cou- 
ture) with Tiffany & Co. turquoise 
jewelry was downright dynamite. 

HER POWER OVER FASHION 

She respects the designer’s 
craft, even flying to Milan to 
toast Giorgio Armani’s 40th 
anniversary. “When you develop 
genuine relationships,” she says, 
“it’s important to honor them.” 


LUPITA 

Nyong’o 


THE TRANSCENDENT 


V 

; 


t 


WHY WE LOVE HER 

Nyong’o almost single-handedly 
made it safe to wear color again and 
to have a little fun dressing up. 


THE LOOK WE’LL NEVER FORGET 

Her pearly Oscars gown will go 
down in history for being stolen 
from her hotel room, then 
returned by finicky thieves. 
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CALVIN KLEIN 
COLLECTION 


BEST-DRESSED 

Breakthrough 


THE NEW 
GUARD 


After animage-makingyearofremarkableperformancesinZ)ope,/nst/rgren^, 
ziidiMadMax: Fury Road, Kravitz, whose striking style is encoded in her DNA, 
moves to the top of every major designer’s wish list to dress. 



DIOR 

She finishes the 
clean cropped ■ 
look with a state- 
ment piece. 


VALENTINO 

Conservative cut, 
seductive flair— 
this fits her style 
to a tee. 


ZOE KRAVITZ 


VALENTINO HAUTE 
COUTURE 

A goddess dress 
with edge: Its 
wraparound top 
gives the illusion 
of cutouts. 


ALEXANDER WANG 

Her friendship with 
the designer has its 
perks, like this dress. 
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BEST- 

DRESSED 

SIBLINGS 



DAKOTA ft 
ELLE FANNING 



KATE & 

ROONEY MARA 



NICOLA & 
WILL PELTZ 



^ Theoff- 
the-shoulder 
top draws more 
attention to a 
reverse choker 
/ro/7? Jennifer 
Fisher. . 


WHY WE LOVE HER 

She’s a thoughtful voice for a new generation. 
Her galvanizing campaign for feminism 
preceded a major moment of reckoning for 
Hollywood, bringing the movement for gender 
^ equality to the red carpet and beyond. 

HER POWER OVER FASHION 

Though Watson is no stranger to vivid color, 
her minimalist style tends to favor a strong 
and assertive palette of black and white. 


EMMA fVatson 


THE SHINING EXAMPLE 


rpet CHAMPIONS 

w 


red-ca 

m 

TOM FORD 

He typically dresses only one lucky 
Oscars guest (Reese Witherspoon 
this year), but bringing his fall 
runway show to Los Angeles in 
February reminded the world of his 
far-reaching celebrity magnetism. 


RAF SIMONS 

The creative director of Christian 
Dior has transformed eveningwear 
standards with his fearlessly volu- 
minous takes on ballgowns worn 
by Dior ambassadors Marion 
Cotillard and Jennifer Lawrence. 


GIAMBATTISTA VALLI 

With his multiple collections 
propelling his star power (see 
Talk to Me, p. 83), Valli had a 
bigyear, dressing Lupita Nyong’o 
at the Golden Globes and 
Rihannaatthe Grammys. 
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advanced runway 

These stars love nothing more than a fashion challenge, daring you to try this at home. 



ZOE 

SALDANA 


JENNIFER 

LAWRENCE 





DIANE 

KRUGER 


heroes of the GLAM SQUAD 

'f 


r \ 


HARRY JOSH 

Before Gisele BLindchen and 
Gwyneth Paltrow entrusted him 
with their tresses. Josh was a 
casting director for Marc Jacobs. 

Now he’s a John Frieda interna- 
tional consultant and one of the 
most sought-after stylists for 
textured waves and high-gloss 
styles. His line of pro tools has 
become an industry fave. 

t 

SIRJOHN 

The New York makeup artist became such a 
sensation for the high-impact looks of Beyonce 
(and models Karlie Kloss and Joan Smalls) that 
L’Oreal Paris named him a celebrity makeup artist 
this year. And yes, that’s his real name. 


ORIBE 

He’s worked with Jennifer Lopez 
since the start, and just about 
everyone else since. He crafts 
some of the most attention- 
grabbing, glamorous hairstyles 
on the red carpet (remember 
J. Lo’s hyper-bouffant at the 
2002 Oscars?), and each one 
is designed with a single objective: 
to make a woman feel fantastic. 


MARY PHILLIPS 

Phillips is the creative force 
behind many mesmerizing 
makeup momentsfrom Khloe 
Kardashian, Jennifer Lopez, 
and Gwen Stefani, to name 
just a few. She specializes 
in glowing, dewy skin that’s 
almost luminous. 


GUCCI WESTMAN 

Drew Barrymore and Cameron Diaz rely on her artistry, 
while the fashion industry chases after her cool factor 
for runway looks. (She’s married to Rag & Bone designer 
David Neville.) And when she was Revlon’s global artis- 
tic director, she created its Color Stories range. 


STYLIST 
OF THE 
YEAR 


KATE 

YOUNG 



WHY WE LOVE HER 

Known for her 
attention to detail, 
she has become a 
brand name in her 
own right, scoring 
a hit with her cine- 
matic eyewear col- 
lection for Tura. 


WHO SHE DRESSES 

Dakota Johnson, 
Sienna Miller, 
Natalie Portman, 
Michelle Williams. 
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MAN OF 
STYLE 


ANSEL 

ELGORT 



WHY WE LOVE HIM 

Before he was 
melting hearts on 
movie screens and 
spinning dance 
music as a D J, 
he charmed 
the fashion world 
in 2011by tap- 
dancing onstage 
attheCFDA 
Awards tribute 
to his father, famed 
photographer 
Arthur Elgort. 

HIS POWER 
OVER FASHION 

He used to be a 
“jeans and T-shirt 
guy” until joining 
the cast of this 
year’s Prada 
menswear 
campaign. Now 
he’s setting abold 
example for 
men on how to 
show one’s inner 
peacock. 



KEIRA 

Knightley 

THE EMPRESS OF THE EMPIRE 


WHY WE LOVE HER 

Her finely developed style is 
reliably sophisticated but 
saves room for a little wit 
and whimsy now and then. 

THE LOOK WE’LL 
NEVER FORGET 

Violet was definitely her 
color at the SAG Awards, and 
the lace peplum other dress 
would have worked even if 
she hadn’t been expecting. 

She loves fellow Brits like 
Erdem Moralioglu, the 

British Fashion CounciVs 
designer of the year. 



RITA ORA 


JANE FONDA 


ANNE HATHAWAY 


MINDY KALING 
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BEST- 

DRESSED 

MEN 


HAIR ARTIST OF THE YEAR 


SERGE 

NORMANT 



WHY WE LOVE HIM 

The most humble man 
in beauty is also one of 
the busiest. Besides 
opening a fabulous new 
Manhattan salon this 
year (the three-level 
Serge Normant at John 
Frieda in Chelsea), the 
French hairstylist and 
author of two beauty 
books is in constant 
demand among a roster 

of amazing stars. 

HIS MAIN MANES 

His clients are certainly 
loyal. Sarah Jessica 
Parker counts on her pal 
for the right look to go 
with her annual elabo- 
rate Met Gala headgear. 
Julia Roberts trusts 
him with every snip, 
even when he suggests 
a chignon. 



F rom classic waves to a loose bun and a playful fishtail 
braid, Normant’s styles help create lasting images. 


the POWER stylists 


JOSEPH CASSELL 

With a client who is seen in per- 
fectly matched ensembles even 
when she’s runningto the gym 
(Taylor Swift, that is), Cassell cov- 
ers a lot of territory, introducing 
hidden talents like London’s Ashish 
for the MTV Video Music Awards. 


• 

PETRA FLANNERY 

Ever wonder how Amy Adams, 
Michelle Monaghan, Zoe Saldana, 
and Emma Stone appear in a 
series of wow-inducing looks 
that also tell a story as a whole? 
That’s Flannery, who keeps her 
eye on the big picture. 


LESLIE FREMAR 

From coordinating Julianne 
Moore’s custom gowns for awards 
season to positioning a rising tal- 
ent like Nicola Peltz to wear gowns 
from the world’s top designers, 
Fremar can help establish a star by 
opening all the right doors. 


ELIZABETH STEWART 

She’s the smartest stylist in the business, having 
learned her fashion history firsthand as an editor 
at Women’s Wear Da/7y and The New York Times. It’s 
no surprise that Cate Blanchett, Jessica Chastain, 
and Julia Roberts, all women with precisely defined 
styles, look to Stewart for direction. 


% 

KARLA WELCH & KEMAL HARRIS 

The ultracool styling team came to prominence when 
they crafted a strategic wardrobe for Hailee Steinfeld 
after her True Grit breakout. Now they manage the 
wardrobes of major clients like Felicity Jones and 
Robin Wright (Harris was the costume designer for 
Wright on the third season of House of Cards). 



BENEDICT 

CUMBERBATCH 



EDDIE 

REDMAYNE 



PHARRELL 

WILLIAMS 
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>.015 Quitkvr Oatii Company 







K.EAL 
J^EDLE 
GRANOLA 


WHAT 

THE 

BEST 

MORNINGS 

ARE 

MADE OF. 




Start your day on the plus side of delicious with Quaker® Real Medleys? 
Try new Summer Berry Granola as a delicious snack or topping 
that’s loaded with crunchy clusters plus real fruit. And there’s new 
Banana Walnut Oatmeal +, complete with super grains and 
packed with bananas and crunchy nuts. #QuakerUp 



Leave it to one of our all-time favorite chefs, TRAVIS LETT of 
Venice Beach, Calif, hot spot Gjelina, to bring a fresh 
approach to a Thanksgiving meal. Each of these crowd-pleasing 
side dishes hrims with bright flavors, from citrus to 
pomegranate, and all but the decadent dessert 
* are made without cream or butter 

' photographed by 

GENTL&HYERS 




FRESH TOUCHES 

Unleash your prized heirloom china 
and play the artist. All it takes is the 
addition of a few unexpected details. 

HIGH-LOW GLASSWARE Create 
a cool contrast by placing old-school 
goblets next to modern tumblers. 

Both styles shown here have gold de- 
tails that connect them visually. 

DELICATE FLORALS Single 
branches like these seeded eucalyptus 
look unstudied and sculptural. 

TEXTILES WITH TEXTURE 
Juxtapose refined and rustic elements 
by selecting a tablecloth with a nubby 
weave — all the more for your polished 
glasses and plates to play against. 


Maintaining Zen: A Turkey-Day Time Line 

Take the stress out of cooking for your crowd by planning ahead. Here’s a 
Cheatsheet that’ll keep you chanting ommm and not OMG. 


2-3 DAYS BEFORE 

• Buy the ingredients for 
all the recipes listed in this 
story. When it comes to 
the produce, the chicory 
and fresh dill are the most 
fragile, so select the fresh- 
est ones you can find. 

Keep them dry and refrig- 
erated and they’ll be sure 
to last. 

• Bake the chocolate tart, 
let it cool, then wrap and 
refrigerate it (the dough 
can be made and frozen 
well in advance too). 


1 DAY BEFORE 

• Prep all the veggies: 
Wash, carefully dry, trim, 
and halve the Brussels 
sprouts, chicory, and 
endive. Store in plastic 
zipper bags and chill. 

• Make the purple potato 
recipe (wait to add the 
fresh herbs until just be- 
fore serving) and chill. 

• Make the dressing for the 
chicory (squeeze an extra 
V) cup lemon juice for the 
Brussels sprouts the next 
day). Cover and chill it all. 


THE BIG DAY 

THAT MORNING: 

• Roast the acorn squash (Steps 1 and 2 
in recipe). Cover and set aside. 

• Complete the first two steps of the Brus- 
sels sprouts recipe. Cover and set aside. 

2 HOURS BEFORE THE MEAL: 

• Make the pesto for the acorn squash. 

30 MINUTES BEFORE THE MEAL: 

• Complete Step 3 of the Brussels 
sprouts recipe. 

• Make the chicory dish. 

• Warm the acorn squash; dress with pesto. 

• Warm the potatoes and fold in the 
fresh herbs. 


BRUSSELS 

SPROUTS 

with Bacon, Balsamic 
& Lemon 

Brussels sprouts are one of Lett’s 
most in-demand dishes at 
Gjelina—he makes a whopping 
400 servings a week. “Look for 
small, tight, and very fresh ones. 
They’re sweeter and easier to 
cook than larger versions that 
have been sitting around for too 
long,” he says. 


SERVES 6 

TOTAL TIME 30 minutcs 

6 slices thick-cut bacon, cut 
into '/i-inch pieces 
2 tbsp extra-virgin olive oil, 
divided 

2 lbs. small Brussels sprouts, 
halved 

Salt and pepper 
Vi cup fresh lemon juice 

3 garlic cloves 

1 tbsp balsamic vinegar 
y 2 tsp thyme leaves 

1 In a large cast-iron skillet, cook ba- 
con over moderate heat, stirring oc- 
casionally, until browned but not 
crisp, about 5 minutes. Using a slot- 
ted spoon, transfer bacon to paper 
towels to drain. 2 Pour off fat from 
skillet; heat 1 tbsp of the olive oil in 
it. Add half the Brussels sprouts, cut 
side down; season with salt and pep- 
per. Cook over moderately high heat 
until very browned on the bottom, 3 
to 5 minutes. Using a slotted spoon, 
transfer to a plate. Repeat with re- 
maining olive oil and Brussels 
sprouts. 3 Return all the Brussels 
sprouts to the skillet. Add V 2 cup wa- 
ter, cover, and cook over moderate 
heat, stirring occasionally, until ten- 
der, 5 to 7 minutes. 4 Stir in bacon, 
lemon juice, and garlic; cook for 2 
minutes, stirring occasionally. Stir in 
vinegar; season with salt and pep- 
per. 5 Transfer to a serving bowl, 
garnish with thyme, and serve. 



276 InStyle / NOVEMBER 2015 









BERTOLLI 


BERTOLLI 


BRING TUSCANY TO YOUR TABLE 


VIVA Berfolli Ri 
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ACORN 
SQUASH 
wim Mint & 
Pomegranate 
Pesto 


LIFEe^c 


FRESH 

TOUCHES 


• SLEEK CUTLERY Utensils 
forged from gold-toned metals 
feel elegant — and unexpected. 

• PRETTY PLACE CARDS 

Print guests' names on wooden 
gift tags (Hercy Bercy, $8/10; 
hercybercy.etsy.com) threaded 
with bakers' twine for a homey, 
personal vibe. 

. PLATE MATES Mix handmade 
dishes, bone china, and flea-market 
finds. Together, they bring an arty 
look to the table. If they share a 
general palette (ours is gold, gray, 
and blue), you'll get it right! 


GOLD-RIMMED PORCELAIN DINNER PLATE. KIM SEYBERT, $98; NEIMANMARCUS.COM. PORCELAIN SALAD PLATE, JAN BURTZ, $88; ABCHOME.COM. METAL CHESTNUT BOX ($65), BRUSHED GOLD CUTLERY ($115/5-PIECE SETTING), AND SALT CELLAR ($60), MICHELE VARIAN; MICHELEVARIAN.COM. 


,©201 5-201 6 East West Tea Company, LLC 







There's living. And there's loving life. We're here to help 
with the second one. Our intriguing blends of herbs and 
botanicals support energy, stamina, focus, and overall 
well-being. Cup after cup, day after day, life is good. 







CHOCOl 
TAR1 
with Pine 
Criisl 


Fork-Smashed 

PURPLE 

POTATOES 

Surprise your guests with this 
vibrant howl of spuds and pre- 
pare for yelps of joy. Lett favors 
Peruvian purple potatoes, but 
small waxy potatoes, prefera- 
bly from the green market, will 
work well too. “These are a 
lighter alternative to butter- 
laced mashed potatoes,” says 
Lett. “They absorb quite a bit of 
olive oil, so be generous with it, 
along with the sea salt— add it 
in stages, tasting as you go.” 


SERVES 6 

ACTIVE TIME 20 minutes 
TOTAL TIME 55 minutes 

2 lbs. baby purple potatoes 
Salt 


'/i cup extra-virgin olive oil 
3 tbsp peeled fresh horse- 
radish, finely grated 
2 tbsp finely chopped parsley 
1 tbsp chopped dill 
1 tsp chopped thyme 
^y^ tsp finely grated lemon zest 
Pepper 

1 In a large saucepan, cover the 
potatoes with water and bring 
to a boil. Add a generous pinch 
of salt and simmer over moder- 
ate heat until tender, about 25 
minutes. Drain well and let cool 
slightly. 2 Using a paring knife, 
peel off and discard three 
fourths of the skin from each 
potato. Transfer the potatoes 
to a large bowl. 3 Using a fork, 
coarsely smash the potatoes. 
Stir in the olive oil, horseradish, 
parsley, dill, thyme, and lemon 
zest until the mixture just 
starts to come together. Sea- 
son with salt and pepper, and 
serve warm. 


ROASTED 

CHICORY 

with Lemon- 
Anchovy Dressing 

Teaching moment: Radicchio, 
endive, and escarole are just a 
few of the leafy greens from 
the chicory family. “They have 
incredible depth of flavor when 
handled correctly, " says Lett. 
“People tend to avoid them be- 
cause of the bitterness and 
firm textures, but we love them 
atGjelina. Substitute inyoung, 
crispy romaine or kale if chic- 
ory is hard to find.” 


SERVES 6 

TOTAL TIME 30 minutes 

12 oz. chicory or frisee, torn 
into small bunches 
3 heads Belgian endive. 


halved lengthwise 
Vi cup plus 3 tbsp extra-virgin 
olive oil, divided 
Salt and pepper 

Vi cup plus 2 tbsp fresh lemon 
juice 

^y^ tbsp minced anchovy fillet 
1 tbsp honey 
1 large garlic clove, minced 
Shredded Parmesan, for 
topping 

1 Preheat oven to 450°F. 2 On a 
large rimmed baking sheet, toss 
chicory and endive with 1 tbsp of 
the olive oil and 2 tbsp of water; 
season with salt and pepper. 

Roast for about 6 minutes, until 
barely wilted. Transfer to a plat- 
ter. 3 Meanwhile, in a small bowl, 
whisk lemon juice with the an- 
chovy, honey, garlic, and remain- 
ing olive oil. Season with salt and 
pepper. 4 Spoon some dressing 
over the greens and top with 
shredded Parmesan. Serve warm, 
passing around additional dress- 
ing and cheese at the table. 


ACORN SQUASH 

with Mint & 
Pomegranate Pesto 

Selecting very fresh acorn 
squash, says Lett, makes this 
dish shine (once it turns orange, 
it’s past its prime). And the 
pesto spooned on top takes it to 
another level: “Bright, sweet, 
and herbaceous, it feels like it 
has its roots in the Middle East- 
ern rim of the Mediterranean 
Sea, where pomegranates grow 
plentifully,” he says. “Lookfor 
pomegranate molasses at a 
Middle Eastern specialties 
store, or substitute it with aged 

balsamic vinegar.” 


SERVES 6 

ACTIVE TIME 30 minutcs 
TOTAL TIME 1 hour, 30 minutos 

2 1%-lb. acorn squashes, 

quartered through the stem 
y^ cup extra-virgin olive oil, 
plus more for brushing 
Salt and pepper 
2 tbsp pepitas 
1 tsp coriander seeds 
1 tsp cumin seeds 
1 garlic clove, crushed 
y^ cup plus 2 tbsp finely 
chopped mint 

Vi cupfinely chopped parsley 
X cup pomegranate seeds 
1 tbsp pomegranate molasses 
($13/14 oz.; amazon.com) 

1 tbsp fresh lime juice 

1 Preheat oven to 350°F. 2 In a 
large baking dish, brush the 
squash with olive oil and season 
it with salt and pepper. Add X 
cup of water to the baking dish 
and cover tightly with foil. Bake 
for about 50 minutes, until 
barely tender. Uncover and bake 
for 20 to 25 minutes longer, until 
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BRASS SPOON, MICHELE VARIAN, $36/2; MICHELEVARIAN.COM. COTTON NAPKIN, KIM SEYBERT, $26; NEIMANMARCUS.COM. 




almonds, 
cranberries 
and peanuts 
walk into 
a bar. 



( a very special bar ) 



Also available in Chocolate Almond. 
®.TM,©2015 Kellogg NA Co. 


NEW Special K Chewy Nut Bars are chack-full af whale almands, 
aven-raasted peanuts, sun-ripened cranberries and sweet raisins. 
Whale ingredients canne tagether in ane deliciausly chewy snack bar. 



Turkey Prep Sehool 

Fresh-from-the-farm ingredients and an easy approach are hallmarks of Lett’s 
uncomplicated cooking style. Below, his three secrets to making a stellar bird. 


BUTTERFLY THE BIRD 

It substantially decreases 
the cooking time and yields 
a more juicy, evenly 
cooked result. Use a knife 
or poultry shears (or ask 
the butcher) to cut out the 
spine, saving it for later to 
make a pan gravy. 


GO FOR A BRINE This is the 
key to a super-moist turkey. 
Make and chill the brine ahead 
of time (Lett mixes in citrus 
and fresh herbs), and then let 
the bird sit in it overnight. Re- 
move and air-dry the turkey 
uncovered in the fridge a few 
hours prior to roasting. 


RUB IT WITH HERBS 

Lett’s preferred blend? 
Chopped fresh sage, 
rosemary, and thyme, 
plus coarse salt and pep- 
per, ground with a mor- 
tar and pestle. Use the 
blend generously, cover- 
ing the skin of the turkey. 


— ► For Lett’s butterflied-turkey recipe, go to instyle.com/lett 


tender and browned in spots. Transfer to a 
platter. 3 Meanwhile, in a small skillet, toast 
the pepitas over moderate heat, stirring un- 
til lightly browned, about 3 minutes. Trans- 
fer to a mortar or mini food processor. 4 In 
the skillet, toast the coriander and cumin 
seeds over moderate heat, stirring until fra- 
grant, 1 to 2 minutes. Transfer to the mor- 
tar. 5 Add the garlic and a pinch of salt to 
the mortar, and, using a pestle, grind Into a 
coarse paste. Scrape into a medium bowl 
and stir in cup olive oil, mint, parsley, 
pomegranate seeds, molasses, and lime 
juice. Season with salt and pepper. 6 Spoon 
some of the pesto over the squash and 
serve, passing around additional pesto at 
the table. 


CHOCOLATE TART 

with Pine-Nut Crust 

End your feast with a satisfying dessert 
that shares the same ingredients- 
forward philosophy as the rest of the 
meal. “I try to keep our chocolate des- 
serts about one thing: chocolate!” ex- 
plains Lett, who features this recipe in 
his new book, Gjelina (Chronicle Books, 
$35; bn.com). For that reason, this dense 
tart pairs perfectly with a bit of unsweet- 
ened creme fraiche on the side and a 
sprinkling of pomegranate seeds. 


SERVES 8-10 

TOTAL TIME 1 hour, 5 minutes (plus 
chilling) 

CRUST 

1 cup all-purpose flour 
1 cup blanched almond flour 
V 2 cup unsweetened Dutch-process 
cocoa powder 

V 2 cup pine nuts, finely ground 
M tsp fine sea salt 
10 tbsp unsalted butter, softened 
% cup granulated sugar 


FILLING 

1 cup unsalted butter 
2}^ oz. 72% dark chocolate, chopped 
1 cup packed light brown sugar 
V /2 tbsp unsweetened Dutch-process 
cocoa powder 
K tsp kosher salt 
4 large eggs 

Whipped cream, pomegranate mo- 
lasses, and pomegranate seeds for 
serving (optional) 

Make the crust: 1 In a medium bowl, 
whisk flour with almond flour, cocoa pow- 
der, ground pine nuts, and sea salt. 2 In 
the bowl of a standing mixer fitted with 
the paddle (or using a handheld mixer), 
cream the butter with the sugar at me- 
dium speed until fluffy, about 2 minutes. 
With the mixer at low speed, beat in dry 
ingredients until a dough forms. 3 Roll out 
the dough between two sheets of parch- 
ment paper to an ''/s-lnch-thick round, 
about 12 inches in diameter. Refrigerate 
for at least 2 hours or overnight. 4 Pre- 
heat oven to 350°F. 5 Butter a fluted, 10- 
inch, removable-bottom tart pan, and 
press the dough Into the bottom and up 
the side, trimming any overhang. 6 Bake 
for about 25 minutes, until firm to the 
touch. Transfer the crust to a rack and let 
cool completely, about 1 hour. Lower the 
oven temperature to 325°F. 

Make the filling: 1 In a large heatproof 
bowl set over a saucepan of simmering 
water, melt the butter and chocolate, stir- 
ring occasionally, until smooth. Add the 
brown sugar, cocoa powder, and salt, and 
heat, whisking occasionally until the sugar 
is dissolved, about 3 minutes. Whisk in the 
eggs one at a time until the filling is shiny 
and smooth. 2 Pour the filling into the tart 
shell and bake for about 30 minutes, until 
firm and the center is set. Transfer to a 
rack and let cool completely, then unmold 
and transfer to a plate. Serve with a dollop 
of whipped cream, a drizzle of molasses, 
and a sprinkling of pomegranate seeds. 
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But wait. 
There's more! 





Special K Salted Pretzel 
Chocolate Chewy 
Snack Bars. 

Loaded with dark 
chocolatey chunks, 
salted pretzels and 
rolled oats. It's more of 
the good stuff you love. 



Also available in four delicious flavors. 


).TM.© 2015 Kellogg NA Co. 
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WARM THOUGHT 

Handknitted by artisans 
across the five 
boroughs of N.Y.C., 
these sweet cashmere 
beanies keep lucky pals 
toasty all winter long. 


Cashmere 
beanies, Mania by 
Anya Cole, from 
$285; 212-302- 
3550. Allowl 
week for delivery. 


DINNER RUSH 

Thrill your favorite 
host with weighty 
Belgian linen napkins 
embroidered 
with initials, a date, 
or phrase. 

Napkins, Sarah Drake, 
$216/6 (includes up to 30 
characters); sarahdrake 
design.com. Allow 4 
weeks for delivery. 


LUCKY STRIKE 

A sleek metal 
matchbox sleeve (at 
an amazing price) 
exudes old-world 
elegance. 

Sterling silver matchbox 
holder, Mark 8< Graham, 
$35; markandgraham 
.com. Allow 1 week 
for delivery. 


POISED POLISH 

Spell out a monogram — or splurge on a full name — with clever alphabet- 
emblazoned bottles containing the season’s hottest hues. 

Nails Inc. monogrammed nail polish, $20 each; nailsinc.com. Allow 1 week for delivery. 


MIXED METALS 

Engrave his razor and 
its base with up 
to three initials and 
he’ll think of you 
every morning. 


Mmni« 


NOM DE POOCH 

You can skip the dog tag altogether with 
this adorable find. It fits up to 22 characters— 
enough for Fido’s name and phone number. 

Bamboo dog collar, Up Country, $30; 
upcountryinc.com. Allow 1 week for delivery. 


SIGNATURE SEQL 

Cute enough to carry on its 
glittering pouch is also roomy enough to 
hold your lipstick, phone, and keys. 

Canvas zippered pouch. Bow & Drape, $34 
(up to 12 characters); bowanddrape.com. 
Allow 2 weeks for delivery. 


Personal 

BEST 

Go bespoke! These genius picks (yes, you can now 
monogram nail polish) prove that custom gifts are 
having a moment. Order ’em stat for December 


Copper 

razor 

($40) 

and 

aluminum 
stand 
($30), 
Harry’s; 
harrys 
.com. 
Allow 1 
week for 
delivery. 


POSITIVE ID 

Our end-of-year prediction? 
This ultrachic chain-link ring 
will never leave her finger. 

14kt gold mini chain-link ID ring 
with burnished white diamond 
initial, Jennifer Fisher, $1,100; 
jenniferfisherjewelry.com. Allow 
6-8 weeks for delivery. 


FACE PAINT 

Send in a photo and San 
Francisco illustrator Cat 
Seto will transform a #selfie 
into a #workofart. 

Bespoke print, Ferme a Papier, 
from $350; fermeapapier 
.com. Allow 2 weeks for delivery. 
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Trademarks pwned by Societe des Produits Nestle S.A., Vevey, Switzerland 



PURELY NATURAL. PU^^DmCiOUS. 

t • 



New Purely Fancy Feast®is thoughtfully crafted down 
to the smallest detail. Each entree is made with real 
k chicken, seafood or beef — natural ingredients, plus 
^ vitamins and minerals — and never any by-products 
or fillers. It’s Purely delicious. 

A <ffpURINAlf' 


LOVE IS IN THE DETAILS 


Fancy Feast Appetizers are now Purely Fancy Feast. Everything she loved about Appetizers, now in a natural, complete and balanced meal for adult cats. 
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ADVERTISEMENT 


ALLURINGLY SOFT SKIN, 
EVEN IN DRY WEATHER 
Indulge in paraben-free 
Organic Shea Butter 
deliciousness that leaves 
skin smelling amazing. 
Exfoliate & nourish with 
exotic Kukui Sugar scrub. 
Vanilla & Honey Oatmeal 
Scrub's mild exfoliation is 
face-worthy. At ulta.com 
& treehutshea.com 


IT'S TIME TO AMP UP ; 
YOUR BEAUTY ROUTINE 
The women who ] 

created Makeup Eraser I 
bring you AmpliLash, I 
simple-to-apply fiber I 
lash extensions that last I 
all day! When you're I 

ready for your beauty 
sleep, the Makeup Eraser 
gently removes your 
makeup with just water. 
makeuperaser.com 
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Mascara 

Serum 


Fiber 

Extensions 


COLOR 

BETWEEN COLORINGS 
The TouchBack Marker 
covers gray roots instantly 
with real hair color that 
won't flake or rub off. 
TouchBack Color 
Depositing Shampoo 
& Conditioner add back 
vibrant color & shine 
without ammonia or 
peroxide. CVS & 
ColorMetrics.com 
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Sample 
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YOU NEED THIS 
BRA IN YOUR UFE! 
From work to play 
and holiday, Coobie 
Seamless Bras are 
stylish, supportive 
& totally comfy. Rock 
all your fall faves with 
adj. straps, no wires 
& removable pads. 
Perfection! Save $20 
on 3! Code: DEALS 
at shopcoobie.com 
or 888-789-1037 


HAIR S SCALP MAKEOVER 
Obliphica Professional® Nutrient-rich 
Seaberry Serums hydrate, smooth & 
protect while adding a luminous, silky 
finish. Experience transformative 
results for your hair & scalp with your 
FREE Sample! 855-330-5530 or 
obliphicaprofessional.com 


50 + ^ 
colors lo 
choose 
rrom! 


I I’CC 

Samples! 

tendskin.com 




BYE BYE I 

INGROWN HAIRS 1 
& RAZOR BUMPS! 1 
Tend Skin® Liquid re- ' 
duces the appearance 
of unsightly ingrown 
hairs & razor bumps 
caused from shaving, 
waxing, electrolysis 
or laser hair removal 
on women AND men. 
At Walgreens, Ulta, 
Target, Salons & 
Shoppers Drug Mart, 
tendskin.com or 
800-940-8423 
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THE ULTMATE BRUSH! 
Meet Dr. Collins Perio 
Toothbrush. Its unique, 
supersoft, ultra-tapered 
bristles offer an effective 
cleaning while gently 
massaging your gums. 
Great for those with 
sensitivity. At CVS, 
Walgreens and other fine 
drug stores, drcollins.com 


' Join us!* 

tipsntrends.com 
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CRAVE AMAZING HAIR 
COLOR WITHOUT 
HARSH CHEMICALS? 


Naturtint's eco- 
friendly ingredients 
ensure luminous, 
long-lasting color. 
With 29 mixable 
shades, you'll find 
a gorgeous glow 
that's all your own! 
naturtintusa.com 


ADD SOME SPARKLE 
TO YOUR HOLDAYS 


Made specifically 
for wet hair. Wet 
Brush® glides 
through your hair 
for effortless de- 
tangling leaving 
you with smoother, 
healthier hair. 
Exclusive holiday 
editions in shimmery 
Red & Silver make 
a great gift for 
friends and family! 
thewetbrush.com 
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I Am That Girl . . . 

Shonda Rhimes 


InStyle has partnered with the nonprofit organization 
I Am That Girl to chat frankly with celebrities about 
issues affecting girls’ self-esteem. This month Shonda 
Rhimes, the creator and writer of hit shows like Grey’s 
Anatomy and Scandal, opens up about being a geeky 
kid, a ballsy working mom, and an unapologetically 
‘"shameless” architect of her own success. 

Our sister publication Entertainment Weekly recently 
had you on its cover with the headline “It’s Shonda 
Rhimes’ World. We Just Watch It.” What do you hope 
girls learn from your example? 

That anything is possible. I meet a 
lot of young women today who 
defeat themselves by thinking 
they can’t do something before 
they’ve even tried! It literally has 
never occurred to me that I 
couldn’t achieve whatever I 
wanted to. I’m still coming to 
terms with the fact that I’m not 
going to be an Olympic figure 
skater. [Laughs.] 

What were you like as a kid? Quiet. I played the oboe. I 
was a nerd and very happy to be one. I was the youngest 
of six. My parents were educators. I was always reading. 

I felt that inside of a book, I could go anywhere. 

The female characters you’ve created are well known 
for their strength and confidence. Despite everything 
you’ve accomplished, do you ever still get nervous or 
uncomfortable? Billions of times. I hate public speaking. 
I’m a writer. People don’t become writers so other people 
can look at them. But I don’t let my shyness stop me. Even 
if it means I have a complete meltdown before going on 
stage, I’ve learned to power through it. It’s the doing- it- 
anyway part that’s important. 

That is one of the key messages of your new book on 
sale this month. The Year of Yes (Simon & Schuster). 


Can you tell us how you decided to write it? The book 
came about because I was sitting around with my sister, and 
she said to me, “You never say yes to anything. All you ever 
do is work and come home.” I realized she was right; I had be- 
come even more introverted, and I was working more than 
ever. So I challenged myself to say yes to every single thing 
that frightened me, every offer that came my way, for a year. 
I did Jimmy Kimmel Live, I gave a commencement speech at 
Dartmouth, I guest-starred on The Mindy Project... 

You became fearless. As a mom of three girls, is that 
somethingyou feel determined about passing along? 
Absolutely. I want them to have integrity, but I also want them 
to be strong and confident, the kind of women who will 
speak up for themselves. Everyone’s always like, “Well, what 
about kindness?” I say, “Yes, I want them to be kind. But I also 
want them to be competitive, kickass, badass women!” 
Having it all: Do you think it’s possible? That’s a complex 
question because each person’s definition should be differ- 
ent. Eirst, that the idea of having it all means only one 
thing — having a husband, a baby, and a career — is appalling. 

Second, nobody asks men 
that question. Whenever 
reporters ask me, “How do 
you do it? How do you man- 
age?” I always say, “Did you 
ask this of [TV writer and 
producer] Chuck Lorre?” 
What are you most proud 
of? Other than my kids, the thing I’m most proud of is this 
little empire that I said I was goingto build. And I did it a 
little bit shamelessly. Women never say, “I did this thing and 
it’s awesome.” We are always very self-deprecating. We 
almost never “own” our victories. 

If you could tell every girl in the world one thing, what 
would it be? The only limit to your success is your own 
imagination. — Jennifer merritt 



“Blow up the 
concept of 
having it all. 
Who cares.^” 


I AM THAT C«L^" 

With local chapters 
around the country (and a 
vibrant online community), 
this empowering group 
aims to improve the way 
girls treat themselves— 
and one another. 


BE THAT GIRL! 

Share a gram or tweet with us 
and @iamfhatgirl saying how 
you rock your #InnerStyle 
(confidence, compassion, 
sense of humor, intelligence) 
for a chance to be featured on 
instyle.com/iamthatgirl. 
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GEICO has been serving up great car insurance and 
fantastic customer service for more than 75 years. Get a 
quote and see how much you could save today. 


geico.com | 1-800-947-AUTO | local office 




Some discounts, coverages, payment plans and features are not available in all states or all GEICO companies. GEICO is a registered service mark of Government Employees Insurance 
Company, Washington, D.C. 20076; a Berkshire Hathaway Inc. subsidiary. ® 2015 GEICO 
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BEAUTY SLEEP" IN A BOTTLE 


ADVANCED 
NIGHT REPAIR 


Resynchronize your skin's appearance 
with the only serum with ChronoluxCB 
Wake up to smoother, younger, more 
radiant-looking skin. 


Over 25 patents 
and patents pending 
worldwide. 


